
Agenda Item A.2
PRESENTATION

Meeting Date:  October 2, 2018

TO: Mayor and Councilmembers

FROM: Valerie Cantella, Community Relations Manager

SUBJECT: Visit Santa Barbara Tourism Report and Marketing Plan

RECOMMENDATION:

Receive a presentation from Visit Santa Barbara on their Annual Report and Marketing 
Plan for the region, including Goleta.

BACKGROUND:

Visit Santa Barbara is the official destination marketing organization for the City of 
Santa Barbara, South Coast and surrounding communities. Its mission is to promote the 
area as a premier destination for leisure and business travel. Its membership includes
hoteliers, attractions, restaurants, retail shops and other visitor services. Part of their 
funding comes through the Tourism Business Improvement District (TBID) and Goleta-
specific marketing is done with those funds.

Kathy Janega-Dykes, President/CEO, will present a summary of the Annual TBID 
Report, the Visit Santa Barbara Marketing Plan and Goleta-specific initiatives for the 
upcoming year.

Reviewed By: Approved By:

___________________             ___________________    
Carmen Nichols Michelle Greene
Deputy City Manager             City Manager

ATTACHMENTS:

1. Visit Santa Barbara PowerPoint
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Attachment 1 

Visit Santa Barbara PowerPoint
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SUSTAINING TOURISM 
IN GOLETA
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Takeaways from Today’s Discussion

• Goleta is a tourism destination.

• Tourism is an economic engine for Goleta.

• Regional tourism partnerships work.

6



Goleta is a Tourism Destination

• Goleta is a tourism destination for both leisure and business 
travel.

• There’s crossover between the South Coast’s communities. 
Visitors who stay overnight in one city often explore the other 
cities.

• Goleta is a gateway to the surrounding region.
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South Coast Tourism is an Economic Engine

• 7.2 million visitors annually to the South Coast

• $1.9 billion in economic impact

• 13,482 jobs supported by the tourism industry
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The Goleta Chamber of Commerce/Go Goleta

2016/17 Goleta Visitor Profile & 
Tourism Economic Impact Study

Report of Findings
(Period of Study: September 2016-August 2017)

Research prepared for Goleta Chamber of Commerce by Destination Analysts, Inc. 
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Research Overview

Visitor profile and tourism economic impact study

Period of study: September 2016 and August 2017

Five separate research studies in the South Coast area

• Visitor intercept survey

• Hotel guest survey

• Survey of meeting planners

• Survey of hoteliers

• Telephone survey of homes in the South Coast area (VFR Survey)

Goal: Understand Visitors and the impact of their spending in the South Coast

Fortunate side effect:  We can make estimates for sub-regions like Goleta

Visit Santa Barbara – Santa Barbara South Coast Area Visitor Profile 2016/2017– (September 2016 – August 2017)10



Visitors to Goleta

Visit Goleta – Goleta Visitor Profile 2016/2017– (September 2016 – August 2017)

Visitors (annual, in thousands)
Hotel, motel or inn 418
Private residence 77
Day trip visitors 945
Other place of stay 65
Total 1,504

Hotel, motel 
or inn, 
27.8%

Private 
residence, 

5.1%

Day trip 
visitors, 
62.8%

Other place 
of stay, 
4.3%
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Spending for report

								ALL VISITORS						HOTEL						VFR						DAY TRIP						OTHER PLACE OF STAY



						BASE		PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY



						Lodging		$124.01		$39.74				$228.53		$104.81				$7.93		$4.08				$0.00		$0.00				$124.80		$68.36

						Restaurants & Dining:		$130.32		$50.53				$123.79		$68.90				$86.88		$44.71				$63.47		$38.34				$131.40		$53.52

						Wine Tasting Fees/Wine Tours: 		$9.73		$8.24				$10.29		$12.22				$13.41		$6.90				$1.49		$5.51				$2.00		$10.74

						Wine (bottles purchased):		$11.79		$6.27				$15.03		$8.14				$13.63		$7.01				$1.81		$4.61				$22.30		$6.94

						Shopping/Gifts/Souvenirs: 		$83.38		$31.80				$62.38		$32.87				$24.12		$40.79				$55.09		$28.64				$54.17		$26.43

						Entertainment, Sightseeing & Activities:  		$29.70		$21.65				$28.26		$18.99				$55.14		$17.87				$15.13		$24.32				$35.25		$29.49

						Local Transportation (rental/gas/bus/parking):		$20.43		$9.35				$23.09		$9.31				$13.78		$9.77				$7.28		$9.16				$13.52		$11.03

						Spa/beauty/health club services or products:		$6.19		$2.55				$10.61		$4.46				$20.95		$2.56				$0.31		$1.22				$0.58		$0.61

						Groceries/personal items:		$14.66		$6.36				$18.79		$6.46				$18.98		$13.54				$1.77		$3.73				$16.17		$13.95



						TOTAL SPEND		$415.55		$176.49				$520.78		$266.16				$254.80		$147.23				$146.36		$115.54				$400.18		$221.08

						 

						Number of travelers covered		 		2.4						2.2						3.50						1.30						2.00







DEFUNCT -hotel calculations

		Hotel name:		Please complete all fields below: : Number of hotel rooms:

		Aloft Frisco		136								Hotel name:		Number of hotel rooms:		Address:		City:		State:		Zip:

		Comfort Suites		109								Aloft Frisco		136		3202 Parkwood Blvd		Frisco		TX		75034

		Embassy Suites Dallas-Frisco		330								Comfort Suites		109		9700 Dallas Parkways		Frisco		TX		75033

		Hampton Inn & Suites		105								Embassy Suites Dallas-Frisco		330		7600 John Q Hammons Drive		Frisco		TX		75034

		Hilton Garden Inn Frisco		102								Hampton Inn & Suites		105		3199 Parkwood Blvd		Frisco		TX		75034

		Holiday Inn Express (Frisco Inn)		120								Hilton Garden Inn Frisco		102		7550 Gaylord Parkway		Frisco		TX		75034

		Home2 Suites		122		Opened in October						Holiday Inn Express (Frisco Inn)		120		3400 Parkwood Blvd		Frisco		TX		75034

		Homewood Suites by Hilton Dallas-Frisco		117								Home2 Suites		122		2000 Parkwood Blvd		Frisco		TX		75034

		Inn at Stonebriar		61								Homewood Suites by Hilton Dallas-Frisco		117		3240 Parkwod Blvd.		Frisco		TX		75034

		The Sheraton Stonebriar		119								Inn at Stonebriar		61		4220 Preston Rd		Frisco		TX		75034												 

		The Westin Stonebriar		301								The Sheraton Stonebriar		119		5444 Texas 121		Frisco		TX		75034										 

		Wingate by Wyndham Frisco Texas		100								The Westin Stonebriar		301		1549 Legacy Dr		Frisco		TX		75034

												Wingate by Wyndham Frisco Texas		100		14700 State Highway 121		Frisco		TX		75035

						1		2		3		4		5		6		7		8		9		10		11		12

						June		July		August		September		October		November		December		January		February		March		April		May

				Days		30		31		31		30		31		30		31		31		28		31		31		31

				Rooms		1600		1600		1600		1600		1722		1722		1722		1722		1722		1722		1722		1722

				Occupancy		72.9		74.0		62.3		66.6		71.2		62.9		54.8		65.7		69.7		68.7		64.6		67.5				 

						72.9%		74.0%		62.3%		66.6%		71.2%		62.9%		54.8%		65.7%		69.7%		68.7%		64.6%		67.5%

				Available rooms		48,000		49,600		49,600		48,000		53,382		51,660		53,382		53,382		48,216		53,382		53,382		53,382				615,368

				Sold rooms		34,975		36,726		30,876		31,945		38,006		32,481		29,258		35,056		33,620		36,663		34,511		36,045				410,162



				ADR		120.84		115.22		116.90		120.13		120.68		114.01		109.87		123.73		122.82		121.77		121.17		119.98				66.7%





																												Hotel inventory annualized				1685.9397260274

										100.0%

								Lodging (before tax) 		143.3		$   73.96

								Restaurants 		83.3		$   42.99

								Retail purchases 		112.9		$   58.28

								Entertainment & sightseeing 		72.3		$   37.31

								Gas, parking & other transportation 		28.4		$   14.66

								Other 		13.0		$   6.71

								SUM		$   453.14



								MEAN		1.9

										$   233.91





Industry Breakdown







						BREAKDOWN OF FRISCO ANNUAL 

						VISITOR VOLUME & SPENDING (2008)																  





								VISITOR VOLUME												 

								(Number of visitors to Frisco in millions)



								Place of stay		2001		2002		2008

																								 

								Irving Hotels & Motels		3.66		3.47		0.42

								Private Homes in Irving		1.15		1.14		0.08

								Day Trip Visitors (Outside DFW area)		6.52		5.40		0.94						 

								Day Trip Visitors (DFW area)		4.37		3.72		0.07



								Total		15.70		13.73		1.50

												 





								VISITOR SPENDING 

								(Visitor spending in Goleta in billion dollars)

																								 		 

								Place of stay		2001		2002



								Irving Hotels & Motels		$3.53		$3.40		$0.14

								Private Homes in Irving		$0.76		$0.75		$0.01

								Day Trip Visitors (Outside DFW area)		$0.85		$0.72		$0.03

								Day Trip Visitors (DFW area)		$1.35		$1.04		$0.01



								Total		$6.51		$5.91		0.2004265

												 





								KEY VISITOR INDUSTRY STATISTICS, 2016/17











														GOLETA		SANTA BARBARA SOUTH COAST - INCLUDES GOLETA

														(A)		(B)		A/B



								Visitors to destination						1,504,411		$7,234,209		21%



								Total visitor spending in destination (thousands)						$200,426,469		$1,880,784,886		10.7%				 				$200,426,469,264.44

						 																				0.0000637556

						 		Taxes generated for City of Goleta						$12,778,318		$56,032,445		22.8%

																						 

								Jobs supported by Travel Industry						1,291		13,482		9.6%



								Visitor spending in destination on an average day						$549,114		$5,152,835



								Annual visitor spending per destination resident						$6,310.66		$9,553.53		 











COMPARISON

								A summary of the project’s key findings are presented following:

																				2016/17

								Visitors to Goleta (annually, in millions)												1.5

				    						Hotel, Motels and Inns (annually, in thousands)										418

				     						Private Homes/Other (annually, in thousands)										142				 

				     						Day-trip Visitors (annually, in thousands)										944.6

								Visitor Days Spent in Goleta (annually, in thousands)												2,303

								Average Daily Visitors to Goleta												6,310

								Direct Visitor Spending in Goleta (annually, in millions)												$200.4

								Direct Visitor Spending per Goleta Resident (annually)												$6,311

								Jobs Supported by the Visitor Industry												1,291

								Taxes Generated for Goleta (annually, in millions)												$12.8

								Taxes Generated (annually per Goleta household)												$1,134



								Spending				$200,426,469

								Population				142048						$56,032		$56,032,445.31

												$1,410.98						54340		$1,031.15

										POPULATION						 HOUSING UNITS

								County / City		Total		Household		Group Quarters		Total		Single Detached		Single Attached		Two to Four		Five Plus

								Santa Barbara County																		Mobile Homes		Occupied		Vacancy Rate		Persons per Household

								Buellton            		5,129		5,129		0		1,926		1,244		89		13		176						 

								Carpinteria         		13,943		13,924		19		5,604		2,197		423		670		1,466		404		1,820		5.5%		2.82

								Goleta		31,760		31,559		201		11,979		5,420		1,060		1,052		3,826		848		4,947		11.7%		2.82

								Santa Barbara       		93,063		91,436		1,627		38,509		18,061		3,408		5,579		11,071		621		11,267		5.9%		2.80

																										390		36,306		5.7%		2.52

								Balance Of County    		143,439		130,029		13,410		50,803		35,720		3,008		2,657		6,301						 

								Incorporated		307,224		301,245		5,979		106,775		56,084		7,483		12,447		25,824		3,117		46,607		8.3%		2.79

								 																		4,937		100,091		6.3%		3.01

								County Total		450,663		431,274		19,389		157,578		91,804		10,491		15,104		32,125						 

																										8,054		146,698		6.9%		2.94





Visitor Spending



										SBSC Hotel/Motel				V.F.R.s in SBSC				Day Trip Visitors				OTHER PLACE OF STAY				0.08



										 2016/17 Visitor (000s)		418		 2016/17 Visitor (000s)		77		 2016/17 Visitor (000s)		945		 2016/17 Visitor (000s)		65		1,504

						 				 Length of Stay		2.20		 Length of Stay		4.03		 Ave. Number of		 		 Length of Stay		2.0				 

																 		  Trips to Frisco		1.0		 		 

										 Visitor-Days (000s)		920		 Visitor-Days (000s)		308		 Visitor-Days (000s)		945		 Visitor-Days (000s)		130.4		2,303

																										2303126.49520614

										2016/17		Total		2016/17		Total		2016/17		Total		2016/17		Total		6309.9356033045

										$/Day		Annual		$/Day		Annual		$/Day		Annual		$/Day		Annual

										/Person		(1000s)		/Person		(1000s)		/Person		(1000s)		/Person		(1000s)

				SPENDING CATEGORIES

				Lodging						$104.81		$96,397		$4.08		$1,258		$0.00		$0.00		$68.36		$8,911.19		 

				Restaurants						$18.40		$16,923		$11.94		$3,683		$10.24		$9,673		$14.29		$1,863

				Retail						$17.13		$15,759		$18.91		$5,832		$11.68		$11,028		$15.67		$2,043

				Entertainment & Sightseeing						$5.07		$4,664		$4.77		$1,472		$6.50		$6,136		$7.88		$1,027		 

				Local Transportation						$2.49		$2,288		$2.61		$804		$2.45		$2,310		$2.95		$384

				Car Rental						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0.00						 

				Other						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0

				Exhibitor/Assoc. Expends.						$0.00		$7,971.45		$0.00		$0.00		$0.00		$0.00		$0.00		$0.00

																												 

				TOTAL SPENDING						$147.90		$144,001		$42.31		$13,049		$30.86		$29,148		$109.14		$14,228		200,426





										TOTAL		$200,426,469				OVERLAP ANALYSIS - ADD TO DAY TRIP														 

												$549,113.61				SB Hotels		234,378		234.38



										PERCENT OF SPENDING HAPPENING IN GOLETA						SB VFR		124,399		124.40		 



										SANTA BARBARA COUNTY		1,235,267,047				SB other		29,047		29.05

										Buellton		39,532,796				48,669,286				387.82

										Carpinteria		32,355,998				43,032,185

										Goleta		131,196,360				192,790,367

										Guadalupe		3,852,751				6,584,377

										Lompoc		85,186,718				104,469,084

										Santa Barbara		390,187,437				486,064,871

										Santa Maria		338,917,210				445,140,461

										Solvang		22,841,289				28,951,074



																721,887,423		26.7%

																0



















																				 		 

														    HOTEL 		PER				   VFR    		PER				 DAY TRIP 		PER				  OTHER   		PER

														 ---------		PERSON				 ---------		PERSON				 ---------		PERSON				 ---------		PERSON

						 

						BASE		PER GROUP		PER DAY		 		529						117						1492						81

				 										100.0%						100.0%						100.0%						100.0%						 

						Lodging		$152.15		$39.74		$228,900.59		228.5		$104.81		$210,186.44		7.93		$4.08		$2,445.18		0.0		$0.00		$0.00		124.8		$68.36		$16,268.97

						Restaurants & Dining:		$144.73		$50.53		$217,732.44		123.8		$68.90		$113,854.40		86.88		$44.71		$26,795.53		63.5		$38.34		$59,953.16		131.4		$53.52		$17,129.35

						Wine Tasting Fees/Wine Tours: 		$10.15		$8.24		$15,269.96		10.3		$12.22		$9,466.92		13.41		$6.90		$4,134.57		1.5		$5.51		$1,407.74		2.0		$10.74		$260.72

						Wine (bottles purchased):		$15.05		$6.27		$22,642.18		15.0		$8.14		$13,820.82		13.63		$7.01		$4,202.65		1.8		$4.61		$1,711.68		22.3		$6.94		$2,907.04

						Shopping/Gifts/Souvenirs: 		$82.37		$31.80		$123,917.73		62.4		$32.87		$57,377.00		24.12		$40.79		$7,439.73		55.1		$28.64		$52,039.82		54.2		$26.43		$7,061.19

						Entertainment, Sightseeing & Activities:  		$41.14		$21.65		$61,887.45		28.3		$18.99		$25,994.60		55.14		$17.87		$17,005.10		15.1		$24.32		$14,292.55		35.3		$29.49		$4,595.20				 

						Local Transportation (rental/gas/bus/parking):		$22.68		$9.35		$34,123.33		23.1		$9.31		$21,234.29		13.78		$9.77		$4,249.89		7.3		$9.16		$6,877.11		13.5		$11.03		$1,762.04		 

						Spa/beauty/health club services or products:		$11.03		$2.55		$16,590.03		10.6		$4.46		$9,759.12		20.95		$2.56		$6,461.66		0.3		$1.22		$293.21		0.6		$0.61		$76.04

						Groceries/personal items:		$17.89		$6.36		$26,920.82		18.8		$6.46		$17,286.30		18.98		$13.54		$5,853.11		1.8		$3.73		$1,673.92		16.2		$13.95		$2,107.49

						TOTAL SPEND								520.78						254.80												400.18

								$479.30		$176.49																146.36		$115.54

						TOTAL SPEND PER PERSON										$266.16						$147.23												$221.08

								 		2.7																		1.30

																2.2						3.50												2.00



								2016/17 data >>>>>

										Hotel/Lodging		238.04		$104.81		7.93		$4.08		0.00		$0.00		131.25		$68.36

										Restaurants & Dining		156.47		$68.90		86.88		$44.71		66.34		$38.34		102.75		$53.52

										Wine Tasting Fees/Wine Tours		27.76		$12.22		13.41		$6.90		9.53		$5.51		20.61		$10.74

										Wine (Bottles purchased)		18.49		$8.14		13.63		$7.01		7.98		$4.61		13.33		$6.94

										Shopping (Gifts/Souvenirs)		29.90		$13.17		24.12		$12.41		19.31		$11.16		23.63		$12.31		 

										Shopping (Clothing/Jewelry)		44.75		$19.70		55.14		$28.37		30.25		$17.49		27.12		$14.12

										Entertainment (Cultural performances, concerts, etc.)		20.96		$9.23		13.78		$7.09		19.57		$11.31		20.35		$10.60

										Sightseeing & Activities		22.16		$9.76		20.95		$10.78		22.51		$13.01		36.27		$18.89		 

										Local Transportation (Car Rental/Gas/Bus/Parking)		21.15		$9.31		18.98		$9.77		15.84		$9.16		21.18		$11.03

										Spa/Beauty/Health Club Services or Products		10.14		$4.46		4.98		$2.56		2.11		$1.22		1.18		$0.61

										Groceries/Personal Items		14.67		$6.46		26.30		$13.54		6.46		$3.73		26.79		$13.95

																														 

												2.27				1.94				1.73				1.92



												604.49		266.16		286.08		147.23		199.89		115.54		424.47		221.08



								YEARLY CHANGE				16.1%		12.4%		37.6%		147.9%		36.6%		2.6%		6.1%		10.5%





						2008						    HOTEL 				   VFR    				 DAY TRIP 				  OTHER   

												 ---------				 ---------				 ---------				 ---------

																												 

												529		2.2		117		3.50		1492		1.30		81		2.00

												100.0%				100.0%				100.0%				100.0%

						Lodging						228.5		$103.88		2.5		$0.72		0.0		$0.00		124.8		$62.40

						Restaurants & Dining:						123.8		$56.27		82.2		$23.48		63.5		$48.82		131.4		$65.70

						Wine Tasting Fees/Wine Tours: 						10.3		$4.68		16.0		$4.56		1.5		$1.15		2.0		$1.00

						Wine (bottles purchased):						15.0		$6.83		9.0		$2.58		1.8		$1.39		22.3		$11.15

						Shopping/Gifts/Souvenirs: 						62.4		$28.36		51.9		$14.84		55.1		$42.38		54.2		$27.08

						Entertainment, Sightseeing & Activities:  						28.3		$12.85		15.3		$4.37		15.1		$11.64		35.3		$17.63

						Local Transportation (rental/gas/bus/parking):						23.1		$10.49		13.9		$3.98		7.3		$5.60		13.5		$6.76

						Spa/beauty/health club services or products:						10.6		$4.82		2.2		$0.63		0.3		$0.24		0.6		$0.29

						Groceries/personal items:						18.8		$8.54		14.8		$4.23		1.8		$1.36		16.2		$8.08

						TOTAL						$   520.78		$   236.72		$   207.90		$   59.40		$   146.36		$   112.58		$   400.18		$   200.09

												0.4%				24.1%				10.1%		 		4.8%

														$236.72				$59.40				$112.58				$200.09











						CALCULATION OF VISITOR SPENDING



														418				77				945				65

														920				308				945				130.4

														919736.928				308425.796774457				944603.429118086				130360.341313596



										TOTAL		PER		    HOTEL 		PER		   VFR    		PER		 DAY TRIP 		PER		  OTHER   		PER

												PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON



						BASE								529				117				1492				81

														100.0%				100.0%				100.0%				100.0%

						Lodging								228.5		$104.81		2.5		$4.08		0.0		$0.00		124.8		$68.36

						Restaurants & Dining:								123.8		$68.90		82.2		$44.71		63.5		$38.34		131.4		$53.52

						Wine Tasting Fees/Wine Tours: 								10.3		$12.22		16.0		$6.90		1.5		$5.51		2.0		$10.74

						Wine (bottles purchased):								15.0		$8.14		9.0		$7.01		1.8		$4.61		22.3		$6.94

						Shopping/Gifts/Souvenirs: 								62.4		$32.87		51.9		$40.79		55.1		$28.64		54.2		$26.43

						Entertainment, Sightseeing & Activities:  								28.3		$18.99		15.3		$17.87		15.1		$24.32		35.3		$29.49

						Local Transportation (rental/gas/bus/parking):								23.1		$9.31		13.9		$9.77		7.3		$9.16		13.5		$11.03

						Spa/beauty/health club services or products:								10.6		$4.46		2.2		$2.56		0.3		$1.22		0.6		$0.61

						Groceries/personal items:								18.8		$6.46		14.8		$13.54		1.8		$3.73		16.2		$13.95

						TOTAL SPEND								520.78				207.90				146.36				400.18



						TOTAL SPEND PER PERSON











																 



										Visitors (annual, in thousands)

										Hotel, motel or inn		418				Hotel, motel or inn		27.8%

										Private residence		77				Private residence		5.1%

										Day trip visitors		945				Day trip visitors		62.8%

										Other place of stay		65				Other place of stay		4.3%

										Total		1,504





















										Visitor Days (annual, in thousands)

										Hotel, motel or inn		920				Hotel, motel or inn		39.9%

										Private residence		308				Private residence		13.4%

										Day trip visitors		945				Day trip visitors		41.0%

										Other place of stay		130				Other place of stay		5.7%

										Total		2,303



































										Visitor Spending (annual, in thousands)

										Hotel, motel or inn		$144,001				Hotel, motel or inn		71.8%

										Private residence		$13,049				Private residence		6.5%

										Day trip visitors		$29,148				Day trip visitors		14.5%

										Other place of stay		$14,228				Other place of stay		7.1%

										Total		$200,426

























										 

										Group-meeting & Wedding-related Spending								Attendee Direct Spending		43.9%

										Attendee Direct Spending		$41,797,270						Sponsor & Exhibitor Spending		7.9%

										Sponsor & Exhibitor Spending		$7,486,646						Wedding-related Direct Spending		35.0%

										Wedding-related Direct Spending		$33,342,539						Wedding-related Spending in Hotels		13.2%

										Wedding-related Spending in Hotels		$12,608,341

										Total		$95,234,796





										2013/16		$66,827,183









																				Total

																INDUSTRY SEGMENT				Employment				Hotels		16.7%

																Hotels				2,253				Restaurants		53.0%

																Restaurants				7,150				Retail Stores		12.6%

																Retail Stores				1,699				Entertainment and Sightseeing		12.1%

																Entertainment and Sightseeing				1,631				Local Transportation		4.5%

																Local Transportation				613				Exhibition Services		1.0%

																Exhibition Services				137

																Total Visitor Industry				13,482









										Derived Governmental Revenues

										Generated by the Visitor Industry				Total Annual

														Direct Revenue

														in 2016/17 $1,000s								Hotel tax		41.2%

										HOTEL TAX												Property tax		23.2%

										  Hotel Tax Collected  by Government Entities				$23,097								Sales tax		35.6%

										PROPERTY TAX

										  Property Taxes Paid to City Governments				$12,995

										SALES TAX

										  Sales Tax Returned to City Governments				$19,941



										DIRECT REVENUES FROM VISITOR INDUSTRY				$56,032















										SPENDING CATEGORIES

										Lodging		$106,566.56

										Restaurants		$32,141.70

										Retail		$34,661.55

										Entertainment & Sightseeing		$13,299.05

										Local Transportation		$5,786.15

										Car Rental		$0.00

										Other		$0.00

										Exhibitor/Assoc. Expends.		$7,971.45

























																2,303



												 

												 		 								Visitors (1000s)		1,504				 

																						Spending		$200,426

												 										Per visitor		$133.23

																				   LIVES IN

																				    Yes    				$133.23

																				 ----------

																				0.0		 DFW AREA  

																				45.1		    No     

																				120.0		 ----------

																				20.4		3.7								   LIVES IN		 DFW AREA  

																				31.3		48.2		 						    Yes    		    No     

								2008												24.0		83.8								 ----------		 ----------

								Day		DFW				   						$   240.87		24.1

																				$   123.57		16.9								460		359

				Lodging				$0.00		$0.00												2.6								100.0%		100.0%

				Restaurants				$30.53		$33.04										1.9		$   179.30								0.0		4.8		0		3.4353741497

				Retail				$32.16		$45.37												$   125.51								45.1		65.8		23.735380117		46.9727891156

				Entertainment & Sightseeing				$16.05		$22.02										$0.00										120.0		172.0		63.1798245614		122.8571428571

				Local Transportation				$19.85		$22.17										$23.14		1.4								20.4		35.8		10.7456140351		25.5442176871

				Car Rental				$0.00		$0.00										$61.58										31.3		21.7		16.4583333333		15.5102040816

				Other				$7.29		$9.27										$10.47		$2.59								24.0		0.0		12.6535087719		0.0340136054

				Exhibitor/Assoc. Expends.				$0.00		$0.00										$16.04		$33.73

																				$12.33		$58.64								1.9		1.4

																						$16.88

								2013												  		$11.82

								Day		DFW										$0.00		$1.84

																				$21.67

				Lodging				$0.00		$68.36										$57.68

				Restaurants				$10.24		$14.29										$9.64

				Retail				$11.68		$15.67				 						$14.83

				Entertainment & Sightseeing				$6.50		$7.88										$0.00

				Local Transportation				$2.45		$2.95										$11.22

				Car Rental				$0.00		$0.00

				Other				$0.00		$0.00

				Exhibitor/Assoc. Expends.				$0.00		$0.00						$0.00

												combined		 		$7.45

								% change		% change		avg % change		2008		$11.81

				Lodging				0%		0%		0.0%		$0.00		$12.26

				Restaurants				-66%		-57%		-61.6%		$19.40		$1.53

				Retail				-64%		-65%		-64.6%		$33.35		$0.00

				Entertainment & Sightseeing				-60%		-64%		-61.9%		$32.17		$0.00

				Local Transportation				-88%		-87%		-87.2%		$11.96		$0.00

				Car Rental				0%		0%		0.0%		$0.00

				Other				-100%		-100%		-100.0%		$4.80

				Exhibitor/Assoc. Expends.				0%		0%		0.0%		$0.00



														$101.68





Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.27789099010183577	5.0893727862555485E-2	0.6278892400595999	4.3326041976008832E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.39934277596753537	0.13391613418387233	0.41013962154672706	5.6601468301865313E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.71847456426660883	6.5107801090616632E-2	0.14542883814423743	7.0988796498537093E-2	



Attendee Direct Spending	Sponsor 	&	 Exhibitor Spending	Wedding-related Direct Spending	Wedding-related Spending in Hotels	0.43888654220553919	7.8612508531505906E-2	0.35010878798942568	0.13239216127352921	



Hotels	Restaurants	Retail Stores	Entertainment and Sightseeing	Local Transportation	Exhibition Services	0.16707000671904645	0.53029288526750773	0.12603583495170603	0.12096541403308117	4.549184720666697E-2	1.0144011821991561E-2	



Hotel tax	Property tax	Sales tax	0.41220258856331299	0.2319166031088358	0.35588080832785124	



Sheet1







						Visitor		Avg.		Visitor Days		Spending		Total

						Volume		Length of		Spent in Goleta		Per-person		Spending				 

				Place of Stay		(1000s)		Stay (Days)		(1000s)		Per-day		(1000s)

																				 

				Goleta hotels		418		2.2		920		$156.57		$144,001

				Private homes in Goleta (VFR)		77		4.0		308		$42.31		$13,049		 

				Other Goleta (AirBnB, Camping, etc.)		65		2.0		130		$109.14		$14,228						 

				Day trips to Goleta		945		1.0		945		$30.86		$29,148



				Total (All visitors)		1,504		1.5		2,303		$87.02		$200,426













Hotel Volume & Spending



				HOTEL SEGMENT ANNUAL TOTALS

								2016/17

												Citywide Hotel Room Capacity		5488

				Citywide Hotel Room Capacity				1,353				Average Annual Occupancy Rate (2012/13)		0.6807

				Average Annual Occupancy Rate (2007)				77.6%				Days in Year		365

				Days in Year				365				Total Occupied Room Nights		1363523.784

				Total Occupied Room Nights				383,224				Average Guests per Room		2.4

				Average Guests per Room				2.4				Total Visitor Nights/Days		3272457.0816

				Total Visitor Nights/Days				919,737				Average Length of Stay		2.2

				Average Length of Stay				2.2				Total Visitors Staying in SB South Coast Hotels		1487480.49163636

				Total Visitors Staying in SBSC Hotels				418,062



				Average # Rooms Occupied Daily				1,050

				Average Daily # Hotel Guests				2,520



				Average spending per-person, per-day 				$147.90

				Estimated total direct spending in SBSC				$136,029,865



				Sources: SB CVB, 2013 SBSC Hotel Guest Survey

				 

						$998,871,973		5521

						$244,798,946		1353		 

						24.5%		24.5%





Overlap analysis - Goleta

																										Non-Goleta

														% visiting Goleta				South Coast 				Goleta 				Segment volume						 

																		Volume				Volume

												SB Hotels		18.2%				1,705,852				418,062				1,287,789		18.2%				234,378



												SB VFR		42.5%				369,268				76,565				292,703		42.5%				124,399



												SB other		37.3%				143,054				65,180				77,874		37.3%				29,047

																																 

																		2,218,174				559,807						 

																										SB Hotels		234,378



												Day trip volume						5,016,036				944,603				SB VFR		124,399

												TOTAL						7,234,209				1,504,411

																										SB other		29,047

																		557





VFR DAY TRIP VOLUME



				 SB VFR Segment Totals						Day Trip Visitors						Other overnight



				Occupied Housing Units		11,267				Day trippers		548

				Percent hosting VFRs		70.3%				Hotel guests		410

				Average number of VFRs		9.6618712376				Ratio		1.34

				Average length of stay		4.0				 		 										 

										Day trippers		556,780				Number of visitors		65,180				1,116,587.44						Hotel, motel or inn		- 0

				Households hosting VFR		7,924				 		 						2.2										Private residence

				Total VFRs		76,565				 		 				Total visitor days		384,441										Day trip visitors

				VFR days		308,426				Other overnight location		42																Other place of stay		65,180.17

										Ratio of other to hotel		0.1024390244







				Spending per-person, per-day		$42				Spending per day		$31				Spending per day		$109				Hotel		0.182

																						VFR		0.425

				Total spending		$13,049,327				Total spending		$17,180,654				Total spending		$41,959,349				OTHER		0.373



				Sources: SB CVB, 2013 Frisco VFR Survey						Sources: SB CVB, 2013 Regional Survey						Sources: SB CVB, 2013 Regional Survey





				VFR Segment Totals		2102/13



										Day trippers		548

				Occupied Housing Units		$55,429.62				Hotel guests		410

				Percent hosting VFRs		0.582				Ratio		1.2833675565

				Average number of VFRs		10.20

				Average length of stay		4.8				Day trippers		5,016,035.60



				Households hosting VFR		32260.0393124886

				Total VFRs		$329,052.4				Other overnight location		42

				VFR days		1579451.52473944				Ratio of other to hotel		0.1024390244



				CALCULATION OF 2012 HOUSING UNITS

				Housing units 2010		42,306

				Housing units 2012		46,346

				Population 2012		128,176				 

				Population 2010		117,003				2.76563608





Convention expenditures



				Calculation of Annual Expenditures Related to								total hotel		131,236						38200

				Trade Shows and Group Meetings		2016/17						  Total Estimated Attendance		43,833		 				7500

														 						5800

				Total city-wide room nights		383,224

				Percent group meeting		7.3%								Association-type		Meetings w/Exhibitors

				Total citywide group meeting nights		27,975

				Length of stay		1.6						FCVB Meetings		20		5

				Attendees in SB Hotels		17,485						Total Meetings		20		5

				Spending per day		$147.90

				SB hotel attendee spending		$4,137,575						FCVB Room Nights* atten*length of stay		15,097		3,888

												Total Room nights		438,039		2,415				total meetings		763

				Day trip attendees		8,800														AVG SIZE		172

				Day trip spending		$147.90						FCVB Assoc/exhib meetings		20		5				TOTAL ATTENDANCE		131236

				Event length		1.0						% total FCB		100.00%		100.00%

				Total day trip attendee spending		$1,301,574						Total Assoc/exhib meetings		20		5

																		 

				Association or similar-type meetings (annual number)		24						FCVB assoc/exhib meetings attendance		15,097		3,888

				Association spending/event		$68,485.47						Ave attendance		755		778

				Total association spending		$1,662,188

												Total attendance		15,097		3,888

				Group meetings with exhibitors		21

				Total estimated attendance		5,800

				Exhibitor spending/attendee		$432.76

				Total exhibitor spending		$2,510,035.73

												Attendee Direct Spending		56.6%

				Total Association/Sponsor/Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		43.4%



				Grand total: Meeting & Conference Impact		$9,611,372

																$46,813

																$0

				Spend per meeting		46812.83

				1657

												CONFERENCE & MEETINGS EXPENDITURES								CONFERENCE & MEETINGS EXPENDITURES

				475,191								IN SB (2012/13)				 		 		IN SB (2012/13)



				0.7856								Attendee Direct Spending		$5,439,149						Attendee Direct Spending		$32,026,597

												Sponsor & Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		$8,823,418

												Wedding Direct Spending		$6,217,433						Wedding Direct Spending		$17,960,280

				475,135								Wedding spend in hotels		$   3,799,231						Wedding spend in hotels		$   8,016,887.38



				3,831.00								Grand total		$19,628,037						Grand total		$66,827,183

				61,525.86								2013/16		$66,827,183		-70.6%

				163,297.4																		-$47,199,146

																						-0.7062866352

				PKF GROUP		other

		ROOMS		1657		3,831.00

		OCCUPANCY		0.776		0.776

		DAYS		365		365

		NIGHTS		469,329		1,085,092

		% GROUP		0.27		0.044

		GROUP NIGHTS		126,718.74		47,744.07						174,462.81

												0.46





Wedding data

		Record ID		(Q18_1) 1. Property name: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_2) 1. Person completing survey: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_3) 1. Title: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_4) 1. Contact email: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_5) 1. Contact phone: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q5_1) 2. How many rooms did your property have available on an average day between July 1st 2016 – June 30th 2017? 		(Q25_1) 3. What was your property's gross revenue between July 1st 2016 – June 30th 2017? 		(Q4_1) 4. How many total employees does your property have? Please report the average number of staff positions (Full-time equivalent) you had between July 1st 2016 – June 30th 2017. 		(Q27_1) 5. What was your property's total payroll between July 1st 2016 – June 30th 2017?  		(Q2_1) 6. Occupancy: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q2_2) 6. ADR: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q1_1) 7. Between July 1st 2016 – June 30th 2017, how many weddings (if any) were hosted at your property by persons who reside outside Santa Barbara County?		(Q6_1) 8. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by these wedding hosts for facility rental, catering and other wedding-related services? 		(Q14_1) 9. Between July 1st 2016 – June 30th 2017, how many conferences or other group meetings (if any) were held at your property and hosted by groups from outside Santa Barbara County? 		(Q7_1) 10. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by the sponsors of these events at your property for facility rental, AV services, catering and all other conference/group meeting-related services? 		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude

		6.36402432520797E+17		West Beach Inn		Teresa		GM		tstiff@coasthotelsusa.com		8059634277		167		3174199		20		578549		77.8		243.78		0		0		0		0		Survey Link		0		9/5/17 14:20				9/5/17 14:29				9/5/17 14:29		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/52.0.2743.116 Safari/537.36 Edge/15.15063		72.215.167.8		72.215.167.8		https://survey.vovici.com/se/209A5BC420BFE73A08D4F4A3FC98BE6302										Desktop		Santa Barbara		California		93102		United States		34.4208		'-119.6982

		6.36403371674993E+17		Cheshire Cat Inn		Jack Greenwald		innkeeper		jack@cheshirecat,com		805-569-1610		18		1100000		12		386000		63		235		0				0				Survey Link		0		9/6/17 16:26				9/6/17 16:34				9/6/17 16:34		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.194.223.188		72.194.223.188		https://survey.vovici.com/se/209A5BC420BFE73A08D4F57EA68C833C72										Desktop		Santa Barbara		California		93111		United States		34.454		'-119.8005

		6.36407669009228E+17		Belmond El Encanto		Shaun O'Bryan		Resort Manager		shaun.obryan@belmond.com		(805) 331 4935		92		22150000		196		10633000		64.4		556		62		3713836		125		2500000		Survey Link		0		9/11/17 15:48		9/12/17 10:14						9/12/17 10:14		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.78.244.138		174.78.244.138		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96733A123CE0D										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36407673119884E+17		Ramada Santa Barbara		Tom Patton		GM		tpatton@sbramada.com		805-964-3511		126		5200000		25		1000000		73		155		0				0				Survey Link		0		9/11/17 15:55				9/11/17 16:08				9/11/17 16:08		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64; rv:55.0) Gecko/20100101 Firefox/55.0		174.78.247.250		174.78.247.250		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96828A4C5AA7C										Desktop		Santa Barbara		California		93120		United States		34.4208		'-119.6982

		6.36408429988573E+17		The Eagle Inn		Paul Bullock		General Manager		paul@theeagleinn.com		805 965 3586		31		2306002		15		386450		80		212		0				0				Survey Link		0		9/12/17 12:56				9/12/17 13:04				9/12/17 13:04		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.171.253		72.215.171.253		https://survey.vovici.com/se/209A5BC420BFE73A08D4FA18618870FB0E										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36413510588797E+17		The Fess Parker - A Doubletree by Hilton Resort		Beth Olson		DOSM		beth.olson@hilton.com		805-884-8502		360		28000000		appx 280 (varies based on season)		8900000		81		236		60		1447000		350		8200000		Survey Link		0		9/18/17 10:04		9/19/17 14:49						9/19/17 14:49		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		167.187.101.175		167.187.101.175		https://survey.vovici.com/se/209A5BC420BFE73A08D4FEB74CE793217E										Desktop		Beverly Hills		California		90210		United States		34.0995		'-118.4143

		6.36414339603291E+17		Brisas del Mar Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		31		2034649		17		500000		84.85		209.54		information not available				0				Survey Link		0		9/19/17 9:06				9/19/17 9:32				9/19/17 9:38		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF785204DC720A										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414359016728E+17		Inn by the Harbor		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		42		22850007		17		500000		87.04		169.72		0				0				Survey Link		0		9/19/17 9:38				9/19/17 9:40				9/19/17 9:40		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7CD72668AE0D										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414360416728E+17		Lavender Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		23		1388903		17		500000		84.34		192.82		0				0				Survey Link		0		9/19/17 9:40				9/19/17 9:42				9/19/17 9:42		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7D2A98B6AE75										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36416138410947E+17		Hyatt Centric Santa Barbara		Digna David		DOSM		digna.david@hyatt.com		805-879-1340		200		22000000		65		800000		89		217		12		144000		240		4000000		Survey Link		0		9/21/17 11:04		9/21/17 14:54						9/21/17 14:54		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.76.158.44		174.76.158.44		https://survey.vovici.com/se/209A5BC420BFE73A08D5011B234F73AC02										Desktop		Santa Barbara		California		93103		United States		34.4358		'-119.6828

		6.36419788638145E+17		Courtyard Santa Barbara Goleta		Amber Floyd		Area Sales Executive		amber.floyd@marriott.com		805-400-8948		115		10000000		33		300000		86		198		0				48		270000		Survey Link		0		9/25/17 16:27		9/25/17 16:32						9/25/17 16:32		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Trident/7.0; rv:11.0) like Gecko		208.87.235.180		208.87.235.180		https://survey.vovici.com/se/209A5BC420BFE73A08D5046D05CE4B4604										Desktop								United States		37.751		'-97.822

														1205

																120203760				24483999						134		5,304,836.00

												Payroll/grossrev				0.2036874637						SPEND PER WEDDING						39,588.33

																						Weddngs per room						0.1112033195

																						Total weddings						318.4863070539

										Hyatt Centric Santa Barbara 		195

										Kimpton Canary Hotel 		97																$   3,799,231.09

										Hotel Corque 		122

										Best Western Plus Pepper Tree Inn 		150

										Four Seasons Resort The Biltmore Santa Barbara 		207

										Rosewood Miramar Beach Montecito 		161										GOLETA ROOMS-WEDDING PROPERTIES						863

										Hotel Californian 		121

										Ramada Santa Barbara 		126										TOTAL GOLETA WEDDINGS						95.9684647303

										Best Western Plus Encina Inn & Suites 		122

										Ritz-Carlton Bacara, Santa Barbara 		358										TOTAL WEDDING SPENDING						$   3,799,231.09



												1659



http://www.cvent.com/rfp/santa-barbara-hotels/hyatt-centric-santa-barbara/venue-eb9a5cf7a11f4f258d5e8a2b52bae490.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ritz-carlton-bacara-santa-barbara/venue-83890fa7092f4a93a758fafb13b58063.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/kimpton-canary-hotel/venue-337e9d917ee0494c84dabc675107e355.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-corque/venue-2018c4456e504538a214a70f1aa58c93.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-pepper-tree-inn/venue-0c13a357fffb4550906f75758b16d1f4.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/four-seasons-resort-the-biltmore-santa-barbara/venue-b8f319161e4d4de1a12bde7409616c25.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/rosewood-miramar-beach-montecito/venue-eb5122852b49415883f09bae20fddb5d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-californian/venue-bd0e16be76ec4a6493da3449560d2ad3.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ramada-santa-barbara/venue-ea6deefbf8f94b4f86b75cdea0afaa4d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-encina-inn-suites/venue-d66ca18bb6af46138342213165deeceb.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfile
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		Record ID		(Q15_1) 1. Company, Organization or Meeting name: 		(Q1_1) 2. Please indicate the length of your event by number of days. Please exclude any set-up/tear down time, as well as any pre- and post-meetings if they were not part of your published event schedule.		(Q2_1) 3. Please indicate the number of hotel rooms used on the peak night of the event:		(Q3_1) 4. Please indicate the total number of hotel room nights used for the event:		(Q8_1) 5. Attendees (Only include those registered attendees who actually attended the event. Please exclude companions, exhibitors, speakers, media, and other types of attendees): [Question: Please indicate the actual number of event attendees by each type.]		(Q8_2) 5. Exhibitors (Only include exhibiting persons that actually attended the event for the purpose of staffing or assisting those staffing exhibits. Please exclude persons who are employed by your organization/the event sponsor): [Question: Please indicate the actual number of event attendees by each type.]		(Q8_3) 5. Other Attendees (i.e., media, speakers, companions, other guests): [Question: Please indicate the actual number of event attendees by each type.]		(Q9_1) 6. Total number of exhibiting companies (including those sharing exhibit space): [Question: Please indicate the number of exhibiting companies at the event. ]		(Q9_2) 6. Number of exhibiting organizations sharing exhibit space from the above total: [Question: Please indicate the number of exhibiting companies at the event. ]				(Q10_1) 7. Food and beverage, catering and staffing expenses for all event-sponsored functions, including functions for staff and other event personnel: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_2) 7. Primary event space/facility usage rental fees: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_3) 7. Secondary event space/meeting room usage rental fees: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_4) 7. Equipment rental and leasing fees (i.e., A/V equipment, projectors, computer hardware, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_5) 7. Technology service fees (i.e., Internet connectivity, voice/data communications, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_6) 7. Fees for services hired in the Santa Barbara South Coast (i.e., transportation companies, A/V companies, security, decorators, production companies, photographers, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_7) 7. Total lodging costs for all event staff (including all room-related expenses): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_8) 7. Total other food and beverage costs for all staff (including tips and tax): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_9) 7. Advertising and promotional expenditures in the Santa Barbara South Coast (i.e., signage, event-related advertising, sponsorships, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_10) 7. Local transportation costs (i.e., taxis, parking, car rental, public transit, local tolls, fuel, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_11) 7. Other expenditures in the Santa Barbara South Coast not included above: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q17_1) 8. First Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_2) 8. Last Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_3) 8. Title: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_4) 8. Company Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_5) 8. Email Address: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		Email		Phone number		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Invitation Status		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Key 1		Key 2		Key 3		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		Initial Invitation Sent Date		Initial Invitation Status		First Reminder Sent Date		First Reminder Status		Second Reminder Sent Date		Second Reminder Status		Third Reminder Sent Date		Third Reminder Status		Fourth Reminder Sent Date		Fourth Reminder Status		Thank You Sent Date		Thank You Status		Last Access Date		Message		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude

		6.36403179281229E+17		ZS		7		300		1384		250		12		1		1		0		2050861		1047606		0		0		150634		5000		216621		520000		100000		0		10000		1000		Brenda		Hansen		Office Manager		ZS		brenda.hansen@zs.com		brenda.hansen@zsassociates.com				Untitled List		2		9/26/17 8:49		9/26/17 8:59						9/26/17 8:59		4		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		38.241.193.241		38.241.193.241		9/6/17 11:09		20		9/8/17 9:57		70		9/14/17 15:36		20		9/25/17 16:27		100												100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAFCA50479										Desktop		Wilmette		Illinois		60091		United States		42.0772		'-87.7286

		6.36403179280604E+17		Site Selection Services		3		425		1400		550		0		100						470000		250000		0		0		100000		0		50000		70000		0		0		0		0		Kim		Paine`				Site Selection Services		kim@site-selection-services.com		kim@site-selection-services.com				Untitled List		2		9/6/17 12:07		9/6/17 12:12						9/6/17 12:12		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		75.80.26.33		75.80.26.33		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAF31BAE0E										Desktop		Encinitas		California		92024		United States		33.0501		'-117.2528

		6.36403179279978E+17		American Association of Professional Landmen		4		73		222		104		104		104		0		0		23197.2		13000		0		0		3644.25		12.95		500		4490		1500		0		50		0		Carie		Puff		Meeting Planner, Corporate Events		AAPL		cpuff@landman.org		cpuff@landman.org				Untitled List		2		9/19/17 13:54		9/19/17 14:03						9/19/17 14:03		3		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		69.15.243.114		69.15.243.114		9/6/17 11:09		70		9/8/17 9:57		70		9/14/17 15:36		100																100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAE9919C02										Desktop		The Colony		Texas		75056		United States		33.0735		'-96.9032

		6.36403179279979E+17		Santa Barbara Acoustic Instrument Celebration		3		150		300		650		150		20		80		2		41300		0		18000		0		3000		0		7000		0		300		3000		0		10000		Kevin		Gillies		director		SBAIC		info@sbaic.com		info@sbaic.com				Untitled List		2		9/6/17 13:42		9/6/17 13:47						9/6/17 13:47		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; rv:55.0) Gecko/20100101 Firefox/55.0		184.189.253.227		184.189.253.227		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAE992547A										Desktop		Santa Barbara		California		93105		United States		34.0184		'-119.7252

		6.36403179280759E+17		La Costa Canyon High School Varsity Girls Volleyball Team		2		18		36		18		0		18						14200		0		0		0		0		0		0		10400		2000		0		1200		600		Ann		McConlogue		LCC Girls Volleyball Liaison				annmc@cox.net		annmc@cox.net				Untitled List		2		9/26/17 21:33		9/26/17 21:53						9/26/17 21:53		4		100		en-US		3		0		1		327763		1								https://myemail.cox.net/appsuite/		Mozilla/5.0 (Macintosh; Intel Mac OS X 10_11_6) AppleWebKit/603.2.5 (KHTML, like Gecko) Version/10.1.1 Safari/603.2.5		72.220.57.200		72.220.57.200		9/6/17 11:09		20		9/8/17 9:57		70		9/14/17 15:36		70		9/25/17 16:27		100												100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAF57B6E79										Desktop		San Marcos		California		92078		United States		33.1176		'-117.165

		6.36403179280916E+17		RP Workshop West		2		42		64		40		0		2						38050		10000		0		0		0		1500		0		21550		0		0		5000		0		stephany		march		sr. travel buyer		maritz travel		stephany.march@maritz.com		stephany.march@maritz.com				Untitled List		2		9/6/17 11:28		9/6/17 11:36						9/6/17 11:36		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		156.45.254.11		156.45.254.11		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAF7E00E7D										Desktop		St Louis		Missouri		63127		United States		38.5351		'-90.4077

		6.36403179281072E+17		Meeting Site Solutions		3		45		120		90		0		10						218500		180000		2000		0		8000		2500		5000		10000		3000		5000		2000		1000		Amy		Walker-Davis, CMP		Managing Director		Meeting Site Solutions		Mtgsitesolutions@aol.com		mtgsitesolutions@aol.com				Untitled List		2		9/8/17 11:44		9/8/17 12:00						9/9/17 19:15		2		100		en-US		3		1		1		327763		1										Mozilla/5.0 (iPhone; CPU iPhone OS 10_3_3 like Mac OS X) AppleWebKit/603.3.8 (KHTML, like Gecko) Version/10.0 Mobile/14G60 Safari/602.1		47.154.205.8		47.154.205.8		9/6/17 11:09		70		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DAFA423C7D										Mobile				California				United States		34.0544		'-118.244

		6.36403179281853E+17		California Community Colleges/FKCE Instittue		3		88		267		87		0		3						22040.57		18401.05		0		0		1303.7		0		0		1514.82		71		0		750		0		Julie		Moore		Events Coordinator		California Community Colleges		jmoore@cccco.edu		jmoore@cccco.edu				Untitled List		2		9/14/17 15:44		9/14/17 15:55						9/14/17 15:55		3		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/51.0.2704.79 Safari/537.36 Edge/14.14393		207.62.209.254		207.62.209.254		9/6/17 11:09		20		9/8/17 9:57		70		9/14/17 15:36		100																100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB062C057D										Desktop		Sacramento		California		95814		United States		38.5831		'-121.4921

		6.36403179282166E+17		HelmsBriscoe		3		45		99		45		0		0						53135		25370		0		0		575		0		0		19690		7500		0		0		0		Cindy		Bergman		Manager, Global Accounts		HelmsBriscoe		cbergman@helmsbriscoe.com		cbergman@helmsbriscoe.com				Untitled List		2		9/8/17 13:28		9/8/17 13:49						9/8/17 13:49		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		70.198.38.49		70.198.38.49		9/6/17 11:09		20		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB0AF39B70										Desktop		Ashland		Nebraska		68003		United States		41.0665		'-96.3786

		6.36403179282635E+17		Western Dealers Assn  or The Meeting Company		3		35		81		37		0		26						135385		50000		3000		0		4285		0		12300		55000		10250		0		550		0		Cindy		Trennert-Lukens		Pres		The Meeting Company		meetingco@comcast.net		MeetingCo@comcast.net				Untitled List		2		9/6/17 12:19		9/6/17 12:33						9/6/17 12:33		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		67.186.91.5		67.186.91.5		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB1219920F										Desktop		Chicago		Illinois		60625		United States		41.9759		'-87.7016

		6.3640317928279E+17		RSF Summer Institute in Social Science Genomics		10		32		12		28		1		12		0		0		74500		15000		0		0		900		0		0		56000		900		0		200		1500		Samantha		Cherney						samanthacherney@gmail.com		samanthacherney@gmail.com				Untitled List		2		9/6/17 11:12		9/6/17 11:17						9/6/17 11:17		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Macintosh; Intel Mac OS X 10_12_6) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		130.154.0.250		130.154.0.250		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB1479B274										Desktop		Santa Monica		California		90401		United States		34.016		'-118.4925

		6.36403179283259E+17		Adovacay Management Group on behalf of Ca Funeral Directors Association		3		115		325		125		150		10		70		0		74000		58000		0		0		6000		0		1000		6000		1000		0		1000		1000		Stacey		Siqueiros		Events Manager		AMG, CFDA		ssiqueiros@amgroup.us		SSiqueiros@amgroup.us				Untitled List		2		9/11/17 12:17		9/11/17 12:20						9/11/17 12:20		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; rv:55.0) Gecko/20100101 Firefox/55.0		50.255.236.53		50.255.236.53		9/6/17 11:09		70		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB1BA1A27F										Desktop		Sacramento		California		95814		United States		38.5831		'-121.4921

		6.36403179283728E+17		NHS Global Events		5		70		300		70		0		64						193800		70000		7000		0		7000		0		30000		79000		500		0		300		0		Melissa		Swakow		Manager of Meetings and Events		NHS Global Events		melissa@nhsglobalevents.com		melissa@nhsglobalevents.com				Untitled List		2		9/8/17 11:08		9/8/17 11:36						9/8/17 11:36		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/61.0.3163.79 Safari/537.36		12.130.117.91		12.130.117.91		9/6/17 11:09		20		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB22C8D303										Desktop								United States		37.751		'-97.822

		6.36403179284197E+17		A-Cross Medicine Reviews		3		20		60		25		0		2						4677.68		1727.51		0		0		985.13		0		0		1215.04		600		0		120		30		Jacob		Cross		President		A-Cross Medicine Reviews		jtcrossjr1961@gmail.com		jtcrossjr1961@gmail.com				Untitled List		2		9/6/17 12:31		9/6/17 12:39						9/6/17 12:39		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		50.201.255.211		50.201.255.211		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB29F21574										Desktop		Braintree		Massachusetts		2184		United States		42.2032		'-71.0096

		6.36403179284509E+17		Novacoast		2		22		3		52		0		2						20000		7000		0		0		250		0		0		11500		1000		0		250		0		Deena		Hetfield		Event Coordinator		Novacoast		dhetfield@novacoast.com		dhetfield@novacoast.com				Untitled List		2		9/6/17 11:13		9/6/17 11:18						9/6/17 11:18		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Macintosh; Intel Mac OS X 10_12_6) AppleWebKit/603.3.8 (KHTML, like Gecko) Version/10.1.2 Safari/603.3.8		72.215.186.200		72.215.186.200		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB2EB43B7F										Desktop		Goleta		California		93117		United States		34.5021		'-120.1287

		6.36403179284666E+17		Livermore, Amador Valley Garden Club		3		16		16		16		0		0						8297		4999		0		0		0		0		0		999		700		0		0		1599		Linda		Jensen		Member of the garden club, no title		Livermore Amador Valley Garden Club		linda.j.jensen@comcast.net		linda.jensen2@comcast.net				Untitled List		2		9/25/17 19:24		9/25/17 19:38						9/25/17 19:38		4		100		en-US		3		0		1		327763		1								https://web.mail.comcast.net/zimbra/mail?app=mail		Mozilla/5.0 (Windows NT 6.3; WOW64; rv:55.0) Gecko/20100101 Firefox/55.0		98.210.4.74		98.210.4.74		9/6/17 11:09		20		9/8/17 9:57		70		9/14/17 15:36		70		9/25/17 16:27		100												100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB3116D779										Desktop		Dublin		California		94568		United States		37.7186		'-121.9164

		6.36403179284822E+17		Blue Shield of California		3		95		215		95		0		1						154500		64000		7500		0		18000		0		8000		57000		0		0		0		0		Amy		Fay		Events Manager		Blue Shield of California		amy.fay@blueshieldca.com		amy.fay@blueshieldca.com				Untitled List		2		9/6/17 12:06		9/25/17 11:37						9/25/17 11:37		3		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; Trident/7.0; rv:11.0) like Gecko		165.253.10.63		165.253.10.63		9/6/17 11:09		80		9/8/17 9:57		20		9/14/17 15:36		100																100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB337ABC78										Desktop		El Dorado Hills		California		95762		United States		38.6839		'-121.0526

		6.36403179285135E+17		Crow Canyon Archaeology		9		13		91		12		6		4		1		1		20185		4500		300		0		50		0		1500		13000		425		0		110		300		David		Boyle		Explorations Coordinator		Crow Canyon Archaeology		dboyle@crowcanyon.org		dboyle@crowcanyon.org				Untitled List		2		9/8/17 10:03		9/8/17 10:09						9/8/17 10:09		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		69.144.246.164		69.144.246.164		9/6/17 11:09		20		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB38400404										Desktop		Durango		Colorado		81301		United States		37.4509		'-107.8488

										2211

						1.0128263857						1494		411		278		2183				1095767.45		521997.56		37800		0		53993.08		4012.95		65300		347358.86		29746		8000		11530		16029

												83		22.8333333333		15.4444444444						68485.465625		32624.8475		2362.5		0		3374.5675		250.809375		4081.25		21709.92875		1859.125		500		720.625		1001.8125

												AVG TOTAL ATTENDANCE						121.2777777778						AVERAGE TOTAL SPEND						68,485.47												 

																																		 

																														 

																		0.2105263158





wedding

								Calculation of Annual Expenditures Related to

								Trade Shows and Group Meetings		2012



								Total city-wide visitor days		383,224		308,426		556779.951842576		384,441

								Percent wedding		4.0%		0.054		0.009		0.037

								Total citywide wedding days		15,329		16,655		5,011		14,224		 		 





								Spending per day		$147.90		$   120.67		$30.86		$   125.56

								SB hotel attendee spending		$2,267,164		$2,009,702		$154,626		$1,785,941				 

										total						$6,217,433

																				 





Model Table 2

		Table 2

										Total

								S.I.C.		Spending		Percent

		SPENDING CATEGORIES						Codes		($1,000s)		of Total



		Lodging						701		$106,567		41.0%

		Restaurants						581		$32,142		12.4%

		Retail						53,56,59		$34,662		13.4%

		Entertainment & Sightseeing						 79,783		$13,299		5.1%

		Local Transportation						41,47, 554, 75		$5,786		2.2%

		Car Rental						554,75		$0		0.0%

		Other								$0		0.0%

		Exhibitor/Assoc. Expends.						792,17		$7,971		3.1%



		TOTAL SPENDING								$   259,622		77.2%





		Source:  Frisco Convention & Visitor Bureau



		SPENDING WITH LOCAL BUSINESSES								$   59,196



										$72,953







		TOTAL SUPP SPEND				59195604.6227331





Model Table 3



				Table 3

				ANALYSIS OF HOTEL SPENDING: 2012/13



				Spending on Rooms						$106,567



				Total Industry Revenue						$106,567



								   Hotel Industry

								Operating		Visitor

								Ratios		Impacts

				Payroll				20.4%		$21,706

				Other Expenses				79.6%		$84,860



				Total Expenses				100%		$106,567





				EMPLOYMENT IMPACTS: HOTELS



										Industry

										Average

				HOTEL INDUSTRY						or Total						 



				Annual Payroll Income 2,3						$37,885



				Jobs Supported						573





				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index



				 





Model Table 4

				Table 4

				ANALYSIS OF RESTAURANT SPENDING:2008



				Spending on Food & Beverage						$32,142

				  Less: Tips @				15.0%		($4,192)

				  Less: Sales Tax @				8.3%		($2,130)



				Total Industry Revenue						$25,819



								Restaurant Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				29.8%		$7,694

				All Other 				70.2%		$18,125



				Total Expenses				100.0%		$25,819

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS: RESTAURANTS



										Industry

										Average

				RESTAURANT INDUSTRY						or Total



				Annual Payroll Income 2,3,4						$17,836



				Jobs Supported						431



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index









Model Table 5

				Table 5

				ANALYSIS OF RETAIL SPENDING: 2013



				Gross Retail Spending						$34,662

				  Less: Sales Tax						($2,642)



				Total Industry Revenue						$32,020



								   Retail Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				10.7%		$3,434

				All Other 				89.3%		$28,586



				Total Expenses				100.0%		$32,020

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  RETAIL



										Industry

										Average

				RETAIL INDUSTRY						or Total



				Annual Payroll Income 2,3						$33,943



				Jobs Supported						101



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 6

				Table 6

				ANALYSIS Of SPENDING FOR 

				  ENTERTAINMENT AND SIGHTSEEING: 2013



				Gross Spending on 

				  Entertainment 

				  and Sightseeing						$13,299

								Entertainment Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				34.0%		$4,522

				All Other 				66.0%		$8,777



				Total Expenses				100.0%		$13,299

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  ENTERTAINMENT

				AND SIGHTSEEING



										Industry

										Average

				ENTERTAINMENT/SIGHTSEEING						or Total



				Annual Payroll Income 2,3						$47,593



				Jobs Supported						95



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 8

				Table 8

				ANALYSIS OF SPENDING FOR CONVENTION

				  AND TRADE SHOW EXPOSITIONS: 2013





				Exhibitor and 

				  Association Expenditures						$7,971

								Exposition Industry

								Operating		Visitor						0.2036874637

								Ratios 1		Impacts						0.298

																0.10725

				Payroll				23.3%		$1,856						0.34

				All Other				76.7%		$6,116						0.215

																0.2327874927

				Total Expenses				100.0%		$7,971

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				EMPLOYMENT IMPACTS: EXHIBITOR

				AND ASSOCIATION EXPENDITURES



										Industry

										Average

				EXPOSITION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,203



				Jobs Supported						54



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 9



				Table 9

				TOTAL VISITOR GENERATED 

				EMPLOYMENT IN ALL INDUSTRIES:2016/17





										Total

				INDUSTRY SEGMENT						Employment



				Hotels						573

				Restaurants						431

				Retail Stores						101

				Entertainment and Sightseeing						95

				Local Transportation						36

				Exhibition Services						54

				      

				Total Visitor Industry						1,291



				 



				 







































Model Table 11



				Table 11

				FRISCO CITY REVENUES

				PAID DIRECTLY BY VISITOR INDUSTRIES: 2008

														Total Annual

														Direct Revenue

				MAJOR REVENUE SOURCES										in 2012 $1,000s

				HOTEL TAX																						sept		2046516

				  Visitor Spending on Lodging								$106,567				 												1934642

				      Tax Rate								12.0%						8,615,207										1410243

				      Factor for Non-Taxable Room Sales								48.4%																1265019

				  Hotel Tax Collected by the City										$8,615														1267853

				PROPERTY TAX														27328571.35										1317517

				  Property Taxes Paid to the City 										$2,137				5690.2135855556										1661111

				SALES TAX																								2004412

				  Visitor Spending (including tax)																								1867695

				    Retail								$34,662				 												2182468

				    Restaurants (less 15% tips)								$32,142																2850348

				    Entertainment & Sightseeing								$13,299						$12,994,854.38										2744803

				    Misc other								$124,569

																												22,552,627.00

				      Tax Rate (net to City)								1.00%

				  Sales Tax Returned to the City										$2,026				$12,778,317.50						Goleta property tax				$   2,136,664.07

																		$200,426,469

				  DIRECT CITY REVENUES FROM VISITOR INDUSTRY										$12,778				6.38%



				 



										TOTAL		2013/14		$45,092



														($32,314)

														-71.66%





						NON ROOM HOTEL SPENDING						$51,615.58





Model Table 7

				Table 7

				ANALYSIS OF SPENDING FOR

				  LOCAL TRANSPORTATION: 2013

				Local Transportation						$5,786

				Car Rentals						$0



				Total Industry Revenue						$5,786

								Transp. Industries

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				21.5%		$1,244				 

				All Other 				78.5%		$4,542



				Total Expenses				100.0%		$5,786

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division





				EMPLOYMENT IMPACTS: TRANSPORTATION



										Industry

										Average

				TRANSPORTATION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,551



				Jobs Supported						36



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





taxes





ANALYSIS OF PAYROLL

		Appendix Table 1				 

		ANALYSIS OF AVERAGE PAYROLL PER JOB BY INDUSTRY CATEGORY

		Dallas County

						2015 County Business Patterns 1

								Payroll ($1,000s)

		NAICS Industry Code		Industry Code Description		Number of Employees for week including March 12		1st Quarter		Annual		Total Establishments				2009 Payroll / Employee / Year		2016 Payroll / Employee / Year 2		 				<link rel="stylesheet" type="text/css" href="/stylesheets/bls_noscript.css">

																								2013		1.6		1.9		2.1		2.4		8		2

				Hotel																				2014		2.1		2		2.3		2.4		8.8		2.2

		7211		Traveler Accommodation		21,380				$628,488		148				$29,396		$37,885						2015		2.5		2.4		2.2		2.3		9.4		2.35

																								2016		2.5		2.7		2.6		2.6		10.4		2.6

				Food and Beverage																 				2017		2.9		3						5.9		1.475

		722		Food Services and Drinking Places		15,791				$218,536		881				$13,839		$17,836		 



				Retail

		443		Electronics and Appliance Stores		1,358				$37,862		181				$27,881		$29,809

		445		Food and Beverage Stores		7,717				$179,034		661				$23,200		$24,804

		447		Gasoline Stations		995				$17,164		119				$17,250		$18,443

		448		Clothing and Clothing Accessories Stores		9,171				$215,818		754				$23,533		$25,160

		451		Sporting Goods, Hobby, Book, and Music Stores		2,765				$49,303		230				$17,831		$19,064

		452		General Merchandise Stores		2,997				$84,097		37				$28,060		$30,001

		453		Miscellaneous Store Retailers		3,945				$95,606		651				$24,235		$25,910

						28,948				$678,884						$23,452		$25,073

				OR USE THE RETAIL TOTAL

		44		Retail Trade		18,665				491,577		1,518						$33,943																 

		447		LESS:  Gasoline Stations (incl. in Transportation)								 

				Retail Category



				Entertainment & Sightseeing

		71		Entertainment & Sightseeing Category		13,347		 		492,881		674				$36,928		$47,593



				Transportation

				Transportation Category		2,944		 		78,926		229						$34,551



				Car Rental

		532111		Passenger car rental		2,559		19,065		74,963		91				$29,294		$37,754



				Convention/Event Services

		53221		Traveler Accommodation		21,380				$628,488		148

				Transportation Category		2,944		 		78,926		229

		 		Food Services and Drinking Places		15,791				$218,536		881								 

		72		Entertainment & Sightseeing Category		13,347		 		492,881		674								 

				Convention/Event Services Category 2		53,462				1,418,831		1,932				$26,539		$34,203



		1  U.S. Census Bureau, 2005 County Business Patterns, Santa Barbara County

		2  U.S. Bureau of Labor Statistics, Employment Cost Index.
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County business patterns

		Geographic area name		2012 NAICS code		Meaning of 2012 NAICS code		Year		Number of establishments		Paid employees for pay period including March 12 (number)		First-quarter payroll ($1,000)		Annual payroll ($1,000)



		Santa Barbara County, California		0		Total for all sectors		2015		11,455		146,504		1,752,857		7,277,533				49,674.64				 

		Santa Barbara County, California		11		Agriculture, forestry, fishing and hunting		2015		64		665		5,954		31,370				47,172.93

		Santa Barbara County, California		21		Mining, quarrying, and oil and gas extraction		2015		38		809		18,694		68,303				84,428.92

		Santa Barbara County, California		22		Utilities		2015		15		278		7,534		28,949				104,133.09

		Santa Barbara County, California		23		Construction		2015		1,092		7,180		84,984		381,134				53,082.73

		Santa Barbara County, California		31-33		Manufacturing		2015		478		14,223		254,593		1,029,569				72,387.61

		Santa Barbara County, California		42		Wholesale trade		2015		430		5,966		118,264		488,465				81,874.79

		Santa Barbara County, California		44-45		Retail trade		2015		1,511		20,336		138,862		577,468				28,396.34

		Santa Barbara County, California		48-49		Transportation and warehousing		2015		214		3,210		31,123		137,843				42,941.74

		Santa Barbara County, California		51		Information		2015		223		6,341		146,776		565,387				89,163.70

		Santa Barbara County, California		52		Finance and insurance		2015		622		4,268		112,284		411,562				96,429.71

		Santa Barbara County, California		53		Real estate and rental and leasing		2015		690		2,993		28,046		129,285				43,195.79

		Santa Barbara County, California		54		Professional, scientific, and technical services		2015		1,369		9,630		171,873		731,198				75,929.18

		Santa Barbara County, California		55		Management of companies and enterprises		2015		59		2,712		76,720		307,304				113,312.68

		Santa Barbara County, California		56		Administrative and support and waste management and remediation services		2015		658		8,090		59,072		257,322				31,807.42

		Santa Barbara County, California		61		Educational services		2015		198		4,113		33,030		135,790				33,014.83

		Santa Barbara County, California		62		Health care and social assistance		2015		1,404		22,182		269,829		1,168,989				52,699.89

		Santa Barbara County, California		71		Arts, entertainment, and recreation		2015		244		2,873		18,645		85,948				29,915.77

		Santa Barbara County, California		72		Accommodation and food services		2015		1,145		24,190		130,194		545,897				22,567.05

		Santa Barbara County, California		81		Other services (except public administration)		2015		955		6,372		45,843		193,863				30,424.20

		Santa Barbara County, California		99		Industries not classified		2015		46		73		537		1,887				25,849.32
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ANALYSIS OF PAYROLL 2

		Appendix Table 2				(Note:  this is a new table)

		ANALYSIS OF PAYROLL AS A PERCENT OF GROSS SALES BY INDUSTRY CATEGORY

		Dallas-Plano-Irving, TX Metropolitan Division

						2002 Economic Census 1

								 ($1,000s)

		NAICS Industry Code		Industry Code Description		Total Establishments		Sales		Annual Payroll		Portion of Gross Sales Going to Payroll



				Hotel

		7211		Traveler Accommodation		526		$1,362,306		$385,779		28.3%



				Food and Beverage

		722		Food Services and Drinking Places		5,785		$4,993,193		$1,478,478		29.6%



				Retail

		44		Retail Trade		12,157		$41,952,551		$4,160,398

		447		LESS:  Gasoline Stations (incl. in Transportation)		1,335		$3,909,812		$154,928

				Retail Category		13,492		$45,862,363		$4,315,326		9.4%



				Entertainment & Sightseeing

		71		Arts, Entertainment & Recreation		955		$1,515,865		$584,504		38.6%



				Transportation

		81293		Parking Lots and Garages		265		$238,391		$48,357

		481		Air Transportation		65		$227,764		$44,858

		485		Transit and Ground Passenger Transportation		121		$143		$39,451

		488		Support Activities for Transportation		365		$1,451,795		$360,477

		5321		Automotive Equipment Rental and Leasing		222		$899,042		$113,620

				Transportation Category		1,038		$2,817,135		$606,763		21.5%



				Car Rental

		532111		Passenger car rental		88		$386,876		$71,803		18.6%



				Convention/Event Services

		53221		Consumer electronics & appliances rental		78		96,800		25,160

				Transportation category		1,038		$2,817,135		$606,763

		7223		Special food services (catering, etc)		351		346,926		86,772

		72		Accomodations & food service		6,351		6,375,254		1,868,510

				Convention/Event Services Category 2		7,818		9,636,115		2,587,205		26.8%

												 



		1  U.S. Census Bureau, 2002 Economic Census, Dallas-Plano-Irving, TX Metropolitan Division


		2  Composite of four categories: Consumer electronics & appliances rental, Transportation category, Special food services (catering, etc), Accomodations & food service

		The Economic Census profiles American business every 5 years, from the national to the local level. 

		2007 Economic Census forms will be sent to 5 million businesses in December 2007, asking for information about business activity during calendar 2007. The forms will be due back February 12, 2008. Results will be published during 2009 and 2010.



http://www.census.gov/epcd/ec02/testimonials.htmjavascript:openMetadataBrowser(%22codeRef%22,%2253221%22,%22ibtype=NAICS2002&dsspName=ECN_2002%22,%22_lang=en%22)



Visitor Days in Goleta

Hotel, 
motel or 

inn, 39.9%

Private 
residence, 

13.4%

Day trip 
visitors, 
41.0%

Other 
place of 

stay, 5.7%

Visitor Days (annual, in thousands)
Hotel, motel or inn 920
Private residence 308
Day trip visitors 945
Other place of stay 130
Total 2,303

Visit Goleta – Goleta Visitor Profile 2016/2017– (September 2016 – August 2017) 12



Visitor Spending in Goleta

Visit Goleta – Goleta Visitor Profile 2016/2017– (September 2016 – August 2017)

Visitor Spending (annual, in thousands)
Hotel, motel or inn $144,001
Private residence $13,049
Day trip visitors $29,148
Other place of stay $14,228
Total $200,426

Hotel, motel 
or inn, 71.8%

Private 
residence, 

6.5%

Day trip 
visitors, 
14.5%

Other place 
of stay, 7.1%
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Jobs Supported by Visitor Industry

Visit Goleta – Goleta Visitor Profile 2016/2017– (September 2016 – August 2017)

Hotels, 44.4%

Restaurants, 
33.4%

Retail Stores, 
7.8%

Entertainment and 
Sightseeing, 7.4%

Local Transportation, 
2.8%

Exhibition 
Services, 4.2%

Total
INDUSTRY SEGMENT Employment
Hotels 573
Restaurants 431
Retail Stores 101
Entertainment and Sightseeing 95
Local Transportation 36
Exhibition Services 54
Total Visitor Industry 1,291
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Spending for report

								ALL VISITORS						HOTEL						VFR						DAY TRIP						OTHER PLACE OF STAY



						BASE		PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY



						Lodging		$124.01		$39.74				$228.53		$104.81				$7.93		$4.08				$0.00		$0.00				$124.80		$68.36

						Restaurants & Dining:		$130.32		$50.53				$123.79		$68.90				$86.88		$44.71				$63.47		$38.34				$131.40		$53.52

						Wine Tasting Fees/Wine Tours: 		$9.73		$8.24				$10.29		$12.22				$13.41		$6.90				$1.49		$5.51				$2.00		$10.74

						Wine (bottles purchased):		$11.79		$6.27				$15.03		$8.14				$13.63		$7.01				$1.81		$4.61				$22.30		$6.94

						Shopping/Gifts/Souvenirs: 		$83.38		$31.80				$62.38		$32.87				$24.12		$40.79				$55.09		$28.64				$54.17		$26.43

						Entertainment, Sightseeing & Activities:  		$29.70		$21.65				$28.26		$18.99				$55.14		$17.87				$15.13		$24.32				$35.25		$29.49

						Local Transportation (rental/gas/bus/parking):		$20.43		$9.35				$23.09		$9.31				$13.78		$9.77				$7.28		$9.16				$13.52		$11.03

						Spa/beauty/health club services or products:		$6.19		$2.55				$10.61		$4.46				$20.95		$2.56				$0.31		$1.22				$0.58		$0.61

						Groceries/personal items:		$14.66		$6.36				$18.79		$6.46				$18.98		$13.54				$1.77		$3.73				$16.17		$13.95



						TOTAL SPEND		$415.55		$176.49				$520.78		$266.16				$254.80		$147.23				$146.36		$115.54				$400.18		$221.08

						 

						Number of travelers covered		 		2.4						2.2						3.50						1.30						2.00







DEFUNCT -hotel calculations

		Hotel name:		Please complete all fields below: : Number of hotel rooms:

		Aloft Frisco		136								Hotel name:		Number of hotel rooms:		Address:		City:		State:		Zip:

		Comfort Suites		109								Aloft Frisco		136		3202 Parkwood Blvd		Frisco		TX		75034

		Embassy Suites Dallas-Frisco		330								Comfort Suites		109		9700 Dallas Parkways		Frisco		TX		75033

		Hampton Inn & Suites		105								Embassy Suites Dallas-Frisco		330		7600 John Q Hammons Drive		Frisco		TX		75034

		Hilton Garden Inn Frisco		102								Hampton Inn & Suites		105		3199 Parkwood Blvd		Frisco		TX		75034

		Holiday Inn Express (Frisco Inn)		120								Hilton Garden Inn Frisco		102		7550 Gaylord Parkway		Frisco		TX		75034

		Home2 Suites		122		Opened in October						Holiday Inn Express (Frisco Inn)		120		3400 Parkwood Blvd		Frisco		TX		75034

		Homewood Suites by Hilton Dallas-Frisco		117								Home2 Suites		122		2000 Parkwood Blvd		Frisco		TX		75034

		Inn at Stonebriar		61								Homewood Suites by Hilton Dallas-Frisco		117		3240 Parkwod Blvd.		Frisco		TX		75034

		The Sheraton Stonebriar		119								Inn at Stonebriar		61		4220 Preston Rd		Frisco		TX		75034												 

		The Westin Stonebriar		301								The Sheraton Stonebriar		119		5444 Texas 121		Frisco		TX		75034										 

		Wingate by Wyndham Frisco Texas		100								The Westin Stonebriar		301		1549 Legacy Dr		Frisco		TX		75034

												Wingate by Wyndham Frisco Texas		100		14700 State Highway 121		Frisco		TX		75035

						1		2		3		4		5		6		7		8		9		10		11		12

						June		July		August		September		October		November		December		January		February		March		April		May

				Days		30		31		31		30		31		30		31		31		28		31		31		31

				Rooms		1600		1600		1600		1600		1722		1722		1722		1722		1722		1722		1722		1722

				Occupancy		72.9		74.0		62.3		66.6		71.2		62.9		54.8		65.7		69.7		68.7		64.6		67.5				 

						72.9%		74.0%		62.3%		66.6%		71.2%		62.9%		54.8%		65.7%		69.7%		68.7%		64.6%		67.5%

				Available rooms		48,000		49,600		49,600		48,000		53,382		51,660		53,382		53,382		48,216		53,382		53,382		53,382				615,368

				Sold rooms		34,975		36,726		30,876		31,945		38,006		32,481		29,258		35,056		33,620		36,663		34,511		36,045				410,162



				ADR		120.84		115.22		116.90		120.13		120.68		114.01		109.87		123.73		122.82		121.77		121.17		119.98				66.7%





																												Hotel inventory annualized				1685.9397260274

										100.0%

								Lodging (before tax) 		143.3		$   73.96

								Restaurants 		83.3		$   42.99

								Retail purchases 		112.9		$   58.28

								Entertainment & sightseeing 		72.3		$   37.31

								Gas, parking & other transportation 		28.4		$   14.66

								Other 		13.0		$   6.71

								SUM		$   453.14



								MEAN		1.9

										$   233.91





Industry Breakdown







						BREAKDOWN OF FRISCO ANNUAL 

						VISITOR VOLUME & SPENDING (2008)																  





								VISITOR VOLUME												 

								(Number of visitors to Frisco in millions)



								Place of stay		2001		2002		2008

																								 

								Irving Hotels & Motels		3.66		3.47		0.42

								Private Homes in Irving		1.15		1.14		0.08

								Day Trip Visitors (Outside DFW area)		6.52		5.40		0.94						 

								Day Trip Visitors (DFW area)		4.37		3.72		0.07



								Total		15.70		13.73		1.50

												 





								VISITOR SPENDING 

								(Visitor spending in Goleta in billion dollars)

																								 		 

								Place of stay		2001		2002



								Irving Hotels & Motels		$3.53		$3.40		$0.14

								Private Homes in Irving		$0.76		$0.75		$0.01

								Day Trip Visitors (Outside DFW area)		$0.85		$0.72		$0.03

								Day Trip Visitors (DFW area)		$1.35		$1.04		$0.01



								Total		$6.51		$5.91		0.2004265

												 





								KEY VISITOR INDUSTRY STATISTICS, 2016/17











														GOLETA		SANTA BARBARA SOUTH COAST - INCLUDES GOLETA

														(A)		(B)		A/B



								Visitors to destination						1,504,411		$7,234,209		21%



								Total visitor spending in destination (thousands)						$200,426,469		$1,880,784,886		10.7%				 				$200,426,469,264.44

						 																				0.0000637556

						 		Taxes generated for City of Goleta						$12,778,318		$56,032,445		22.8%

																						 

								Jobs supported by Travel Industry						1,291		13,482		9.6%



								Visitor spending in destination on an average day						$549,114		$5,152,835



								Annual visitor spending per destination resident						$6,310.66		$9,553.53		 











COMPARISON

								A summary of the project’s key findings are presented following:

																				2016/17

								Visitors to Goleta (annually, in millions)												1.5

				    						Hotel, Motels and Inns (annually, in thousands)										418

				     						Private Homes/Other (annually, in thousands)										142				 

				     						Day-trip Visitors (annually, in thousands)										944.6

								Visitor Days Spent in Goleta (annually, in thousands)												2,303

								Average Daily Visitors to Goleta												6,310

								Direct Visitor Spending in Goleta (annually, in millions)												$200.4

								Direct Visitor Spending per Goleta Resident (annually)												$6,311

								Jobs Supported by the Visitor Industry												1,291

								Taxes Generated for Goleta (annually, in millions)												$12.8

								Taxes Generated (annually per Goleta household)												$1,134



								Spending				$200,426,469

								Population				142048						$56,032		$56,032,445.31

												$1,410.98						54340		$1,031.15

										POPULATION						 HOUSING UNITS

								County / City		Total		Household		Group Quarters		Total		Single Detached		Single Attached		Two to Four		Five Plus

								Santa Barbara County																		Mobile Homes		Occupied		Vacancy Rate		Persons per Household

								Buellton            		5,129		5,129		0		1,926		1,244		89		13		176						 

								Carpinteria         		13,943		13,924		19		5,604		2,197		423		670		1,466		404		1,820		5.5%		2.82

								Goleta		31,760		31,559		201		11,979		5,420		1,060		1,052		3,826		848		4,947		11.7%		2.82

								Santa Barbara       		93,063		91,436		1,627		38,509		18,061		3,408		5,579		11,071		621		11,267		5.9%		2.80

																										390		36,306		5.7%		2.52

								Balance Of County    		143,439		130,029		13,410		50,803		35,720		3,008		2,657		6,301						 

								Incorporated		307,224		301,245		5,979		106,775		56,084		7,483		12,447		25,824		3,117		46,607		8.3%		2.79

								 																		4,937		100,091		6.3%		3.01

								County Total		450,663		431,274		19,389		157,578		91,804		10,491		15,104		32,125						 

																										8,054		146,698		6.9%		2.94





Visitor Spending



										SBSC Hotel/Motel				V.F.R.s in SBSC				Day Trip Visitors				OTHER PLACE OF STAY				0.08



										 2016/17 Visitor (000s)		418		 2016/17 Visitor (000s)		77		 2016/17 Visitor (000s)		945		 2016/17 Visitor (000s)		65		1,504

						 				 Length of Stay		2.20		 Length of Stay		4.03		 Ave. Number of		 		 Length of Stay		2.0				 

																 		  Trips to Frisco		1.0		 		 

										 Visitor-Days (000s)		920		 Visitor-Days (000s)		308		 Visitor-Days (000s)		945		 Visitor-Days (000s)		130.4		2,303

																										2303126.49520614

										2016/17		Total		2016/17		Total		2016/17		Total		2016/17		Total		6309.9356033045

										$/Day		Annual		$/Day		Annual		$/Day		Annual		$/Day		Annual

										/Person		(1000s)		/Person		(1000s)		/Person		(1000s)		/Person		(1000s)

				SPENDING CATEGORIES

				Lodging						$104.81		$96,397		$4.08		$1,258		$0.00		$0.00		$68.36		$8,911.19		 

				Restaurants						$18.40		$16,923		$11.94		$3,683		$10.24		$9,673		$14.29		$1,863

				Retail						$17.13		$15,759		$18.91		$5,832		$11.68		$11,028		$15.67		$2,043

				Entertainment & Sightseeing						$5.07		$4,664		$4.77		$1,472		$6.50		$6,136		$7.88		$1,027		 

				Local Transportation						$2.49		$2,288		$2.61		$804		$2.45		$2,310		$2.95		$384

				Car Rental						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0.00						 

				Other						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0

				Exhibitor/Assoc. Expends.						$0.00		$7,971.45		$0.00		$0.00		$0.00		$0.00		$0.00		$0.00

																												 

				TOTAL SPENDING						$147.90		$144,001		$42.31		$13,049		$30.86		$29,148		$109.14		$14,228		200,426





										TOTAL		$200,426,469				OVERLAP ANALYSIS - ADD TO DAY TRIP														 

												$549,113.61				SB Hotels		234,378		234.38



										PERCENT OF SPENDING HAPPENING IN GOLETA						SB VFR		124,399		124.40		 



										SANTA BARBARA COUNTY		1,235,267,047				SB other		29,047		29.05

										Buellton		39,532,796				48,669,286				387.82

										Carpinteria		32,355,998				43,032,185

										Goleta		131,196,360				192,790,367

										Guadalupe		3,852,751				6,584,377

										Lompoc		85,186,718				104,469,084

										Santa Barbara		390,187,437				486,064,871

										Santa Maria		338,917,210				445,140,461

										Solvang		22,841,289				28,951,074



																721,887,423		26.7%

																0



















																				 		 

														    HOTEL 		PER				   VFR    		PER				 DAY TRIP 		PER				  OTHER   		PER

														 ---------		PERSON				 ---------		PERSON				 ---------		PERSON				 ---------		PERSON

						 

						BASE		PER GROUP		PER DAY		 		529						117						1492						81

				 										100.0%						100.0%						100.0%						100.0%						 

						Lodging		$152.15		$39.74		$228,900.59		228.5		$104.81		$210,186.44		7.93		$4.08		$2,445.18		0.0		$0.00		$0.00		124.8		$68.36		$16,268.97

						Restaurants & Dining:		$144.73		$50.53		$217,732.44		123.8		$68.90		$113,854.40		86.88		$44.71		$26,795.53		63.5		$38.34		$59,953.16		131.4		$53.52		$17,129.35

						Wine Tasting Fees/Wine Tours: 		$10.15		$8.24		$15,269.96		10.3		$12.22		$9,466.92		13.41		$6.90		$4,134.57		1.5		$5.51		$1,407.74		2.0		$10.74		$260.72

						Wine (bottles purchased):		$15.05		$6.27		$22,642.18		15.0		$8.14		$13,820.82		13.63		$7.01		$4,202.65		1.8		$4.61		$1,711.68		22.3		$6.94		$2,907.04

						Shopping/Gifts/Souvenirs: 		$82.37		$31.80		$123,917.73		62.4		$32.87		$57,377.00		24.12		$40.79		$7,439.73		55.1		$28.64		$52,039.82		54.2		$26.43		$7,061.19

						Entertainment, Sightseeing & Activities:  		$41.14		$21.65		$61,887.45		28.3		$18.99		$25,994.60		55.14		$17.87		$17,005.10		15.1		$24.32		$14,292.55		35.3		$29.49		$4,595.20				 

						Local Transportation (rental/gas/bus/parking):		$22.68		$9.35		$34,123.33		23.1		$9.31		$21,234.29		13.78		$9.77		$4,249.89		7.3		$9.16		$6,877.11		13.5		$11.03		$1,762.04		 

						Spa/beauty/health club services or products:		$11.03		$2.55		$16,590.03		10.6		$4.46		$9,759.12		20.95		$2.56		$6,461.66		0.3		$1.22		$293.21		0.6		$0.61		$76.04

						Groceries/personal items:		$17.89		$6.36		$26,920.82		18.8		$6.46		$17,286.30		18.98		$13.54		$5,853.11		1.8		$3.73		$1,673.92		16.2		$13.95		$2,107.49

						TOTAL SPEND								520.78						254.80												400.18

								$479.30		$176.49																146.36		$115.54

						TOTAL SPEND PER PERSON										$266.16						$147.23												$221.08

								 		2.7																		1.30

																2.2						3.50												2.00



								2016/17 data >>>>>

										Hotel/Lodging		238.04		$104.81		7.93		$4.08		0.00		$0.00		131.25		$68.36

										Restaurants & Dining		156.47		$68.90		86.88		$44.71		66.34		$38.34		102.75		$53.52

										Wine Tasting Fees/Wine Tours		27.76		$12.22		13.41		$6.90		9.53		$5.51		20.61		$10.74

										Wine (Bottles purchased)		18.49		$8.14		13.63		$7.01		7.98		$4.61		13.33		$6.94

										Shopping (Gifts/Souvenirs)		29.90		$13.17		24.12		$12.41		19.31		$11.16		23.63		$12.31		 

										Shopping (Clothing/Jewelry)		44.75		$19.70		55.14		$28.37		30.25		$17.49		27.12		$14.12

										Entertainment (Cultural performances, concerts, etc.)		20.96		$9.23		13.78		$7.09		19.57		$11.31		20.35		$10.60

										Sightseeing & Activities		22.16		$9.76		20.95		$10.78		22.51		$13.01		36.27		$18.89		 

										Local Transportation (Car Rental/Gas/Bus/Parking)		21.15		$9.31		18.98		$9.77		15.84		$9.16		21.18		$11.03

										Spa/Beauty/Health Club Services or Products		10.14		$4.46		4.98		$2.56		2.11		$1.22		1.18		$0.61

										Groceries/Personal Items		14.67		$6.46		26.30		$13.54		6.46		$3.73		26.79		$13.95

																														 

												2.27				1.94				1.73				1.92



												604.49		266.16		286.08		147.23		199.89		115.54		424.47		221.08



								YEARLY CHANGE				16.1%		12.4%		37.6%		147.9%		36.6%		2.6%		6.1%		10.5%





						2008						    HOTEL 				   VFR    				 DAY TRIP 				  OTHER   

												 ---------				 ---------				 ---------				 ---------

																												 

												529		2.2		117		3.50		1492		1.30		81		2.00

												100.0%				100.0%				100.0%				100.0%

						Lodging						228.5		$103.88		2.5		$0.72		0.0		$0.00		124.8		$62.40

						Restaurants & Dining:						123.8		$56.27		82.2		$23.48		63.5		$48.82		131.4		$65.70

						Wine Tasting Fees/Wine Tours: 						10.3		$4.68		16.0		$4.56		1.5		$1.15		2.0		$1.00

						Wine (bottles purchased):						15.0		$6.83		9.0		$2.58		1.8		$1.39		22.3		$11.15

						Shopping/Gifts/Souvenirs: 						62.4		$28.36		51.9		$14.84		55.1		$42.38		54.2		$27.08

						Entertainment, Sightseeing & Activities:  						28.3		$12.85		15.3		$4.37		15.1		$11.64		35.3		$17.63

						Local Transportation (rental/gas/bus/parking):						23.1		$10.49		13.9		$3.98		7.3		$5.60		13.5		$6.76

						Spa/beauty/health club services or products:						10.6		$4.82		2.2		$0.63		0.3		$0.24		0.6		$0.29

						Groceries/personal items:						18.8		$8.54		14.8		$4.23		1.8		$1.36		16.2		$8.08

						TOTAL						$   520.78		$   236.72		$   207.90		$   59.40		$   146.36		$   112.58		$   400.18		$   200.09

												0.4%				24.1%				10.1%		 		4.8%

														$236.72				$59.40				$112.58				$200.09











						CALCULATION OF VISITOR SPENDING



														418				77				945				65

														920				308				945				130.4

														919736.928				308425.796774457				944603.429118086				130360.341313596



										TOTAL		PER		    HOTEL 		PER		   VFR    		PER		 DAY TRIP 		PER		  OTHER   		PER

												PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON



						BASE								529				117				1492				81

														100.0%				100.0%				100.0%				100.0%

						Lodging								228.5		$104.81		2.5		$4.08		0.0		$0.00		124.8		$68.36

						Restaurants & Dining:								123.8		$68.90		82.2		$44.71		63.5		$38.34		131.4		$53.52

						Wine Tasting Fees/Wine Tours: 								10.3		$12.22		16.0		$6.90		1.5		$5.51		2.0		$10.74

						Wine (bottles purchased):								15.0		$8.14		9.0		$7.01		1.8		$4.61		22.3		$6.94

						Shopping/Gifts/Souvenirs: 								62.4		$32.87		51.9		$40.79		55.1		$28.64		54.2		$26.43

						Entertainment, Sightseeing & Activities:  								28.3		$18.99		15.3		$17.87		15.1		$24.32		35.3		$29.49

						Local Transportation (rental/gas/bus/parking):								23.1		$9.31		13.9		$9.77		7.3		$9.16		13.5		$11.03

						Spa/beauty/health club services or products:								10.6		$4.46		2.2		$2.56		0.3		$1.22		0.6		$0.61

						Groceries/personal items:								18.8		$6.46		14.8		$13.54		1.8		$3.73		16.2		$13.95

						TOTAL SPEND								520.78				207.90				146.36				400.18



						TOTAL SPEND PER PERSON











																 



										Visitors (annual, in thousands)

										Hotel, motel or inn		418				Hotel, motel or inn		27.8%

										Private residence		77				Private residence		5.1%

										Day trip visitors		945				Day trip visitors		62.8%

										Other place of stay		65				Other place of stay		4.3%

										Total		1,504





















										Visitor Days (annual, in thousands)

										Hotel, motel or inn		920				Hotel, motel or inn		39.9%

										Private residence		308				Private residence		13.4%

										Day trip visitors		945				Day trip visitors		41.0%

										Other place of stay		130				Other place of stay		5.7%

										Total		2,303



































										Visitor Spending (annual, in thousands)

										Hotel, motel or inn		$144,001				Hotel, motel or inn		71.8%

										Private residence		$13,049				Private residence		6.5%

										Day trip visitors		$29,148				Day trip visitors		14.5%

										Other place of stay		$14,228				Other place of stay		7.1%

										Total		$200,426

























										 

										Group-meeting & Wedding-related Spending								Attendee Direct Spending		43.9%

										Attendee Direct Spending		$41,797,270						Sponsor & Exhibitor Spending		7.9%

										Sponsor & Exhibitor Spending		$7,486,646						Wedding-related Direct Spending		35.0%

										Wedding-related Direct Spending		$33,342,539						Wedding-related Spending in Hotels		13.2%

										Wedding-related Spending in Hotels		$12,608,341

										Total		$95,234,796





										2013/16		$66,827,183









																				Total

																INDUSTRY SEGMENT				Employment				Hotels		44.4%

																Hotels				573				Restaurants		33.4%

																Restaurants				431				Retail Stores		7.8%

																Retail Stores				101				Entertainment and Sightseeing		7.4%

																Entertainment and Sightseeing				95				Local Transportation		2.8%

																Local Transportation				36				Exhibition Services		4.2%

																Exhibition Services				54

																Total Visitor Industry				1,291









										Derived Governmental Revenues

										Generated by the Visitor Industry				Total Annual

														Direct Revenue

														in 2016/17 $1,000s								Hotel tax		67.4%

										HOTEL TAX												Property tax		16.7%

										  Hotel Tax Collected  by Government Entities				$8,615								Sales tax		15.9%

										PROPERTY TAX

										  Property Taxes Paid to City Governments				$2,137

										SALES TAX

										  Sales Tax Returned to City Governments				$2,026



										DIRECT REVENUES FROM VISITOR INDUSTRY				$12,778















										SPENDING CATEGORIES

										Lodging		$106,566.56

										Restaurants		$32,141.70

										Retail		$34,661.55

										Entertainment & Sightseeing		$13,299.05

										Local Transportation		$5,786.15

										Car Rental		$0.00

										Other		$0.00

										Exhibitor/Assoc. Expends.		$7,971.45

























																2,303



												 

												 		 								Visitors (1000s)		1,504				 

																						Spending		$200,426

												 										Per visitor		$133.23

																				   LIVES IN

																				    Yes    				$133.23

																				 ----------

																				0.0		 DFW AREA  

																				45.1		    No     

																				120.0		 ----------

																				20.4		3.7								   LIVES IN		 DFW AREA  

																				31.3		48.2		 						    Yes    		    No     

								2008												24.0		83.8								 ----------		 ----------

								Day		DFW				   						$   240.87		24.1

																				$   123.57		16.9								460		359

				Lodging				$0.00		$0.00												2.6								100.0%		100.0%

				Restaurants				$30.53		$33.04										1.9		$   179.30								0.0		4.8		0		3.4353741497

				Retail				$32.16		$45.37												$   125.51								45.1		65.8		23.735380117		46.9727891156

				Entertainment & Sightseeing				$16.05		$22.02										$0.00										120.0		172.0		63.1798245614		122.8571428571

				Local Transportation				$19.85		$22.17										$23.14		1.4								20.4		35.8		10.7456140351		25.5442176871

				Car Rental				$0.00		$0.00										$61.58										31.3		21.7		16.4583333333		15.5102040816

				Other				$7.29		$9.27										$10.47		$2.59								24.0		0.0		12.6535087719		0.0340136054

				Exhibitor/Assoc. Expends.				$0.00		$0.00										$16.04		$33.73

																				$12.33		$58.64								1.9		1.4

																						$16.88

								2013												  		$11.82

								Day		DFW										$0.00		$1.84

																				$21.67

				Lodging				$0.00		$68.36										$57.68

				Restaurants				$10.24		$14.29										$9.64

				Retail				$11.68		$15.67				 						$14.83

				Entertainment & Sightseeing				$6.50		$7.88										$0.00

				Local Transportation				$2.45		$2.95										$11.22

				Car Rental				$0.00		$0.00

				Other				$0.00		$0.00

				Exhibitor/Assoc. Expends.				$0.00		$0.00						$0.00

												combined		 		$7.45

								% change		% change		avg % change		2008		$11.81

				Lodging				0%		0%		0.0%		$0.00		$12.26

				Restaurants				-66%		-57%		-61.6%		$19.40		$1.53

				Retail				-64%		-65%		-64.6%		$33.35		$0.00

				Entertainment & Sightseeing				-60%		-64%		-61.9%		$32.17		$0.00

				Local Transportation				-88%		-87%		-87.2%		$11.96		$0.00

				Car Rental				0%		0%		0.0%		$0.00

				Other				-100%		-100%		-100.0%		$4.80

				Exhibitor/Assoc. Expends.				0%		0%		0.0%		$0.00



														$101.68





Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.27789099010183577	5.0893727862555485E-2	0.6278892400595999	4.3326041976008832E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.39934277596753537	0.13391613418387233	0.41013962154672706	5.6601468301865313E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.71847456426660883	6.5107801090616632E-2	0.14542883814423743	7.0988796498537093E-2	



Attendee Direct Spending	Sponsor 	&	 Exhibitor Spending	Wedding-related Direct Spending	Wedding-related Spending in Hotels	0.43888654220553919	7.8612508531505906E-2	0.35010878798942568	0.13239216127352921	



Hotels	Restaurants	Retail Stores	Entertainment and Sightseeing	Local Transportation	Exhibition Services	0.44387896727996556	0.33420625430829232	7.8383089341490603E-2	7.3605411711223881E-2	2.7894248849992989E-2	4.203202850903464E-2	



Hotel tax	Property tax	Sales tax	0.67420511338061107	0.16721012525533374	0.15858476136405519	



Convention expenditures



				Calculation of Annual Expenditures Related to								total hotel		131,236						38200

				Trade Shows and Group Meetings		2016/17						  Total Estimated Attendance		43,833		 				7500

														 						5800

				Total city-wide room nights		383,224

				Percent group meeting		7.3%								Association-type		Meetings w/Exhibitors

				Total citywide group meeting nights		27,975

				Length of stay		1.6						FCVB Meetings		20		5

				Attendees in SB Hotels		17,485						Total Meetings		20		5

				Spending per day		$147.90

				SB hotel attendee spending		$4,137,575						FCVB Room Nights* atten*length of stay		15,097		3,888

												Total Room nights		438,039		2,415				total meetings		763

				Day trip attendees		8,800														AVG SIZE		172

				Day trip spending		$147.90						FCVB Assoc/exhib meetings		20		5				TOTAL ATTENDANCE		131236

				Event length		1.0						% total FCB		100.00%		100.00%

				Total day trip attendee spending		$1,301,574						Total Assoc/exhib meetings		20		5

																		 

				Association or similar-type meetings (annual number)		24						FCVB assoc/exhib meetings attendance		15,097		3,888

				Association spending/event		$68,485.47						Ave attendance		755		778

				Total association spending		$1,662,188

												Total attendance		15,097		3,888

				Group meetings with exhibitors		21

				Total estimated attendance		5,800

				Exhibitor spending/attendee		$432.76

				Total exhibitor spending		$2,510,035.73

												Attendee Direct Spending		56.6%

				Total Association/Sponsor/Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		43.4%



				Grand total: Meeting & Conference Impact		$9,611,372

																$46,813

																$0

				Spend per meeting		46812.83

				1657

												CONFERENCE & MEETINGS EXPENDITURES								CONFERENCE & MEETINGS EXPENDITURES

				475,191								IN SB (2012/13)				 		 		IN SB (2012/13)



				0.7856								Attendee Direct Spending		$5,439,149						Attendee Direct Spending		$32,026,597

												Sponsor & Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		$8,823,418

												Wedding Direct Spending		$6,217,433						Wedding Direct Spending		$17,960,280

				475,135								Wedding spend in hotels		$   3,799,231						Wedding spend in hotels		$   8,016,887.38



				3,831.00								Grand total		$19,628,037						Grand total		$66,827,183

				61,525.86								2013/16		$66,827,183		-70.6%

				163,297.4																		-$47,199,146

																						-0.7062866352

				PKF GROUP		other

		ROOMS		1657		3,831.00

		OCCUPANCY		0.776		0.776

		DAYS		365		365

		NIGHTS		469,329		1,085,092

		% GROUP		0.27		0.044

		GROUP NIGHTS		126,718.74		47,744.07						174,462.81

												0.46





Wedding data

		Record ID		(Q18_1) 1. Property name: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_2) 1. Person completing survey: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_3) 1. Title: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_4) 1. Contact email: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_5) 1. Contact phone: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q5_1) 2. How many rooms did your property have available on an average day between July 1st 2016 – June 30th 2017? 		(Q25_1) 3. What was your property's gross revenue between July 1st 2016 – June 30th 2017? 		(Q4_1) 4. How many total employees does your property have? Please report the average number of staff positions (Full-time equivalent) you had between July 1st 2016 – June 30th 2017. 		(Q27_1) 5. What was your property's total payroll between July 1st 2016 – June 30th 2017?  		(Q2_1) 6. Occupancy: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q2_2) 6. ADR: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q1_1) 7. Between July 1st 2016 – June 30th 2017, how many weddings (if any) were hosted at your property by persons who reside outside Santa Barbara County?		(Q6_1) 8. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by these wedding hosts for facility rental, catering and other wedding-related services? 		(Q14_1) 9. Between July 1st 2016 – June 30th 2017, how many conferences or other group meetings (if any) were held at your property and hosted by groups from outside Santa Barbara County? 		(Q7_1) 10. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by the sponsors of these events at your property for facility rental, AV services, catering and all other conference/group meeting-related services? 		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude

		6.36402432520797E+17		West Beach Inn		Teresa		GM		tstiff@coasthotelsusa.com		8059634277		167		3174199		20		578549		77.8		243.78		0		0		0		0		Survey Link		0		9/5/17 14:20				9/5/17 14:29				9/5/17 14:29		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/52.0.2743.116 Safari/537.36 Edge/15.15063		72.215.167.8		72.215.167.8		https://survey.vovici.com/se/209A5BC420BFE73A08D4F4A3FC98BE6302										Desktop		Santa Barbara		California		93102		United States		34.4208		'-119.6982

		6.36403371674993E+17		Cheshire Cat Inn		Jack Greenwald		innkeeper		jack@cheshirecat,com		805-569-1610		18		1100000		12		386000		63		235		0				0				Survey Link		0		9/6/17 16:26				9/6/17 16:34				9/6/17 16:34		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.194.223.188		72.194.223.188		https://survey.vovici.com/se/209A5BC420BFE73A08D4F57EA68C833C72										Desktop		Santa Barbara		California		93111		United States		34.454		'-119.8005

		6.36407669009228E+17		Belmond El Encanto		Shaun O'Bryan		Resort Manager		shaun.obryan@belmond.com		(805) 331 4935		92		22150000		196		10633000		64.4		556		62		3713836		125		2500000		Survey Link		0		9/11/17 15:48		9/12/17 10:14						9/12/17 10:14		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.78.244.138		174.78.244.138		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96733A123CE0D										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36407673119884E+17		Ramada Santa Barbara		Tom Patton		GM		tpatton@sbramada.com		805-964-3511		126		5200000		25		1000000		73		155		0				0				Survey Link		0		9/11/17 15:55				9/11/17 16:08				9/11/17 16:08		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64; rv:55.0) Gecko/20100101 Firefox/55.0		174.78.247.250		174.78.247.250		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96828A4C5AA7C										Desktop		Santa Barbara		California		93120		United States		34.4208		'-119.6982

		6.36408429988573E+17		The Eagle Inn		Paul Bullock		General Manager		paul@theeagleinn.com		805 965 3586		31		2306002		15		386450		80		212		0				0				Survey Link		0		9/12/17 12:56				9/12/17 13:04				9/12/17 13:04		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.171.253		72.215.171.253		https://survey.vovici.com/se/209A5BC420BFE73A08D4FA18618870FB0E										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36413510588797E+17		The Fess Parker - A Doubletree by Hilton Resort		Beth Olson		DOSM		beth.olson@hilton.com		805-884-8502		360		28000000		appx 280 (varies based on season)		8900000		81		236		60		1447000		350		8200000		Survey Link		0		9/18/17 10:04		9/19/17 14:49						9/19/17 14:49		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		167.187.101.175		167.187.101.175		https://survey.vovici.com/se/209A5BC420BFE73A08D4FEB74CE793217E										Desktop		Beverly Hills		California		90210		United States		34.0995		'-118.4143

		6.36414339603291E+17		Brisas del Mar Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		31		2034649		17		500000		84.85		209.54		information not available				0				Survey Link		0		9/19/17 9:06				9/19/17 9:32				9/19/17 9:38		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF785204DC720A										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414359016728E+17		Inn by the Harbor		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		42		22850007		17		500000		87.04		169.72		0				0				Survey Link		0		9/19/17 9:38				9/19/17 9:40				9/19/17 9:40		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7CD72668AE0D										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414360416728E+17		Lavender Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		23		1388903		17		500000		84.34		192.82		0				0				Survey Link		0		9/19/17 9:40				9/19/17 9:42				9/19/17 9:42		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7D2A98B6AE75										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36416138410947E+17		Hyatt Centric Santa Barbara		Digna David		DOSM		digna.david@hyatt.com		805-879-1340		200		22000000		65		800000		89		217		12		144000		240		4000000		Survey Link		0		9/21/17 11:04		9/21/17 14:54						9/21/17 14:54		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.76.158.44		174.76.158.44		https://survey.vovici.com/se/209A5BC420BFE73A08D5011B234F73AC02										Desktop		Santa Barbara		California		93103		United States		34.4358		'-119.6828

		6.36419788638145E+17		Courtyard Santa Barbara Goleta		Amber Floyd		Area Sales Executive		amber.floyd@marriott.com		805-400-8948		115		10000000		33		300000		86		198		0				48		270000		Survey Link		0		9/25/17 16:27		9/25/17 16:32						9/25/17 16:32		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Trident/7.0; rv:11.0) like Gecko		208.87.235.180		208.87.235.180		https://survey.vovici.com/se/209A5BC420BFE73A08D5046D05CE4B4604										Desktop								United States		37.751		'-97.822

														1205

																120203760				24483999						134		5,304,836.00

												Payroll/grossrev				0.2036874637						SPEND PER WEDDING						39,588.33

																						Weddngs per room						0.1112033195

																						Total weddings						318.4863070539

										Hyatt Centric Santa Barbara 		195

										Kimpton Canary Hotel 		97																$   3,799,231.09

										Hotel Corque 		122

										Best Western Plus Pepper Tree Inn 		150

										Four Seasons Resort The Biltmore Santa Barbara 		207

										Rosewood Miramar Beach Montecito 		161										GOLETA ROOMS-WEDDING PROPERTIES						863

										Hotel Californian 		121

										Ramada Santa Barbara 		126										TOTAL GOLETA WEDDINGS						95.9684647303

										Best Western Plus Encina Inn & Suites 		122

										Ritz-Carlton Bacara, Santa Barbara 		358										TOTAL WEDDING SPENDING						$   3,799,231.09



												1659



http://www.cvent.com/rfp/santa-barbara-hotels/hyatt-centric-santa-barbara/venue-eb9a5cf7a11f4f258d5e8a2b52bae490.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ritz-carlton-bacara-santa-barbara/venue-83890fa7092f4a93a758fafb13b58063.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/kimpton-canary-hotel/venue-337e9d917ee0494c84dabc675107e355.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-corque/venue-2018c4456e504538a214a70f1aa58c93.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-pepper-tree-inn/venue-0c13a357fffb4550906f75758b16d1f4.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/four-seasons-resort-the-biltmore-santa-barbara/venue-b8f319161e4d4de1a12bde7409616c25.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/rosewood-miramar-beach-montecito/venue-eb5122852b49415883f09bae20fddb5d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-californian/venue-bd0e16be76ec4a6493da3449560d2ad3.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ramada-santa-barbara/venue-ea6deefbf8f94b4f86b75cdea0afaa4d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-encina-inn-suites/venue-d66ca18bb6af46138342213165deeceb.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfile

Model Table 11



				Table 11

				FRISCO CITY REVENUES

				PAID DIRECTLY BY VISITOR INDUSTRIES: 2008

														Total Annual

														Direct Revenue

				MAJOR REVENUE SOURCES										in 2012 $1,000s

				HOTEL TAX																						sept		2046516

				  Visitor Spending on Lodging								$106,567				 												1934642

				      Tax Rate								12.0%						8,615,207										1410243

				      Factor for Non-Taxable Room Sales								48.4%																1265019

				  Hotel Tax Collected by the City										$8,615														1267853

				PROPERTY TAX														27328571.35										1317517

				  Property Taxes Paid to the City 										$2,137				5690.2135855556										1661111

				SALES TAX																								2004412

				  Visitor Spending (including tax)																								1867695

				    Retail								$34,662				 												2182468

				    Restaurants (less 15% tips)								$32,142																2850348

				    Entertainment & Sightseeing								$13,299						$12,994,854.38										2744803

				    Misc other								$124,569

																												22,552,627.00

				      Tax Rate (net to City)								1.00%

				  Sales Tax Returned to the City										$2,026				$12,778,317.50						Goleta property tax				$   2,136,664.07

																		$200,426,469

				  DIRECT CITY REVENUES FROM VISITOR INDUSTRY										$12,778				6.38%



				 



										TOTAL		2013/14		$45,092



														($32,314)

														-71.66%





						NON ROOM HOTEL SPENDING						$51,615.58





Model Table 9



				Table 9

				TOTAL VISITOR GENERATED 

				EMPLOYMENT IN ALL INDUSTRIES:2016/17





										Total

				INDUSTRY SEGMENT						Employment



				Hotels						573

				Restaurants						431

				Retail Stores						101

				Entertainment and Sightseeing						95

				Local Transportation						36

				Exhibition Services						54

				      

				Total Visitor Industry						1,291
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						Visitor		Avg.		Visitor Days		Spending		Total

						Volume		Length of		Spent in Goleta		Per-person		Spending				 

				Place of Stay		(1000s)		Stay (Days)		(1000s)		Per-day		(1000s)

																				 

				Goleta hotels		418		2.2		920		$156.57		$144,001

				Private homes in Goleta (VFR)		77		4.0		308		$42.31		$13,049		 

				Other Goleta (AirBnB, Camping, etc.)		65		2.0		130		$109.14		$14,228						 

				Day trips to Goleta		945		1.0		945		$30.86		$29,148



				Total (All visitors)		1,504		1.5		2,303		$87.02		$200,426













Hotel Volume & Spending



				HOTEL SEGMENT ANNUAL TOTALS

								2016/17

												Citywide Hotel Room Capacity		5488

				Citywide Hotel Room Capacity				1,353				Average Annual Occupancy Rate (2012/13)		0.6807

				Average Annual Occupancy Rate (2007)				77.6%				Days in Year		365

				Days in Year				365				Total Occupied Room Nights		1363523.784

				Total Occupied Room Nights				383,224				Average Guests per Room		2.4

				Average Guests per Room				2.4				Total Visitor Nights/Days		3272457.0816

				Total Visitor Nights/Days				919,737				Average Length of Stay		2.2

				Average Length of Stay				2.2				Total Visitors Staying in SB South Coast Hotels		1487480.49163636

				Total Visitors Staying in SBSC Hotels				418,062



				Average # Rooms Occupied Daily				1,050

				Average Daily # Hotel Guests				2,520



				Average spending per-person, per-day 				$147.90

				Estimated total direct spending in SBSC				$136,029,865



				Sources: SB CVB, 2013 SBSC Hotel Guest Survey

				 

						$998,871,973		5521

						$244,798,946		1353		 

						24.5%		24.5%





Overlap analysis - Goleta

																										Non-Goleta

														% visiting Goleta				South Coast 				Goleta 				Segment volume						 

																		Volume				Volume

												SB Hotels		18.2%				1,705,852				418,062				1,287,789		18.2%				234,378



												SB VFR		42.5%				369,268				76,565				292,703		42.5%				124,399



												SB other		37.3%				143,054				65,180				77,874		37.3%				29,047

																																 

																		2,218,174				559,807						 

																										SB Hotels		234,378



												Day trip volume						5,016,036				944,603				SB VFR		124,399

												TOTAL						7,234,209				1,504,411

																										SB other		29,047

																		557





VFR DAY TRIP VOLUME



				 SB VFR Segment Totals						Day Trip Visitors						Other overnight



				Occupied Housing Units		11,267				Day trippers		548

				Percent hosting VFRs		70.3%				Hotel guests		410

				Average number of VFRs		9.6618712376				Ratio		1.34

				Average length of stay		4.0				 		 										 

										Day trippers		556,780				Number of visitors		65,180				1,116,587.44						Hotel, motel or inn		- 0

				Households hosting VFR		7,924				 		 						2.2										Private residence

				Total VFRs		76,565				 		 				Total visitor days		384,441										Day trip visitors

				VFR days		308,426				Other overnight location		42																Other place of stay		65,180.17

										Ratio of other to hotel		0.1024390244







				Spending per-person, per-day		$42				Spending per day		$31				Spending per day		$109				Hotel		0.182

																						VFR		0.425

				Total spending		$13,049,327				Total spending		$17,180,654				Total spending		$41,959,349				OTHER		0.373



				Sources: SB CVB, 2013 Frisco VFR Survey						Sources: SB CVB, 2013 Regional Survey						Sources: SB CVB, 2013 Regional Survey





				VFR Segment Totals		2102/13



										Day trippers		548

				Occupied Housing Units		$55,429.62				Hotel guests		410

				Percent hosting VFRs		0.582				Ratio		1.2833675565

				Average number of VFRs		10.20

				Average length of stay		4.8				Day trippers		5,016,035.60



				Households hosting VFR		32260.0393124886

				Total VFRs		$329,052.4				Other overnight location		42

				VFR days		1579451.52473944				Ratio of other to hotel		0.1024390244



				CALCULATION OF 2012 HOUSING UNITS

				Housing units 2010		42,306

				Housing units 2012		46,346

				Population 2012		128,176				 

				Population 2010		117,003				2.76563608





2017 MP Survey
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wedding

								Calculation of Annual Expenditures Related to

								Trade Shows and Group Meetings		2012



								Total city-wide visitor days		383,224		308,426		556779.951842576		384,441

								Percent wedding		4.0%		0.054		0.009		0.037

								Total citywide wedding days		15,329		16,655		5,011		14,224		 		 





								Spending per day		$147.90		$   120.67		$30.86		$   125.56

								SB hotel attendee spending		$2,267,164		$2,009,702		$154,626		$1,785,941				 

										total						$6,217,433

																				 





Model Table 2

		Table 2

										Total

								S.I.C.		Spending		Percent

		SPENDING CATEGORIES						Codes		($1,000s)		of Total



		Lodging						701		$106,567		41.0%

		Restaurants						581		$32,142		12.4%

		Retail						53,56,59		$34,662		13.4%

		Entertainment & Sightseeing						 79,783		$13,299		5.1%

		Local Transportation						41,47, 554, 75		$5,786		2.2%

		Car Rental						554,75		$0		0.0%

		Other								$0		0.0%

		Exhibitor/Assoc. Expends.						792,17		$7,971		3.1%



		TOTAL SPENDING								$   259,622		77.2%





		Source:  Frisco Convention & Visitor Bureau



		SPENDING WITH LOCAL BUSINESSES								$   59,196



										$72,953







		TOTAL SUPP SPEND				59195604.6227331





Model Table 3



				Table 3

				ANALYSIS OF HOTEL SPENDING: 2012/13



				Spending on Rooms						$106,567



				Total Industry Revenue						$106,567



								   Hotel Industry

								Operating		Visitor

								Ratios		Impacts

				Payroll				20.4%		$21,706

				Other Expenses				79.6%		$84,860



				Total Expenses				100%		$106,567





				EMPLOYMENT IMPACTS: HOTELS



										Industry

										Average

				HOTEL INDUSTRY						or Total						 



				Annual Payroll Income 2,3						$37,885



				Jobs Supported						573





				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index



				 





Model Table 4

				Table 4

				ANALYSIS OF RESTAURANT SPENDING:2008



				Spending on Food & Beverage						$32,142

				  Less: Tips @				15.0%		($4,192)

				  Less: Sales Tax @				8.3%		($2,130)



				Total Industry Revenue						$25,819



								Restaurant Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				29.8%		$7,694

				All Other 				70.2%		$18,125



				Total Expenses				100.0%		$25,819

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS: RESTAURANTS



										Industry

										Average

				RESTAURANT INDUSTRY						or Total



				Annual Payroll Income 2,3,4						$17,836



				Jobs Supported						431



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index









Model Table 5

				Table 5

				ANALYSIS OF RETAIL SPENDING: 2013



				Gross Retail Spending						$34,662

				  Less: Sales Tax						($2,642)



				Total Industry Revenue						$32,020



								   Retail Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				10.7%		$3,434

				All Other 				89.3%		$28,586



				Total Expenses				100.0%		$32,020

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  RETAIL



										Industry

										Average

				RETAIL INDUSTRY						or Total



				Annual Payroll Income 2,3						$33,943



				Jobs Supported						101



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 6

				Table 6

				ANALYSIS Of SPENDING FOR 

				  ENTERTAINMENT AND SIGHTSEEING: 2013



				Gross Spending on 

				  Entertainment 

				  and Sightseeing						$13,299

								Entertainment Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				34.0%		$4,522

				All Other 				66.0%		$8,777



				Total Expenses				100.0%		$13,299

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  ENTERTAINMENT

				AND SIGHTSEEING



										Industry

										Average

				ENTERTAINMENT/SIGHTSEEING						or Total



				Annual Payroll Income 2,3						$47,593



				Jobs Supported						95



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 8

				Table 8

				ANALYSIS OF SPENDING FOR CONVENTION

				  AND TRADE SHOW EXPOSITIONS: 2013





				Exhibitor and 

				  Association Expenditures						$7,971

								Exposition Industry

								Operating		Visitor						0.2036874637

								Ratios 1		Impacts						0.298

																0.10725

				Payroll				23.3%		$1,856						0.34

				All Other				76.7%		$6,116						0.215

																0.2327874927

				Total Expenses				100.0%		$7,971

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				EMPLOYMENT IMPACTS: EXHIBITOR

				AND ASSOCIATION EXPENDITURES



										Industry

										Average

				EXPOSITION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,203



				Jobs Supported						54



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 7

				Table 7

				ANALYSIS OF SPENDING FOR

				  LOCAL TRANSPORTATION: 2013

				Local Transportation						$5,786

				Car Rentals						$0



				Total Industry Revenue						$5,786

								Transp. Industries

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				21.5%		$1,244				 

				All Other 				78.5%		$4,542



				Total Expenses				100.0%		$5,786

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division





				EMPLOYMENT IMPACTS: TRANSPORTATION



										Industry

										Average

				TRANSPORTATION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,551



				Jobs Supported						36



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





taxes





ANALYSIS OF PAYROLL

		Appendix Table 1				 

		ANALYSIS OF AVERAGE PAYROLL PER JOB BY INDUSTRY CATEGORY

		Dallas County

						2015 County Business Patterns 1

								Payroll ($1,000s)

		NAICS Industry Code		Industry Code Description		Number of Employees for week including March 12		1st Quarter		Annual		Total Establishments				2009 Payroll / Employee / Year		2016 Payroll / Employee / Year 2		 				<link rel="stylesheet" type="text/css" href="/stylesheets/bls_noscript.css">

																								2013		1.6		1.9		2.1		2.4		8		2

				Hotel																				2014		2.1		2		2.3		2.4		8.8		2.2

		7211		Traveler Accommodation		21,380				$628,488		148				$29,396		$37,885						2015		2.5		2.4		2.2		2.3		9.4		2.35

																								2016		2.5		2.7		2.6		2.6		10.4		2.6

				Food and Beverage																 				2017		2.9		3						5.9		1.475

		722		Food Services and Drinking Places		15,791				$218,536		881				$13,839		$17,836		 



				Retail

		443		Electronics and Appliance Stores		1,358				$37,862		181				$27,881		$29,809

		445		Food and Beverage Stores		7,717				$179,034		661				$23,200		$24,804

		447		Gasoline Stations		995				$17,164		119				$17,250		$18,443

		448		Clothing and Clothing Accessories Stores		9,171				$215,818		754				$23,533		$25,160

		451		Sporting Goods, Hobby, Book, and Music Stores		2,765				$49,303		230				$17,831		$19,064

		452		General Merchandise Stores		2,997				$84,097		37				$28,060		$30,001

		453		Miscellaneous Store Retailers		3,945				$95,606		651				$24,235		$25,910

						28,948				$678,884						$23,452		$25,073

				OR USE THE RETAIL TOTAL

		44		Retail Trade		18,665				491,577		1,518						$33,943																 

		447		LESS:  Gasoline Stations (incl. in Transportation)								 

				Retail Category



				Entertainment & Sightseeing

		71		Entertainment & Sightseeing Category		13,347		 		492,881		674				$36,928		$47,593



				Transportation

				Transportation Category		2,944		 		78,926		229						$34,551



				Car Rental

		532111		Passenger car rental		2,559		19,065		74,963		91				$29,294		$37,754



				Convention/Event Services

		53221		Traveler Accommodation		21,380				$628,488		148

				Transportation Category		2,944		 		78,926		229

		 		Food Services and Drinking Places		15,791				$218,536		881								 

		72		Entertainment & Sightseeing Category		13,347		 		492,881		674								 

				Convention/Event Services Category 2		53,462				1,418,831		1,932				$26,539		$34,203



		1  U.S. Census Bureau, 2005 County Business Patterns, Santa Barbara County

		2  U.S. Bureau of Labor Statistics, Employment Cost Index.

		 



javascript:openMetadataBrowser(%22codeRef%22,%2253221%22,%22ibtype=NAICS2002&dsspName=ECN_2002%22,%22_lang=en%22)

County business patterns

		Geographic area name		2012 NAICS code		Meaning of 2012 NAICS code		Year		Number of establishments		Paid employees for pay period including March 12 (number)		First-quarter payroll ($1,000)		Annual payroll ($1,000)



		Santa Barbara County, California		0		Total for all sectors		2015		11,455		146,504		1,752,857		7,277,533				49,674.64				 

		Santa Barbara County, California		11		Agriculture, forestry, fishing and hunting		2015		64		665		5,954		31,370				47,172.93

		Santa Barbara County, California		21		Mining, quarrying, and oil and gas extraction		2015		38		809		18,694		68,303				84,428.92

		Santa Barbara County, California		22		Utilities		2015		15		278		7,534		28,949				104,133.09

		Santa Barbara County, California		23		Construction		2015		1,092		7,180		84,984		381,134				53,082.73

		Santa Barbara County, California		31-33		Manufacturing		2015		478		14,223		254,593		1,029,569				72,387.61

		Santa Barbara County, California		42		Wholesale trade		2015		430		5,966		118,264		488,465				81,874.79

		Santa Barbara County, California		44-45		Retail trade		2015		1,511		20,336		138,862		577,468				28,396.34

		Santa Barbara County, California		48-49		Transportation and warehousing		2015		214		3,210		31,123		137,843				42,941.74

		Santa Barbara County, California		51		Information		2015		223		6,341		146,776		565,387				89,163.70

		Santa Barbara County, California		52		Finance and insurance		2015		622		4,268		112,284		411,562				96,429.71

		Santa Barbara County, California		53		Real estate and rental and leasing		2015		690		2,993		28,046		129,285				43,195.79

		Santa Barbara County, California		54		Professional, scientific, and technical services		2015		1,369		9,630		171,873		731,198				75,929.18

		Santa Barbara County, California		55		Management of companies and enterprises		2015		59		2,712		76,720		307,304				113,312.68

		Santa Barbara County, California		56		Administrative and support and waste management and remediation services		2015		658		8,090		59,072		257,322				31,807.42

		Santa Barbara County, California		61		Educational services		2015		198		4,113		33,030		135,790				33,014.83

		Santa Barbara County, California		62		Health care and social assistance		2015		1,404		22,182		269,829		1,168,989				52,699.89

		Santa Barbara County, California		71		Arts, entertainment, and recreation		2015		244		2,873		18,645		85,948				29,915.77

		Santa Barbara County, California		72		Accommodation and food services		2015		1,145		24,190		130,194		545,897				22,567.05

		Santa Barbara County, California		81		Other services (except public administration)		2015		955		6,372		45,843		193,863				30,424.20

		Santa Barbara County, California		99		Industries not classified		2015		46		73		537		1,887				25,849.32
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ANALYSIS OF PAYROLL 2

		Appendix Table 2				(Note:  this is a new table)

		ANALYSIS OF PAYROLL AS A PERCENT OF GROSS SALES BY INDUSTRY CATEGORY

		Dallas-Plano-Irving, TX Metropolitan Division

						2002 Economic Census 1

								 ($1,000s)

		NAICS Industry Code		Industry Code Description		Total Establishments		Sales		Annual Payroll		Portion of Gross Sales Going to Payroll



				Hotel

		7211		Traveler Accommodation		526		$1,362,306		$385,779		28.3%



				Food and Beverage

		722		Food Services and Drinking Places		5,785		$4,993,193		$1,478,478		29.6%



				Retail

		44		Retail Trade		12,157		$41,952,551		$4,160,398

		447		LESS:  Gasoline Stations (incl. in Transportation)		1,335		$3,909,812		$154,928

				Retail Category		13,492		$45,862,363		$4,315,326		9.4%



				Entertainment & Sightseeing

		71		Arts, Entertainment & Recreation		955		$1,515,865		$584,504		38.6%



				Transportation

		81293		Parking Lots and Garages		265		$238,391		$48,357

		481		Air Transportation		65		$227,764		$44,858

		485		Transit and Ground Passenger Transportation		121		$143		$39,451

		488		Support Activities for Transportation		365		$1,451,795		$360,477

		5321		Automotive Equipment Rental and Leasing		222		$899,042		$113,620

				Transportation Category		1,038		$2,817,135		$606,763		21.5%



				Car Rental

		532111		Passenger car rental		88		$386,876		$71,803		18.6%



				Convention/Event Services

		53221		Consumer electronics & appliances rental		78		96,800		25,160

				Transportation category		1,038		$2,817,135		$606,763

		7223		Special food services (catering, etc)		351		346,926		86,772

		72		Accomodations & food service		6,351		6,375,254		1,868,510

				Convention/Event Services Category 2		7,818		9,636,115		2,587,205		26.8%

												 



		1  U.S. Census Bureau, 2002 Economic Census, Dallas-Plano-Irving, TX Metropolitan Division


		2  Composite of four categories: Consumer electronics & appliances rental, Transportation category, Special food services (catering, etc), Accomodations & food service

		The Economic Census profiles American business every 5 years, from the national to the local level. 

		2007 Economic Census forms will be sent to 5 million businesses in December 2007, asking for information about business activity during calendar 2007. The forms will be due back February 12, 2008. Results will be published during 2009 and 2010.



http://www.census.gov/epcd/ec02/testimonials.htmjavascript:openMetadataBrowser(%22codeRef%22,%2253221%22,%22ibtype=NAICS2002&dsspName=ECN_2002%22,%22_lang=en%22)



Tax Revenues Generated for Goleta

Visit Goleta – Goleta Visitor Profile 2016/2017– (September 2016 – August 2017)

Hotel tax, 
67.4%

Property tax, 
16.7%

Sales tax, 
15.9%

Derived Governmental Revenues
Generated by the Visitor Industry Total Annual

Direct Revenue
in 2016/17 $1,000s

HOTEL TAX
  Hotel Tax Collected  by Government Entities $8,615
PROPERTY TAX
  Property Taxes Paid to City Governments $2,137
SALES TAX
  Sales Tax Returned to City Governments $2,026

DIRECT REVENUES FROM VISITOR INDUSTRY $12,778

15


Spending for report

								ALL VISITORS						HOTEL						VFR						DAY TRIP						OTHER PLACE OF STAY



						BASE		PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY



						Lodging		$124.01		$39.74				$228.53		$104.81				$7.93		$4.08				$0.00		$0.00				$124.80		$68.36

						Restaurants & Dining:		$130.32		$50.53				$123.79		$68.90				$86.88		$44.71				$63.47		$38.34				$131.40		$53.52

						Wine Tasting Fees/Wine Tours: 		$9.73		$8.24				$10.29		$12.22				$13.41		$6.90				$1.49		$5.51				$2.00		$10.74

						Wine (bottles purchased):		$11.79		$6.27				$15.03		$8.14				$13.63		$7.01				$1.81		$4.61				$22.30		$6.94

						Shopping/Gifts/Souvenirs: 		$83.38		$31.80				$62.38		$32.87				$24.12		$40.79				$55.09		$28.64				$54.17		$26.43

						Entertainment, Sightseeing & Activities:  		$29.70		$21.65				$28.26		$18.99				$55.14		$17.87				$15.13		$24.32				$35.25		$29.49

						Local Transportation (rental/gas/bus/parking):		$20.43		$9.35				$23.09		$9.31				$13.78		$9.77				$7.28		$9.16				$13.52		$11.03

						Spa/beauty/health club services or products:		$6.19		$2.55				$10.61		$4.46				$20.95		$2.56				$0.31		$1.22				$0.58		$0.61

						Groceries/personal items:		$14.66		$6.36				$18.79		$6.46				$18.98		$13.54				$1.77		$3.73				$16.17		$13.95



						TOTAL SPEND		$415.55		$176.49				$520.78		$266.16				$254.80		$147.23				$146.36		$115.54				$400.18		$221.08

						 

						Number of travelers covered		 		2.4						2.2						3.50						1.30						2.00







DEFUNCT -hotel calculations

		Hotel name:		Please complete all fields below: : Number of hotel rooms:

		Aloft Frisco		136								Hotel name:		Number of hotel rooms:		Address:		City:		State:		Zip:

		Comfort Suites		109								Aloft Frisco		136		3202 Parkwood Blvd		Frisco		TX		75034

		Embassy Suites Dallas-Frisco		330								Comfort Suites		109		9700 Dallas Parkways		Frisco		TX		75033

		Hampton Inn & Suites		105								Embassy Suites Dallas-Frisco		330		7600 John Q Hammons Drive		Frisco		TX		75034

		Hilton Garden Inn Frisco		102								Hampton Inn & Suites		105		3199 Parkwood Blvd		Frisco		TX		75034

		Holiday Inn Express (Frisco Inn)		120								Hilton Garden Inn Frisco		102		7550 Gaylord Parkway		Frisco		TX		75034

		Home2 Suites		122		Opened in October						Holiday Inn Express (Frisco Inn)		120		3400 Parkwood Blvd		Frisco		TX		75034

		Homewood Suites by Hilton Dallas-Frisco		117								Home2 Suites		122		2000 Parkwood Blvd		Frisco		TX		75034

		Inn at Stonebriar		61								Homewood Suites by Hilton Dallas-Frisco		117		3240 Parkwod Blvd.		Frisco		TX		75034

		The Sheraton Stonebriar		119								Inn at Stonebriar		61		4220 Preston Rd		Frisco		TX		75034												 

		The Westin Stonebriar		301								The Sheraton Stonebriar		119		5444 Texas 121		Frisco		TX		75034										 

		Wingate by Wyndham Frisco Texas		100								The Westin Stonebriar		301		1549 Legacy Dr		Frisco		TX		75034

												Wingate by Wyndham Frisco Texas		100		14700 State Highway 121		Frisco		TX		75035

						1		2		3		4		5		6		7		8		9		10		11		12

						June		July		August		September		October		November		December		January		February		March		April		May

				Days		30		31		31		30		31		30		31		31		28		31		31		31

				Rooms		1600		1600		1600		1600		1722		1722		1722		1722		1722		1722		1722		1722

				Occupancy		72.9		74.0		62.3		66.6		71.2		62.9		54.8		65.7		69.7		68.7		64.6		67.5				 

						72.9%		74.0%		62.3%		66.6%		71.2%		62.9%		54.8%		65.7%		69.7%		68.7%		64.6%		67.5%

				Available rooms		48,000		49,600		49,600		48,000		53,382		51,660		53,382		53,382		48,216		53,382		53,382		53,382				615,368

				Sold rooms		34,975		36,726		30,876		31,945		38,006		32,481		29,258		35,056		33,620		36,663		34,511		36,045				410,162



				ADR		120.84		115.22		116.90		120.13		120.68		114.01		109.87		123.73		122.82		121.77		121.17		119.98				66.7%





																												Hotel inventory annualized				1685.9397260274

										100.0%

								Lodging (before tax) 		143.3		$   73.96

								Restaurants 		83.3		$   42.99

								Retail purchases 		112.9		$   58.28

								Entertainment & sightseeing 		72.3		$   37.31

								Gas, parking & other transportation 		28.4		$   14.66

								Other 		13.0		$   6.71

								SUM		$   453.14



								MEAN		1.9

										$   233.91





Industry Breakdown







						BREAKDOWN OF FRISCO ANNUAL 

						VISITOR VOLUME & SPENDING (2008)																  





								VISITOR VOLUME												 

								(Number of visitors to Frisco in millions)



								Place of stay		2001		2002		2008

																								 

								Irving Hotels & Motels		3.66		3.47		0.42

								Private Homes in Irving		1.15		1.14		0.08

								Day Trip Visitors (Outside DFW area)		6.52		5.40		0.94						 

								Day Trip Visitors (DFW area)		4.37		3.72		0.07



								Total		15.70		13.73		1.50

												 





								VISITOR SPENDING 

								(Visitor spending in Goleta in billion dollars)

																								 		 

								Place of stay		2001		2002



								Irving Hotels & Motels		$3.53		$3.40		$0.14

								Private Homes in Irving		$0.76		$0.75		$0.01

								Day Trip Visitors (Outside DFW area)		$0.85		$0.72		$0.03

								Day Trip Visitors (DFW area)		$1.35		$1.04		$0.01



								Total		$6.51		$5.91		0.2004265

												 





								KEY VISITOR INDUSTRY STATISTICS, 2016/17











														GOLETA		SANTA BARBARA SOUTH COAST - INCLUDES GOLETA

														(A)		(B)		A/B



								Visitors to destination						1,504,411		$7,234,209		21%



								Total visitor spending in destination (thousands)						$200,426,469		$1,880,784,886		10.7%				 				$200,426,469,264.44

						 																				0.0000637556

						 		Taxes generated for City of Goleta						$12,778,318		$56,032,445		22.8%

																						 

								Jobs supported by Travel Industry						1,291		13,482		9.6%



								Visitor spending in destination on an average day						$549,114		$5,152,835



								Annual visitor spending per destination resident						$6,310.66		$9,553.53		 











COMPARISON

								A summary of the project’s key findings are presented following:

																				2016/17

								Visitors to Goleta (annually, in millions)												1.5

				    						Hotel, Motels and Inns (annually, in thousands)										418

				     						Private Homes/Other (annually, in thousands)										142				 

				     						Day-trip Visitors (annually, in thousands)										944.6

								Visitor Days Spent in Goleta (annually, in thousands)												2,303

								Average Daily Visitors to Goleta												6,310

								Direct Visitor Spending in Goleta (annually, in millions)												$200.4

								Direct Visitor Spending per Goleta Resident (annually)												$6,311

								Jobs Supported by the Visitor Industry												1,291

								Taxes Generated for Goleta (annually, in millions)												$12.8

								Taxes Generated (annually per Goleta household)												$1,134



								Spending				$200,426,469

								Population				142048						$56,032		$56,032,445.31

												$1,410.98						54340		$1,031.15

										POPULATION						 HOUSING UNITS

								County / City		Total		Household		Group Quarters		Total		Single Detached		Single Attached		Two to Four		Five Plus

								Santa Barbara County																		Mobile Homes		Occupied		Vacancy Rate		Persons per Household

								Buellton            		5,129		5,129		0		1,926		1,244		89		13		176						 

								Carpinteria         		13,943		13,924		19		5,604		2,197		423		670		1,466		404		1,820		5.5%		2.82

								Goleta		31,760		31,559		201		11,979		5,420		1,060		1,052		3,826		848		4,947		11.7%		2.82

								Santa Barbara       		93,063		91,436		1,627		38,509		18,061		3,408		5,579		11,071		621		11,267		5.9%		2.80

																										390		36,306		5.7%		2.52

								Balance Of County    		143,439		130,029		13,410		50,803		35,720		3,008		2,657		6,301						 

								Incorporated		307,224		301,245		5,979		106,775		56,084		7,483		12,447		25,824		3,117		46,607		8.3%		2.79

								 																		4,937		100,091		6.3%		3.01

								County Total		450,663		431,274		19,389		157,578		91,804		10,491		15,104		32,125						 

																										8,054		146,698		6.9%		2.94





Visitor Spending



										SBSC Hotel/Motel				V.F.R.s in SBSC				Day Trip Visitors				OTHER PLACE OF STAY				0.08



										 2016/17 Visitor (000s)		418		 2016/17 Visitor (000s)		77		 2016/17 Visitor (000s)		945		 2016/17 Visitor (000s)		65		1,504

						 				 Length of Stay		2.20		 Length of Stay		4.03		 Ave. Number of		 		 Length of Stay		2.0				 

																 		  Trips to Frisco		1.0		 		 

										 Visitor-Days (000s)		920		 Visitor-Days (000s)		308		 Visitor-Days (000s)		945		 Visitor-Days (000s)		130.4		2,303

																										2303126.49520614

										2016/17		Total		2016/17		Total		2016/17		Total		2016/17		Total		6309.9356033045

										$/Day		Annual		$/Day		Annual		$/Day		Annual		$/Day		Annual

										/Person		(1000s)		/Person		(1000s)		/Person		(1000s)		/Person		(1000s)

				SPENDING CATEGORIES

				Lodging						$104.81		$96,397		$4.08		$1,258		$0.00		$0.00		$68.36		$8,911.19		 

				Restaurants						$18.40		$16,923		$11.94		$3,683		$10.24		$9,673		$14.29		$1,863

				Retail						$17.13		$15,759		$18.91		$5,832		$11.68		$11,028		$15.67		$2,043

				Entertainment & Sightseeing						$5.07		$4,664		$4.77		$1,472		$6.50		$6,136		$7.88		$1,027		 

				Local Transportation						$2.49		$2,288		$2.61		$804		$2.45		$2,310		$2.95		$384

				Car Rental						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0.00						 

				Other						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0

				Exhibitor/Assoc. Expends.						$0.00		$7,971.45		$0.00		$0.00		$0.00		$0.00		$0.00		$0.00

																												 

				TOTAL SPENDING						$147.90		$144,001		$42.31		$13,049		$30.86		$29,148		$109.14		$14,228		200,426





										TOTAL		$200,426,469				OVERLAP ANALYSIS - ADD TO DAY TRIP														 

												$549,113.61				SB Hotels		234,378		234.38



										PERCENT OF SPENDING HAPPENING IN GOLETA						SB VFR		124,399		124.40		 



										SANTA BARBARA COUNTY		1,235,267,047				SB other		29,047		29.05

										Buellton		39,532,796				48,669,286				387.82

										Carpinteria		32,355,998				43,032,185

										Goleta		131,196,360				192,790,367

										Guadalupe		3,852,751				6,584,377

										Lompoc		85,186,718				104,469,084

										Santa Barbara		390,187,437				486,064,871

										Santa Maria		338,917,210				445,140,461

										Solvang		22,841,289				28,951,074



																721,887,423		26.7%

																0



















																				 		 

														    HOTEL 		PER				   VFR    		PER				 DAY TRIP 		PER				  OTHER   		PER

														 ---------		PERSON				 ---------		PERSON				 ---------		PERSON				 ---------		PERSON

						 

						BASE		PER GROUP		PER DAY		 		529						117						1492						81

				 										100.0%						100.0%						100.0%						100.0%						 

						Lodging		$152.15		$39.74		$228,900.59		228.5		$104.81		$210,186.44		7.93		$4.08		$2,445.18		0.0		$0.00		$0.00		124.8		$68.36		$16,268.97

						Restaurants & Dining:		$144.73		$50.53		$217,732.44		123.8		$68.90		$113,854.40		86.88		$44.71		$26,795.53		63.5		$38.34		$59,953.16		131.4		$53.52		$17,129.35

						Wine Tasting Fees/Wine Tours: 		$10.15		$8.24		$15,269.96		10.3		$12.22		$9,466.92		13.41		$6.90		$4,134.57		1.5		$5.51		$1,407.74		2.0		$10.74		$260.72

						Wine (bottles purchased):		$15.05		$6.27		$22,642.18		15.0		$8.14		$13,820.82		13.63		$7.01		$4,202.65		1.8		$4.61		$1,711.68		22.3		$6.94		$2,907.04

						Shopping/Gifts/Souvenirs: 		$82.37		$31.80		$123,917.73		62.4		$32.87		$57,377.00		24.12		$40.79		$7,439.73		55.1		$28.64		$52,039.82		54.2		$26.43		$7,061.19

						Entertainment, Sightseeing & Activities:  		$41.14		$21.65		$61,887.45		28.3		$18.99		$25,994.60		55.14		$17.87		$17,005.10		15.1		$24.32		$14,292.55		35.3		$29.49		$4,595.20				 

						Local Transportation (rental/gas/bus/parking):		$22.68		$9.35		$34,123.33		23.1		$9.31		$21,234.29		13.78		$9.77		$4,249.89		7.3		$9.16		$6,877.11		13.5		$11.03		$1,762.04		 

						Spa/beauty/health club services or products:		$11.03		$2.55		$16,590.03		10.6		$4.46		$9,759.12		20.95		$2.56		$6,461.66		0.3		$1.22		$293.21		0.6		$0.61		$76.04

						Groceries/personal items:		$17.89		$6.36		$26,920.82		18.8		$6.46		$17,286.30		18.98		$13.54		$5,853.11		1.8		$3.73		$1,673.92		16.2		$13.95		$2,107.49

						TOTAL SPEND								520.78						254.80												400.18

								$479.30		$176.49																146.36		$115.54

						TOTAL SPEND PER PERSON										$266.16						$147.23												$221.08

								 		2.7																		1.30

																2.2						3.50												2.00



								2016/17 data >>>>>

										Hotel/Lodging		238.04		$104.81		7.93		$4.08		0.00		$0.00		131.25		$68.36

										Restaurants & Dining		156.47		$68.90		86.88		$44.71		66.34		$38.34		102.75		$53.52

										Wine Tasting Fees/Wine Tours		27.76		$12.22		13.41		$6.90		9.53		$5.51		20.61		$10.74

										Wine (Bottles purchased)		18.49		$8.14		13.63		$7.01		7.98		$4.61		13.33		$6.94

										Shopping (Gifts/Souvenirs)		29.90		$13.17		24.12		$12.41		19.31		$11.16		23.63		$12.31		 

										Shopping (Clothing/Jewelry)		44.75		$19.70		55.14		$28.37		30.25		$17.49		27.12		$14.12

										Entertainment (Cultural performances, concerts, etc.)		20.96		$9.23		13.78		$7.09		19.57		$11.31		20.35		$10.60

										Sightseeing & Activities		22.16		$9.76		20.95		$10.78		22.51		$13.01		36.27		$18.89		 

										Local Transportation (Car Rental/Gas/Bus/Parking)		21.15		$9.31		18.98		$9.77		15.84		$9.16		21.18		$11.03

										Spa/Beauty/Health Club Services or Products		10.14		$4.46		4.98		$2.56		2.11		$1.22		1.18		$0.61

										Groceries/Personal Items		14.67		$6.46		26.30		$13.54		6.46		$3.73		26.79		$13.95

																														 

												2.27				1.94				1.73				1.92



												604.49		266.16		286.08		147.23		199.89		115.54		424.47		221.08



								YEARLY CHANGE				16.1%		12.4%		37.6%		147.9%		36.6%		2.6%		6.1%		10.5%





						2008						    HOTEL 				   VFR    				 DAY TRIP 				  OTHER   

												 ---------				 ---------				 ---------				 ---------

																												 

												529		2.2		117		3.50		1492		1.30		81		2.00

												100.0%				100.0%				100.0%				100.0%

						Lodging						228.5		$103.88		2.5		$0.72		0.0		$0.00		124.8		$62.40

						Restaurants & Dining:						123.8		$56.27		82.2		$23.48		63.5		$48.82		131.4		$65.70

						Wine Tasting Fees/Wine Tours: 						10.3		$4.68		16.0		$4.56		1.5		$1.15		2.0		$1.00

						Wine (bottles purchased):						15.0		$6.83		9.0		$2.58		1.8		$1.39		22.3		$11.15

						Shopping/Gifts/Souvenirs: 						62.4		$28.36		51.9		$14.84		55.1		$42.38		54.2		$27.08

						Entertainment, Sightseeing & Activities:  						28.3		$12.85		15.3		$4.37		15.1		$11.64		35.3		$17.63

						Local Transportation (rental/gas/bus/parking):						23.1		$10.49		13.9		$3.98		7.3		$5.60		13.5		$6.76

						Spa/beauty/health club services or products:						10.6		$4.82		2.2		$0.63		0.3		$0.24		0.6		$0.29

						Groceries/personal items:						18.8		$8.54		14.8		$4.23		1.8		$1.36		16.2		$8.08

						TOTAL						$   520.78		$   236.72		$   207.90		$   59.40		$   146.36		$   112.58		$   400.18		$   200.09

												0.4%				24.1%				10.1%		 		4.8%

														$236.72				$59.40				$112.58				$200.09











						CALCULATION OF VISITOR SPENDING



														418				77				945				65

														920				308				945				130.4

														919736.928				308425.796774457				944603.429118086				130360.341313596



										TOTAL		PER		    HOTEL 		PER		   VFR    		PER		 DAY TRIP 		PER		  OTHER   		PER

												PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON



						BASE								529				117				1492				81

														100.0%				100.0%				100.0%				100.0%

						Lodging								228.5		$104.81		2.5		$4.08		0.0		$0.00		124.8		$68.36

						Restaurants & Dining:								123.8		$68.90		82.2		$44.71		63.5		$38.34		131.4		$53.52

						Wine Tasting Fees/Wine Tours: 								10.3		$12.22		16.0		$6.90		1.5		$5.51		2.0		$10.74

						Wine (bottles purchased):								15.0		$8.14		9.0		$7.01		1.8		$4.61		22.3		$6.94

						Shopping/Gifts/Souvenirs: 								62.4		$32.87		51.9		$40.79		55.1		$28.64		54.2		$26.43

						Entertainment, Sightseeing & Activities:  								28.3		$18.99		15.3		$17.87		15.1		$24.32		35.3		$29.49

						Local Transportation (rental/gas/bus/parking):								23.1		$9.31		13.9		$9.77		7.3		$9.16		13.5		$11.03

						Spa/beauty/health club services or products:								10.6		$4.46		2.2		$2.56		0.3		$1.22		0.6		$0.61

						Groceries/personal items:								18.8		$6.46		14.8		$13.54		1.8		$3.73		16.2		$13.95

						TOTAL SPEND								520.78				207.90				146.36				400.18



						TOTAL SPEND PER PERSON











																 



										Visitors (annual, in thousands)

										Hotel, motel or inn		418				Hotel, motel or inn		27.8%

										Private residence		77				Private residence		5.1%

										Day trip visitors		945				Day trip visitors		62.8%

										Other place of stay		65				Other place of stay		4.3%

										Total		1,504





















										Visitor Days (annual, in thousands)

										Hotel, motel or inn		920				Hotel, motel or inn		39.9%

										Private residence		308				Private residence		13.4%

										Day trip visitors		945				Day trip visitors		41.0%

										Other place of stay		130				Other place of stay		5.7%

										Total		2,303



































										Visitor Spending (annual, in thousands)

										Hotel, motel or inn		$144,001				Hotel, motel or inn		71.8%

										Private residence		$13,049				Private residence		6.5%

										Day trip visitors		$29,148				Day trip visitors		14.5%

										Other place of stay		$14,228				Other place of stay		7.1%

										Total		$200,426

























										 

										Group-meeting & Wedding-related Spending								Attendee Direct Spending		43.9%

										Attendee Direct Spending		$41,797,270						Sponsor & Exhibitor Spending		7.9%

										Sponsor & Exhibitor Spending		$7,486,646						Wedding-related Direct Spending		35.0%

										Wedding-related Direct Spending		$33,342,539						Wedding-related Spending in Hotels		13.2%

										Wedding-related Spending in Hotels		$12,608,341

										Total		$95,234,796





										2013/16		$66,827,183









																				Total

																INDUSTRY SEGMENT				Employment				Hotels		16.7%

																Hotels				2,253				Restaurants		53.0%

																Restaurants				7,150				Retail Stores		12.6%

																Retail Stores				1,699				Entertainment and Sightseeing		12.1%

																Entertainment and Sightseeing				1,631				Local Transportation		4.5%

																Local Transportation				613				Exhibition Services		1.0%

																Exhibition Services				137

																Total Visitor Industry				13,482









										Derived Governmental Revenues

										Generated by the Visitor Industry				Total Annual

														Direct Revenue

														in 2016/17 $1,000s								Hotel tax		67.4%

										HOTEL TAX												Property tax		16.7%

										  Hotel Tax Collected  by Government Entities				$8,615								Sales tax		15.9%

										PROPERTY TAX

										  Property Taxes Paid to City Governments				$2,137

										SALES TAX

										  Sales Tax Returned to City Governments				$2,026



										DIRECT REVENUES FROM VISITOR INDUSTRY				$12,778















										SPENDING CATEGORIES

										Lodging		$106,566.56

										Restaurants		$32,141.70

										Retail		$34,661.55

										Entertainment & Sightseeing		$13,299.05

										Local Transportation		$5,786.15

										Car Rental		$0.00

										Other		$0.00

										Exhibitor/Assoc. Expends.		$7,971.45

























																2,303



												 

												 		 								Visitors (1000s)		1,504				 

																						Spending		$200,426

												 										Per visitor		$133.23

																				   LIVES IN

																				    Yes    				$133.23

																				 ----------

																				0.0		 DFW AREA  

																				45.1		    No     

																				120.0		 ----------

																				20.4		3.7								   LIVES IN		 DFW AREA  

																				31.3		48.2		 						    Yes    		    No     

								2008												24.0		83.8								 ----------		 ----------

								Day		DFW				   						$   240.87		24.1

																				$   123.57		16.9								460		359

				Lodging				$0.00		$0.00												2.6								100.0%		100.0%

				Restaurants				$30.53		$33.04										1.9		$   179.30								0.0		4.8		0		3.4353741497

				Retail				$32.16		$45.37												$   125.51								45.1		65.8		23.735380117		46.9727891156

				Entertainment & Sightseeing				$16.05		$22.02										$0.00										120.0		172.0		63.1798245614		122.8571428571

				Local Transportation				$19.85		$22.17										$23.14		1.4								20.4		35.8		10.7456140351		25.5442176871

				Car Rental				$0.00		$0.00										$61.58										31.3		21.7		16.4583333333		15.5102040816

				Other				$7.29		$9.27										$10.47		$2.59								24.0		0.0		12.6535087719		0.0340136054

				Exhibitor/Assoc. Expends.				$0.00		$0.00										$16.04		$33.73

																				$12.33		$58.64								1.9		1.4

																						$16.88

								2013												  		$11.82

								Day		DFW										$0.00		$1.84

																				$21.67

				Lodging				$0.00		$68.36										$57.68

				Restaurants				$10.24		$14.29										$9.64

				Retail				$11.68		$15.67				 						$14.83

				Entertainment & Sightseeing				$6.50		$7.88										$0.00

				Local Transportation				$2.45		$2.95										$11.22

				Car Rental				$0.00		$0.00

				Other				$0.00		$0.00

				Exhibitor/Assoc. Expends.				$0.00		$0.00						$0.00

												combined		 		$7.45

								% change		% change		avg % change		2008		$11.81

				Lodging				0%		0%		0.0%		$0.00		$12.26

				Restaurants				-66%		-57%		-61.6%		$19.40		$1.53

				Retail				-64%		-65%		-64.6%		$33.35		$0.00

				Entertainment & Sightseeing				-60%		-64%		-61.9%		$32.17		$0.00

				Local Transportation				-88%		-87%		-87.2%		$11.96		$0.00

				Car Rental				0%		0%		0.0%		$0.00

				Other				-100%		-100%		-100.0%		$4.80

				Exhibitor/Assoc. Expends.				0%		0%		0.0%		$0.00



														$101.68





Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.27789099010183577	5.0893727862555485E-2	0.6278892400595999	4.3326041976008832E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.39934277596753537	0.13391613418387233	0.41013962154672706	5.6601468301865313E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.71847456426660883	6.5107801090616632E-2	0.14542883814423743	7.0988796498537093E-2	



Attendee Direct Spending	Sponsor 	&	 Exhibitor Spending	Wedding-related Direct Spending	Wedding-related Spending in Hotels	0.43888654220553919	7.8612508531505906E-2	0.35010878798942568	0.13239216127352921	



Hotels	Restaurants	Retail Stores	Entertainment and Sightseeing	Local Transportation	Exhibition Services	0.16707000671904645	0.53029288526750773	0.12603583495170603	0.12096541403308117	4.549184720666697E-2	1.0144011821991561E-2	



Hotel tax	Property tax	Sales tax	0.67420511338061107	0.16721012525533374	0.15858476136405519	



Convention expenditures



				Calculation of Annual Expenditures Related to								total hotel		131,236						38200

				Trade Shows and Group Meetings		2016/17						  Total Estimated Attendance		43,833		 				7500

														 						5800

				Total city-wide room nights		383,224

				Percent group meeting		7.3%								Association-type		Meetings w/Exhibitors

				Total citywide group meeting nights		27,975

				Length of stay		1.6						FCVB Meetings		20		5

				Attendees in SB Hotels		17,485						Total Meetings		20		5

				Spending per day		$147.90

				SB hotel attendee spending		$4,137,575						FCVB Room Nights* atten*length of stay		15,097		3,888

												Total Room nights		438,039		2,415				total meetings		763

				Day trip attendees		8,800														AVG SIZE		172

				Day trip spending		$147.90						FCVB Assoc/exhib meetings		20		5				TOTAL ATTENDANCE		131236

				Event length		1.0						% total FCB		100.00%		100.00%

				Total day trip attendee spending		$1,301,574						Total Assoc/exhib meetings		20		5

																		 

				Association or similar-type meetings (annual number)		24						FCVB assoc/exhib meetings attendance		15,097		3,888

				Association spending/event		$68,485.47						Ave attendance		755		778

				Total association spending		$1,662,188

												Total attendance		15,097		3,888

				Group meetings with exhibitors		21

				Total estimated attendance		5,800

				Exhibitor spending/attendee		$432.76

				Total exhibitor spending		$2,510,035.73

												Attendee Direct Spending		56.6%

				Total Association/Sponsor/Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		43.4%



				Grand total: Meeting & Conference Impact		$9,611,372

																$46,813

																$0

				Spend per meeting		46812.83

				1657

												CONFERENCE & MEETINGS EXPENDITURES								CONFERENCE & MEETINGS EXPENDITURES

				475,191								IN SB (2012/13)				 		 		IN SB (2012/13)



				0.7856								Attendee Direct Spending		$5,439,149						Attendee Direct Spending		$32,026,597

												Sponsor & Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		$8,823,418

												Wedding Direct Spending		$6,217,433						Wedding Direct Spending		$17,960,280

				475,135								Wedding spend in hotels		$   3,799,231						Wedding spend in hotels		$   8,016,887.38



				3,831.00								Grand total		$19,628,037						Grand total		$66,827,183

				61,525.86								2013/16		$66,827,183		-70.6%

				163,297.4																		-$47,199,146

																						-0.7062866352

				PKF GROUP		other

		ROOMS		1657		3,831.00

		OCCUPANCY		0.776		0.776

		DAYS		365		365

		NIGHTS		469,329		1,085,092

		% GROUP		0.27		0.044

		GROUP NIGHTS		126,718.74		47,744.07						174,462.81

												0.46





Wedding data

		Record ID		(Q18_1) 1. Property name: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_2) 1. Person completing survey: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_3) 1. Title: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_4) 1. Contact email: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_5) 1. Contact phone: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q5_1) 2. How many rooms did your property have available on an average day between July 1st 2016 – June 30th 2017? 		(Q25_1) 3. What was your property's gross revenue between July 1st 2016 – June 30th 2017? 		(Q4_1) 4. How many total employees does your property have? Please report the average number of staff positions (Full-time equivalent) you had between July 1st 2016 – June 30th 2017. 		(Q27_1) 5. What was your property's total payroll between July 1st 2016 – June 30th 2017?  		(Q2_1) 6. Occupancy: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q2_2) 6. ADR: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q1_1) 7. Between July 1st 2016 – June 30th 2017, how many weddings (if any) were hosted at your property by persons who reside outside Santa Barbara County?		(Q6_1) 8. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by these wedding hosts for facility rental, catering and other wedding-related services? 		(Q14_1) 9. Between July 1st 2016 – June 30th 2017, how many conferences or other group meetings (if any) were held at your property and hosted by groups from outside Santa Barbara County? 		(Q7_1) 10. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by the sponsors of these events at your property for facility rental, AV services, catering and all other conference/group meeting-related services? 		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude

		6.36402432520797E+17		West Beach Inn		Teresa		GM		tstiff@coasthotelsusa.com		8059634277		167		3174199		20		578549		77.8		243.78		0		0		0		0		Survey Link		0		9/5/17 14:20				9/5/17 14:29				9/5/17 14:29		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/52.0.2743.116 Safari/537.36 Edge/15.15063		72.215.167.8		72.215.167.8		https://survey.vovici.com/se/209A5BC420BFE73A08D4F4A3FC98BE6302										Desktop		Santa Barbara		California		93102		United States		34.4208		'-119.6982

		6.36403371674993E+17		Cheshire Cat Inn		Jack Greenwald		innkeeper		jack@cheshirecat,com		805-569-1610		18		1100000		12		386000		63		235		0				0				Survey Link		0		9/6/17 16:26				9/6/17 16:34				9/6/17 16:34		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.194.223.188		72.194.223.188		https://survey.vovici.com/se/209A5BC420BFE73A08D4F57EA68C833C72										Desktop		Santa Barbara		California		93111		United States		34.454		'-119.8005

		6.36407669009228E+17		Belmond El Encanto		Shaun O'Bryan		Resort Manager		shaun.obryan@belmond.com		(805) 331 4935		92		22150000		196		10633000		64.4		556		62		3713836		125		2500000		Survey Link		0		9/11/17 15:48		9/12/17 10:14						9/12/17 10:14		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.78.244.138		174.78.244.138		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96733A123CE0D										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36407673119884E+17		Ramada Santa Barbara		Tom Patton		GM		tpatton@sbramada.com		805-964-3511		126		5200000		25		1000000		73		155		0				0				Survey Link		0		9/11/17 15:55				9/11/17 16:08				9/11/17 16:08		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64; rv:55.0) Gecko/20100101 Firefox/55.0		174.78.247.250		174.78.247.250		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96828A4C5AA7C										Desktop		Santa Barbara		California		93120		United States		34.4208		'-119.6982

		6.36408429988573E+17		The Eagle Inn		Paul Bullock		General Manager		paul@theeagleinn.com		805 965 3586		31		2306002		15		386450		80		212		0				0				Survey Link		0		9/12/17 12:56				9/12/17 13:04				9/12/17 13:04		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.171.253		72.215.171.253		https://survey.vovici.com/se/209A5BC420BFE73A08D4FA18618870FB0E										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36413510588797E+17		The Fess Parker - A Doubletree by Hilton Resort		Beth Olson		DOSM		beth.olson@hilton.com		805-884-8502		360		28000000		appx 280 (varies based on season)		8900000		81		236		60		1447000		350		8200000		Survey Link		0		9/18/17 10:04		9/19/17 14:49						9/19/17 14:49		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		167.187.101.175		167.187.101.175		https://survey.vovici.com/se/209A5BC420BFE73A08D4FEB74CE793217E										Desktop		Beverly Hills		California		90210		United States		34.0995		'-118.4143

		6.36414339603291E+17		Brisas del Mar Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		31		2034649		17		500000		84.85		209.54		information not available				0				Survey Link		0		9/19/17 9:06				9/19/17 9:32				9/19/17 9:38		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF785204DC720A										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414359016728E+17		Inn by the Harbor		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		42		22850007		17		500000		87.04		169.72		0				0				Survey Link		0		9/19/17 9:38				9/19/17 9:40				9/19/17 9:40		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7CD72668AE0D										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414360416728E+17		Lavender Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		23		1388903		17		500000		84.34		192.82		0				0				Survey Link		0		9/19/17 9:40				9/19/17 9:42				9/19/17 9:42		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7D2A98B6AE75										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36416138410947E+17		Hyatt Centric Santa Barbara		Digna David		DOSM		digna.david@hyatt.com		805-879-1340		200		22000000		65		800000		89		217		12		144000		240		4000000		Survey Link		0		9/21/17 11:04		9/21/17 14:54						9/21/17 14:54		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.76.158.44		174.76.158.44		https://survey.vovici.com/se/209A5BC420BFE73A08D5011B234F73AC02										Desktop		Santa Barbara		California		93103		United States		34.4358		'-119.6828
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																120203760				24483999						134		5,304,836.00

												Payroll/grossrev				0.2036874637						SPEND PER WEDDING						39,588.33

																						Weddngs per room						0.1112033195

																						Total weddings						318.4863070539

										Hyatt Centric Santa Barbara 		195

										Kimpton Canary Hotel 		97																$   3,799,231.09

										Hotel Corque 		122

										Best Western Plus Pepper Tree Inn 		150

										Four Seasons Resort The Biltmore Santa Barbara 		207

										Rosewood Miramar Beach Montecito 		161										GOLETA ROOMS-WEDDING PROPERTIES						863

										Hotel Californian 		121

										Ramada Santa Barbara 		126										TOTAL GOLETA WEDDINGS						95.9684647303

										Best Western Plus Encina Inn & Suites 		122

										Ritz-Carlton Bacara, Santa Barbara 		358										TOTAL WEDDING SPENDING						$   3,799,231.09



												1659



http://www.cvent.com/rfp/santa-barbara-hotels/hyatt-centric-santa-barbara/venue-eb9a5cf7a11f4f258d5e8a2b52bae490.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ritz-carlton-bacara-santa-barbara/venue-83890fa7092f4a93a758fafb13b58063.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/kimpton-canary-hotel/venue-337e9d917ee0494c84dabc675107e355.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-corque/venue-2018c4456e504538a214a70f1aa58c93.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-pepper-tree-inn/venue-0c13a357fffb4550906f75758b16d1f4.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/four-seasons-resort-the-biltmore-santa-barbara/venue-b8f319161e4d4de1a12bde7409616c25.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/rosewood-miramar-beach-montecito/venue-eb5122852b49415883f09bae20fddb5d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-californian/venue-bd0e16be76ec4a6493da3449560d2ad3.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ramada-santa-barbara/venue-ea6deefbf8f94b4f86b75cdea0afaa4d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-encina-inn-suites/venue-d66ca18bb6af46138342213165deeceb.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfile
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				Table 11

				FRISCO CITY REVENUES

				PAID DIRECTLY BY VISITOR INDUSTRIES: 2008

														Total Annual

														Direct Revenue

				MAJOR REVENUE SOURCES										in 2012 $1,000s

				HOTEL TAX																						sept		2046516

				  Visitor Spending on Lodging								$106,567				 												1934642

				      Tax Rate								12.0%						8,615,207										1410243

				      Factor for Non-Taxable Room Sales								48.4%																1265019

				  Hotel Tax Collected by the City										$8,615														1267853

				PROPERTY TAX														27328571.35										1317517

				  Property Taxes Paid to the City 										$2,137				5690.2135855556										1661111

				SALES TAX																								2004412

				  Visitor Spending (including tax)																								1867695

				    Retail								$34,662				 												2182468

				    Restaurants (less 15% tips)								$32,142																2850348

				    Entertainment & Sightseeing								$13,299						$12,994,854.38										2744803

				    Misc other								$124,569

																												22,552,627.00

				      Tax Rate (net to City)								1.00%

				  Sales Tax Returned to the City										$2,026				$12,778,317.50						Goleta property tax				$   2,136,664.07

																		$200,426,469

				  DIRECT CITY REVENUES FROM VISITOR INDUSTRY										$12,778				6.38%



				 



										TOTAL		2013/14		$45,092



														($32,314)

														-71.66%





						NON ROOM HOTEL SPENDING						$51,615.58
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						Visitor		Avg.		Visitor Days		Spending		Total

						Volume		Length of		Spent in Goleta		Per-person		Spending				 

				Place of Stay		(1000s)		Stay (Days)		(1000s)		Per-day		(1000s)

																				 

				Goleta hotels		418		2.2		920		$156.57		$144,001

				Private homes in Goleta (VFR)		77		4.0		308		$42.31		$13,049		 

				Other Goleta (AirBnB, Camping, etc.)		65		2.0		130		$109.14		$14,228						 

				Day trips to Goleta		945		1.0		945		$30.86		$29,148



				Total (All visitors)		1,504		1.5		2,303		$87.02		$200,426













Hotel Volume & Spending



				HOTEL SEGMENT ANNUAL TOTALS

								2016/17

												Citywide Hotel Room Capacity		5488

				Citywide Hotel Room Capacity				1,353				Average Annual Occupancy Rate (2012/13)		0.6807

				Average Annual Occupancy Rate (2007)				77.6%				Days in Year		365

				Days in Year				365				Total Occupied Room Nights		1363523.784

				Total Occupied Room Nights				383,224				Average Guests per Room		2.4

				Average Guests per Room				2.4				Total Visitor Nights/Days		3272457.0816

				Total Visitor Nights/Days				919,737				Average Length of Stay		2.2

				Average Length of Stay				2.2				Total Visitors Staying in SB South Coast Hotels		1487480.49163636

				Total Visitors Staying in SBSC Hotels				418,062



				Average # Rooms Occupied Daily				1,050

				Average Daily # Hotel Guests				2,520



				Average spending per-person, per-day 				$147.90

				Estimated total direct spending in SBSC				$136,029,865



				Sources: SB CVB, 2013 SBSC Hotel Guest Survey

				 

						$998,871,973		5521

						$244,798,946		1353		 

						24.5%		24.5%





Overlap analysis - Goleta

																										Non-Goleta

														% visiting Goleta				South Coast 				Goleta 				Segment volume						 

																		Volume				Volume

												SB Hotels		18.2%				1,705,852				418,062				1,287,789		18.2%				234,378



												SB VFR		42.5%				369,268				76,565				292,703		42.5%				124,399



												SB other		37.3%				143,054				65,180				77,874		37.3%				29,047

																																 

																		2,218,174				559,807						 

																										SB Hotels		234,378



												Day trip volume						5,016,036				944,603				SB VFR		124,399

												TOTAL						7,234,209				1,504,411

																										SB other		29,047

																		557





VFR DAY TRIP VOLUME



				 SB VFR Segment Totals						Day Trip Visitors						Other overnight



				Occupied Housing Units		11,267				Day trippers		548

				Percent hosting VFRs		70.3%				Hotel guests		410

				Average number of VFRs		9.6618712376				Ratio		1.34

				Average length of stay		4.0				 		 										 

										Day trippers		556,780				Number of visitors		65,180				1,116,587.44						Hotel, motel or inn		- 0

				Households hosting VFR		7,924				 		 						2.2										Private residence

				Total VFRs		76,565				 		 				Total visitor days		384,441										Day trip visitors

				VFR days		308,426				Other overnight location		42																Other place of stay		65,180.17

										Ratio of other to hotel		0.1024390244







				Spending per-person, per-day		$42				Spending per day		$31				Spending per day		$109				Hotel		0.182

																						VFR		0.425

				Total spending		$13,049,327				Total spending		$17,180,654				Total spending		$41,959,349				OTHER		0.373



				Sources: SB CVB, 2013 Frisco VFR Survey						Sources: SB CVB, 2013 Regional Survey						Sources: SB CVB, 2013 Regional Survey





				VFR Segment Totals		2102/13



										Day trippers		548

				Occupied Housing Units		$55,429.62				Hotel guests		410

				Percent hosting VFRs		0.582				Ratio		1.2833675565

				Average number of VFRs		10.20

				Average length of stay		4.8				Day trippers		5,016,035.60



				Households hosting VFR		32260.0393124886

				Total VFRs		$329,052.4				Other overnight location		42

				VFR days		1579451.52473944				Ratio of other to hotel		0.1024390244



				CALCULATION OF 2012 HOUSING UNITS

				Housing units 2010		42,306

				Housing units 2012		46,346

				Population 2012		128,176				 

				Population 2010		117,003				2.76563608





2017 MP Survey

		Record ID		(Q15_1) 1. Company, Organization or Meeting name: 		(Q1_1) 2. Please indicate the length of your event by number of days. Please exclude any set-up/tear down time, as well as any pre- and post-meetings if they were not part of your published event schedule.		(Q2_1) 3. Please indicate the number of hotel rooms used on the peak night of the event:		(Q3_1) 4. Please indicate the total number of hotel room nights used for the event:		(Q8_1) 5. Attendees (Only include those registered attendees who actually attended the event. Please exclude companions, exhibitors, speakers, media, and other types of attendees): [Question: Please indicate the actual number of event attendees by each type.]		(Q8_2) 5. Exhibitors (Only include exhibiting persons that actually attended the event for the purpose of staffing or assisting those staffing exhibits. Please exclude persons who are employed by your organization/the event sponsor): [Question: Please indicate the actual number of event attendees by each type.]		(Q8_3) 5. Other Attendees (i.e., media, speakers, companions, other guests): [Question: Please indicate the actual number of event attendees by each type.]		(Q9_1) 6. Total number of exhibiting companies (including those sharing exhibit space): [Question: Please indicate the number of exhibiting companies at the event. ]		(Q9_2) 6. Number of exhibiting organizations sharing exhibit space from the above total: [Question: Please indicate the number of exhibiting companies at the event. ]				(Q10_1) 7. Food and beverage, catering and staffing expenses for all event-sponsored functions, including functions for staff and other event personnel: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_2) 7. Primary event space/facility usage rental fees: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_3) 7. Secondary event space/meeting room usage rental fees: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_4) 7. Equipment rental and leasing fees (i.e., A/V equipment, projectors, computer hardware, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_5) 7. Technology service fees (i.e., Internet connectivity, voice/data communications, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_6) 7. Fees for services hired in the Santa Barbara South Coast (i.e., transportation companies, A/V companies, security, decorators, production companies, photographers, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_7) 7. Total lodging costs for all event staff (including all room-related expenses): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_8) 7. Total other food and beverage costs for all staff (including tips and tax): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_9) 7. Advertising and promotional expenditures in the Santa Barbara South Coast (i.e., signage, event-related advertising, sponsorships, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_10) 7. Local transportation costs (i.e., taxis, parking, car rental, public transit, local tolls, fuel, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_11) 7. Other expenditures in the Santa Barbara South Coast not included above: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q17_1) 8. First Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_2) 8. Last Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_3) 8. Title: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_4) 8. Company Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_5) 8. Email Address: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		Email		Phone number		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Invitation Status		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Key 1		Key 2		Key 3		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		Initial Invitation Sent Date		Initial Invitation Status		First Reminder Sent Date		First Reminder Status		Second Reminder Sent Date		Second Reminder Status		Third Reminder Sent Date		Third Reminder Status		Fourth Reminder Sent Date		Fourth Reminder Status		Thank You Sent Date		Thank You Status		Last Access Date		Message		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude
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		6.36403179281853E+17		California Community Colleges/FKCE Instittue		3		88		267		87		0		3						22040.57		18401.05		0		0		1303.7		0		0		1514.82		71		0		750		0		Julie		Moore		Events Coordinator		California Community Colleges		jmoore@cccco.edu		jmoore@cccco.edu				Untitled List		2		9/14/17 15:44		9/14/17 15:55						9/14/17 15:55		3		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/51.0.2704.79 Safari/537.36 Edge/14.14393		207.62.209.254		207.62.209.254		9/6/17 11:09		20		9/8/17 9:57		70		9/14/17 15:36		100																100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB062C057D										Desktop		Sacramento		California		95814		United States		38.5831		'-121.4921

		6.36403179282166E+17		HelmsBriscoe		3		45		99		45		0		0						53135		25370		0		0		575		0		0		19690		7500		0		0		0		Cindy		Bergman		Manager, Global Accounts		HelmsBriscoe		cbergman@helmsbriscoe.com		cbergman@helmsbriscoe.com				Untitled List		2		9/8/17 13:28		9/8/17 13:49						9/8/17 13:49		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		70.198.38.49		70.198.38.49		9/6/17 11:09		20		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB0AF39B70										Desktop		Ashland		Nebraska		68003		United States		41.0665		'-96.3786

		6.36403179282635E+17		Western Dealers Assn  or The Meeting Company		3		35		81		37		0		26						135385		50000		3000		0		4285		0		12300		55000		10250		0		550		0		Cindy		Trennert-Lukens		Pres		The Meeting Company		meetingco@comcast.net		MeetingCo@comcast.net				Untitled List		2		9/6/17 12:19		9/6/17 12:33						9/6/17 12:33		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		67.186.91.5		67.186.91.5		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB1219920F										Desktop		Chicago		Illinois		60625		United States		41.9759		'-87.7016

		6.3640317928279E+17		RSF Summer Institute in Social Science Genomics		10		32		12		28		1		12		0		0		74500		15000		0		0		900		0		0		56000		900		0		200		1500		Samantha		Cherney						samanthacherney@gmail.com		samanthacherney@gmail.com				Untitled List		2		9/6/17 11:12		9/6/17 11:17						9/6/17 11:17		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Macintosh; Intel Mac OS X 10_12_6) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		130.154.0.250		130.154.0.250		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB1479B274										Desktop		Santa Monica		California		90401		United States		34.016		'-118.4925

		6.36403179283259E+17		Adovacay Management Group on behalf of Ca Funeral Directors Association		3		115		325		125		150		10		70		0		74000		58000		0		0		6000		0		1000		6000		1000		0		1000		1000		Stacey		Siqueiros		Events Manager		AMG, CFDA		ssiqueiros@amgroup.us		SSiqueiros@amgroup.us				Untitled List		2		9/11/17 12:17		9/11/17 12:20						9/11/17 12:20		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; WOW64; rv:55.0) Gecko/20100101 Firefox/55.0		50.255.236.53		50.255.236.53		9/6/17 11:09		70		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB1BA1A27F										Desktop		Sacramento		California		95814		United States		38.5831		'-121.4921

		6.36403179283728E+17		NHS Global Events		5		70		300		70		0		64						193800		70000		7000		0		7000		0		30000		79000		500		0		300		0		Melissa		Swakow		Manager of Meetings and Events		NHS Global Events		melissa@nhsglobalevents.com		melissa@nhsglobalevents.com				Untitled List		2		9/8/17 11:08		9/8/17 11:36						9/8/17 11:36		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/61.0.3163.79 Safari/537.36		12.130.117.91		12.130.117.91		9/6/17 11:09		20		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB22C8D303										Desktop								United States		37.751		'-97.822

		6.36403179284197E+17		A-Cross Medicine Reviews		3		20		60		25		0		2						4677.68		1727.51		0		0		985.13		0		0		1215.04		600		0		120		30		Jacob		Cross		President		A-Cross Medicine Reviews		jtcrossjr1961@gmail.com		jtcrossjr1961@gmail.com				Untitled List		2		9/6/17 12:31		9/6/17 12:39						9/6/17 12:39		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		50.201.255.211		50.201.255.211		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB29F21574										Desktop		Braintree		Massachusetts		2184		United States		42.2032		'-71.0096

		6.36403179284509E+17		Novacoast		2		22		3		52		0		2						20000		7000		0		0		250		0		0		11500		1000		0		250		0		Deena		Hetfield		Event Coordinator		Novacoast		dhetfield@novacoast.com		dhetfield@novacoast.com				Untitled List		2		9/6/17 11:13		9/6/17 11:18						9/6/17 11:18		1		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Macintosh; Intel Mac OS X 10_12_6) AppleWebKit/603.3.8 (KHTML, like Gecko) Version/10.1.2 Safari/603.3.8		72.215.186.200		72.215.186.200		9/6/17 11:09		100																								100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB2EB43B7F										Desktop		Goleta		California		93117		United States		34.5021		'-120.1287

		6.36403179284666E+17		Livermore, Amador Valley Garden Club		3		16		16		16		0		0						8297		4999		0		0		0		0		0		999		700		0		0		1599		Linda		Jensen		Member of the garden club, no title		Livermore Amador Valley Garden Club		linda.j.jensen@comcast.net		linda.jensen2@comcast.net				Untitled List		2		9/25/17 19:24		9/25/17 19:38						9/25/17 19:38		4		100		en-US		3		0		1		327763		1								https://web.mail.comcast.net/zimbra/mail?app=mail		Mozilla/5.0 (Windows NT 6.3; WOW64; rv:55.0) Gecko/20100101 Firefox/55.0		98.210.4.74		98.210.4.74		9/6/17 11:09		20		9/8/17 9:57		70		9/14/17 15:36		70		9/25/17 16:27		100												100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB3116D779										Desktop		Dublin		California		94568		United States		37.7186		'-121.9164

		6.36403179284822E+17		Blue Shield of California		3		95		215		95		0		1						154500		64000		7500		0		18000		0		8000		57000		0		0		0		0		Amy		Fay		Events Manager		Blue Shield of California		amy.fay@blueshieldca.com		amy.fay@blueshieldca.com				Untitled List		2		9/6/17 12:06		9/25/17 11:37						9/25/17 11:37		3		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 6.1; Trident/7.0; rv:11.0) like Gecko		165.253.10.63		165.253.10.63		9/6/17 11:09		80		9/8/17 9:57		20		9/14/17 15:36		100																100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB337ABC78										Desktop		El Dorado Hills		California		95762		United States		38.6839		'-121.0526

		6.36403179285135E+17		Crow Canyon Archaeology		9		13		91		12		6		4		1		1		20185		4500		300		0		50		0		1500		13000		425		0		110		300		David		Boyle		Explorations Coordinator		Crow Canyon Archaeology		dboyle@crowcanyon.org		dboyle@crowcanyon.org				Untitled List		2		9/8/17 10:03		9/8/17 10:09						9/8/17 10:09		2		100		en-US		3		0		1		327763		1										Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		69.144.246.164		69.144.246.164		9/6/17 11:09		20		9/8/17 9:57		100																				100		https://survey.vovici.com/se/209A5BC428B4F1F108D4F551DB38400404										Desktop		Durango		Colorado		81301		United States		37.4509		'-107.8488
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wedding

								Calculation of Annual Expenditures Related to

								Trade Shows and Group Meetings		2012



								Total city-wide visitor days		383,224		308,426		556779.951842576		384,441

								Percent wedding		4.0%		0.054		0.009		0.037

								Total citywide wedding days		15,329		16,655		5,011		14,224		 		 





								Spending per day		$147.90		$   120.67		$30.86		$   125.56

								SB hotel attendee spending		$2,267,164		$2,009,702		$154,626		$1,785,941				 

										total						$6,217,433

																				 





Model Table 2

		Table 2

										Total

								S.I.C.		Spending		Percent

		SPENDING CATEGORIES						Codes		($1,000s)		of Total



		Lodging						701		$106,567		41.0%

		Restaurants						581		$32,142		12.4%

		Retail						53,56,59		$34,662		13.4%

		Entertainment & Sightseeing						 79,783		$13,299		5.1%

		Local Transportation						41,47, 554, 75		$5,786		2.2%

		Car Rental						554,75		$0		0.0%

		Other								$0		0.0%

		Exhibitor/Assoc. Expends.						792,17		$7,971		3.1%



		TOTAL SPENDING								$   259,622		77.2%





		Source:  Frisco Convention & Visitor Bureau



		SPENDING WITH LOCAL BUSINESSES								$   59,196



										$72,953







		TOTAL SUPP SPEND				59195604.6227331





Model Table 3



				Table 3

				ANALYSIS OF HOTEL SPENDING: 2012/13



				Spending on Rooms						$106,567



				Total Industry Revenue						$106,567



								   Hotel Industry

								Operating		Visitor

								Ratios		Impacts

				Payroll				20.4%		$21,706

				Other Expenses				79.6%		$84,860



				Total Expenses				100%		$106,567





				EMPLOYMENT IMPACTS: HOTELS



										Industry

										Average

				HOTEL INDUSTRY						or Total						 



				Annual Payroll Income 2,3						$37,885



				Jobs Supported						573





				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index



				 





Model Table 4

				Table 4

				ANALYSIS OF RESTAURANT SPENDING:2008



				Spending on Food & Beverage						$32,142

				  Less: Tips @				15.0%		($4,192)

				  Less: Sales Tax @				8.3%		($2,130)



				Total Industry Revenue						$25,819



								Restaurant Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				29.8%		$7,694

				All Other 				70.2%		$18,125



				Total Expenses				100.0%		$25,819

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS: RESTAURANTS



										Industry

										Average

				RESTAURANT INDUSTRY						or Total



				Annual Payroll Income 2,3,4						$17,836



				Jobs Supported						431



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index









Model Table 5

				Table 5

				ANALYSIS OF RETAIL SPENDING: 2013



				Gross Retail Spending						$34,662

				  Less: Sales Tax						($2,642)



				Total Industry Revenue						$32,020



								   Retail Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				10.7%		$3,434

				All Other 				89.3%		$28,586



				Total Expenses				100.0%		$32,020

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  RETAIL



										Industry

										Average

				RETAIL INDUSTRY						or Total



				Annual Payroll Income 2,3						$33,943



				Jobs Supported						101



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 6

				Table 6

				ANALYSIS Of SPENDING FOR 

				  ENTERTAINMENT AND SIGHTSEEING: 2013



				Gross Spending on 

				  Entertainment 

				  and Sightseeing						$13,299

								Entertainment Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				34.0%		$4,522

				All Other 				66.0%		$8,777



				Total Expenses				100.0%		$13,299

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  ENTERTAINMENT

				AND SIGHTSEEING



										Industry

										Average

				ENTERTAINMENT/SIGHTSEEING						or Total



				Annual Payroll Income 2,3						$47,593



				Jobs Supported						95



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 8

				Table 8

				ANALYSIS OF SPENDING FOR CONVENTION

				  AND TRADE SHOW EXPOSITIONS: 2013





				Exhibitor and 

				  Association Expenditures						$7,971

								Exposition Industry

								Operating		Visitor						0.2036874637

								Ratios 1		Impacts						0.298

																0.10725

				Payroll				23.3%		$1,856						0.34

				All Other				76.7%		$6,116						0.215

																0.2327874927

				Total Expenses				100.0%		$7,971

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				EMPLOYMENT IMPACTS: EXHIBITOR

				AND ASSOCIATION EXPENDITURES



										Industry

										Average

				EXPOSITION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,203



				Jobs Supported						54



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 9



				Table 9

				TOTAL VISITOR GENERATED 

				EMPLOYMENT IN ALL INDUSTRIES:2016/17





										Total

				INDUSTRY SEGMENT						Employment



				Hotels						573

				Restaurants						431

				Retail Stores						101

				Entertainment and Sightseeing						95

				Local Transportation						36

				Exhibition Services						54

				      

				Total Visitor Industry						1,291



				 



				 







































Model Table 7

				Table 7

				ANALYSIS OF SPENDING FOR

				  LOCAL TRANSPORTATION: 2013

				Local Transportation						$5,786

				Car Rentals						$0



				Total Industry Revenue						$5,786

								Transp. Industries

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				21.5%		$1,244				 

				All Other 				78.5%		$4,542



				Total Expenses				100.0%		$5,786

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division





				EMPLOYMENT IMPACTS: TRANSPORTATION



										Industry

										Average

				TRANSPORTATION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,551



				Jobs Supported						36



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





taxes





ANALYSIS OF PAYROLL

		Appendix Table 1				 

		ANALYSIS OF AVERAGE PAYROLL PER JOB BY INDUSTRY CATEGORY

		Dallas County

						2015 County Business Patterns 1

								Payroll ($1,000s)

		NAICS Industry Code		Industry Code Description		Number of Employees for week including March 12		1st Quarter		Annual		Total Establishments				2009 Payroll / Employee / Year		2016 Payroll / Employee / Year 2		 				<link rel="stylesheet" type="text/css" href="/stylesheets/bls_noscript.css">

																								2013		1.6		1.9		2.1		2.4		8		2

				Hotel																				2014		2.1		2		2.3		2.4		8.8		2.2

		7211		Traveler Accommodation		21,380				$628,488		148				$29,396		$37,885						2015		2.5		2.4		2.2		2.3		9.4		2.35

																								2016		2.5		2.7		2.6		2.6		10.4		2.6

				Food and Beverage																 				2017		2.9		3						5.9		1.475

		722		Food Services and Drinking Places		15,791				$218,536		881				$13,839		$17,836		 



				Retail

		443		Electronics and Appliance Stores		1,358				$37,862		181				$27,881		$29,809

		445		Food and Beverage Stores		7,717				$179,034		661				$23,200		$24,804

		447		Gasoline Stations		995				$17,164		119				$17,250		$18,443

		448		Clothing and Clothing Accessories Stores		9,171				$215,818		754				$23,533		$25,160

		451		Sporting Goods, Hobby, Book, and Music Stores		2,765				$49,303		230				$17,831		$19,064

		452		General Merchandise Stores		2,997				$84,097		37				$28,060		$30,001

		453		Miscellaneous Store Retailers		3,945				$95,606		651				$24,235		$25,910

						28,948				$678,884						$23,452		$25,073

				OR USE THE RETAIL TOTAL

		44		Retail Trade		18,665				491,577		1,518						$33,943																 

		447		LESS:  Gasoline Stations (incl. in Transportation)								 

				Retail Category



				Entertainment & Sightseeing

		71		Entertainment & Sightseeing Category		13,347		 		492,881		674				$36,928		$47,593



				Transportation

				Transportation Category		2,944		 		78,926		229						$34,551



				Car Rental

		532111		Passenger car rental		2,559		19,065		74,963		91				$29,294		$37,754



				Convention/Event Services

		53221		Traveler Accommodation		21,380				$628,488		148

				Transportation Category		2,944		 		78,926		229

		 		Food Services and Drinking Places		15,791				$218,536		881								 

		72		Entertainment & Sightseeing Category		13,347		 		492,881		674								 

				Convention/Event Services Category 2		53,462				1,418,831		1,932				$26,539		$34,203



		1  U.S. Census Bureau, 2005 County Business Patterns, Santa Barbara County

		2  U.S. Bureau of Labor Statistics, Employment Cost Index.

		 



javascript:openMetadataBrowser(%22codeRef%22,%2253221%22,%22ibtype=NAICS2002&dsspName=ECN_2002%22,%22_lang=en%22)

County business patterns

		Geographic area name		2012 NAICS code		Meaning of 2012 NAICS code		Year		Number of establishments		Paid employees for pay period including March 12 (number)		First-quarter payroll ($1,000)		Annual payroll ($1,000)



		Santa Barbara County, California		0		Total for all sectors		2015		11,455		146,504		1,752,857		7,277,533				49,674.64				 

		Santa Barbara County, California		11		Agriculture, forestry, fishing and hunting		2015		64		665		5,954		31,370				47,172.93

		Santa Barbara County, California		21		Mining, quarrying, and oil and gas extraction		2015		38		809		18,694		68,303				84,428.92

		Santa Barbara County, California		22		Utilities		2015		15		278		7,534		28,949				104,133.09

		Santa Barbara County, California		23		Construction		2015		1,092		7,180		84,984		381,134				53,082.73

		Santa Barbara County, California		31-33		Manufacturing		2015		478		14,223		254,593		1,029,569				72,387.61

		Santa Barbara County, California		42		Wholesale trade		2015		430		5,966		118,264		488,465				81,874.79

		Santa Barbara County, California		44-45		Retail trade		2015		1,511		20,336		138,862		577,468				28,396.34

		Santa Barbara County, California		48-49		Transportation and warehousing		2015		214		3,210		31,123		137,843				42,941.74

		Santa Barbara County, California		51		Information		2015		223		6,341		146,776		565,387				89,163.70

		Santa Barbara County, California		52		Finance and insurance		2015		622		4,268		112,284		411,562				96,429.71

		Santa Barbara County, California		53		Real estate and rental and leasing		2015		690		2,993		28,046		129,285				43,195.79

		Santa Barbara County, California		54		Professional, scientific, and technical services		2015		1,369		9,630		171,873		731,198				75,929.18

		Santa Barbara County, California		55		Management of companies and enterprises		2015		59		2,712		76,720		307,304				113,312.68

		Santa Barbara County, California		56		Administrative and support and waste management and remediation services		2015		658		8,090		59,072		257,322				31,807.42

		Santa Barbara County, California		61		Educational services		2015		198		4,113		33,030		135,790				33,014.83

		Santa Barbara County, California		62		Health care and social assistance		2015		1,404		22,182		269,829		1,168,989				52,699.89

		Santa Barbara County, California		71		Arts, entertainment, and recreation		2015		244		2,873		18,645		85,948				29,915.77

		Santa Barbara County, California		72		Accommodation and food services		2015		1,145		24,190		130,194		545,897				22,567.05

		Santa Barbara County, California		81		Other services (except public administration)		2015		955		6,372		45,843		193,863				30,424.20

		Santa Barbara County, California		99		Industries not classified		2015		46		73		537		1,887				25,849.32
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ANALYSIS OF PAYROLL 2

		Appendix Table 2				(Note:  this is a new table)

		ANALYSIS OF PAYROLL AS A PERCENT OF GROSS SALES BY INDUSTRY CATEGORY

		Dallas-Plano-Irving, TX Metropolitan Division

						2002 Economic Census 1

								 ($1,000s)

		NAICS Industry Code		Industry Code Description		Total Establishments		Sales		Annual Payroll		Portion of Gross Sales Going to Payroll



				Hotel

		7211		Traveler Accommodation		526		$1,362,306		$385,779		28.3%



				Food and Beverage

		722		Food Services and Drinking Places		5,785		$4,993,193		$1,478,478		29.6%



				Retail

		44		Retail Trade		12,157		$41,952,551		$4,160,398

		447		LESS:  Gasoline Stations (incl. in Transportation)		1,335		$3,909,812		$154,928

				Retail Category		13,492		$45,862,363		$4,315,326		9.4%



				Entertainment & Sightseeing

		71		Arts, Entertainment & Recreation		955		$1,515,865		$584,504		38.6%



				Transportation

		81293		Parking Lots and Garages		265		$238,391		$48,357

		481		Air Transportation		65		$227,764		$44,858

		485		Transit and Ground Passenger Transportation		121		$143		$39,451

		488		Support Activities for Transportation		365		$1,451,795		$360,477

		5321		Automotive Equipment Rental and Leasing		222		$899,042		$113,620

				Transportation Category		1,038		$2,817,135		$606,763		21.5%



				Car Rental

		532111		Passenger car rental		88		$386,876		$71,803		18.6%



				Convention/Event Services

		53221		Consumer electronics & appliances rental		78		96,800		25,160

				Transportation category		1,038		$2,817,135		$606,763

		7223		Special food services (catering, etc)		351		346,926		86,772

		72		Accomodations & food service		6,351		6,375,254		1,868,510

				Convention/Event Services Category 2		7,818		9,636,115		2,587,205		26.8%

												 



		1  U.S. Census Bureau, 2002 Economic Census, Dallas-Plano-Irving, TX Metropolitan Division


		2  Composite of four categories: Consumer electronics & appliances rental, Transportation category, Special food services (catering, etc), Accomodations & food service

		The Economic Census profiles American business every 5 years, from the national to the local level. 

		2007 Economic Census forms will be sent to 5 million businesses in December 2007, asking for information about business activity during calendar 2007. The forms will be due back February 12, 2008. Results will be published during 2009 and 2010.



http://www.census.gov/epcd/ec02/testimonials.htmjavascript:openMetadataBrowser(%22codeRef%22,%2253221%22,%22ibtype=NAICS2002&dsspName=ECN_2002%22,%22_lang=en%22)



Goleta Visitor Industry Quick Facts

A summary of the project’s key findings are presented following:

2016/17

Visitors to Goleta (annually, in millions) 1.5
Hotel, Motels and Inns (annually, in thousands) 418
Private Homes/Other (annually, in thousands) 142
Day-trip Visitors (annually, in thousands) 944.6

Visitor Days Spent in Goleta (annually, in thousands) 2,303
Average Daily Visitors to Goleta 6,310
Direct Visitor Spending in Goleta (annually, in millions) $200.4
Direct Visitor Spending per Goleta Resident (annually) $6,311
Jobs Supported by the Visitor Industry 1,291
Taxes Generated for Goleta (annually, in millions) $12.8
Taxes Generated (annually per Goleta household) $1,134
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Spending for report

								ALL VISITORS						HOTEL						VFR						DAY TRIP						OTHER PLACE OF STAY



						BASE		PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY				PER GROUP		PER DAY



						Lodging		$124.01		$39.74				$228.53		$104.81				$7.93		$4.08				$0.00		$0.00				$124.80		$68.36

						Restaurants & Dining:		$130.32		$50.53				$123.79		$68.90				$86.88		$44.71				$63.47		$38.34				$131.40		$53.52

						Wine Tasting Fees/Wine Tours: 		$9.73		$8.24				$10.29		$12.22				$13.41		$6.90				$1.49		$5.51				$2.00		$10.74

						Wine (bottles purchased):		$11.79		$6.27				$15.03		$8.14				$13.63		$7.01				$1.81		$4.61				$22.30		$6.94

						Shopping/Gifts/Souvenirs: 		$83.38		$31.80				$62.38		$32.87				$24.12		$40.79				$55.09		$28.64				$54.17		$26.43

						Entertainment, Sightseeing & Activities:  		$29.70		$21.65				$28.26		$18.99				$55.14		$17.87				$15.13		$24.32				$35.25		$29.49

						Local Transportation (rental/gas/bus/parking):		$20.43		$9.35				$23.09		$9.31				$13.78		$9.77				$7.28		$9.16				$13.52		$11.03

						Spa/beauty/health club services or products:		$6.19		$2.55				$10.61		$4.46				$20.95		$2.56				$0.31		$1.22				$0.58		$0.61

						Groceries/personal items:		$14.66		$6.36				$18.79		$6.46				$18.98		$13.54				$1.77		$3.73				$16.17		$13.95



						TOTAL SPEND		$415.55		$176.49				$520.78		$266.16				$254.80		$147.23				$146.36		$115.54				$400.18		$221.08

						 

						Number of travelers covered		 		2.4						2.2						3.50						1.30						2.00







DEFUNCT -hotel calculations

		Hotel name:		Please complete all fields below: : Number of hotel rooms:

		Aloft Frisco		136								Hotel name:		Number of hotel rooms:		Address:		City:		State:		Zip:

		Comfort Suites		109								Aloft Frisco		136		3202 Parkwood Blvd		Frisco		TX		75034

		Embassy Suites Dallas-Frisco		330								Comfort Suites		109		9700 Dallas Parkways		Frisco		TX		75033

		Hampton Inn & Suites		105								Embassy Suites Dallas-Frisco		330		7600 John Q Hammons Drive		Frisco		TX		75034

		Hilton Garden Inn Frisco		102								Hampton Inn & Suites		105		3199 Parkwood Blvd		Frisco		TX		75034

		Holiday Inn Express (Frisco Inn)		120								Hilton Garden Inn Frisco		102		7550 Gaylord Parkway		Frisco		TX		75034

		Home2 Suites		122		Opened in October						Holiday Inn Express (Frisco Inn)		120		3400 Parkwood Blvd		Frisco		TX		75034

		Homewood Suites by Hilton Dallas-Frisco		117								Home2 Suites		122		2000 Parkwood Blvd		Frisco		TX		75034

		Inn at Stonebriar		61								Homewood Suites by Hilton Dallas-Frisco		117		3240 Parkwod Blvd.		Frisco		TX		75034

		The Sheraton Stonebriar		119								Inn at Stonebriar		61		4220 Preston Rd		Frisco		TX		75034												 

		The Westin Stonebriar		301								The Sheraton Stonebriar		119		5444 Texas 121		Frisco		TX		75034										 

		Wingate by Wyndham Frisco Texas		100								The Westin Stonebriar		301		1549 Legacy Dr		Frisco		TX		75034

												Wingate by Wyndham Frisco Texas		100		14700 State Highway 121		Frisco		TX		75035

						1		2		3		4		5		6		7		8		9		10		11		12

						June		July		August		September		October		November		December		January		February		March		April		May

				Days		30		31		31		30		31		30		31		31		28		31		31		31

				Rooms		1600		1600		1600		1600		1722		1722		1722		1722		1722		1722		1722		1722

				Occupancy		72.9		74.0		62.3		66.6		71.2		62.9		54.8		65.7		69.7		68.7		64.6		67.5				 

						72.9%		74.0%		62.3%		66.6%		71.2%		62.9%		54.8%		65.7%		69.7%		68.7%		64.6%		67.5%

				Available rooms		48,000		49,600		49,600		48,000		53,382		51,660		53,382		53,382		48,216		53,382		53,382		53,382				615,368

				Sold rooms		34,975		36,726		30,876		31,945		38,006		32,481		29,258		35,056		33,620		36,663		34,511		36,045				410,162



				ADR		120.84		115.22		116.90		120.13		120.68		114.01		109.87		123.73		122.82		121.77		121.17		119.98				66.7%





																												Hotel inventory annualized				1685.9397260274

										100.0%

								Lodging (before tax) 		143.3		$   73.96

								Restaurants 		83.3		$   42.99

								Retail purchases 		112.9		$   58.28

								Entertainment & sightseeing 		72.3		$   37.31

								Gas, parking & other transportation 		28.4		$   14.66

								Other 		13.0		$   6.71

								SUM		$   453.14



								MEAN		1.9

										$   233.91





Industry Breakdown







						BREAKDOWN OF FRISCO ANNUAL 

						VISITOR VOLUME & SPENDING (2008)																  





								VISITOR VOLUME												 

								(Number of visitors to Frisco in millions)



								Place of stay		2001		2002		2008

																								 

								Irving Hotels & Motels		3.66		3.47		0.42

								Private Homes in Irving		1.15		1.14		0.08

								Day Trip Visitors (Outside DFW area)		6.52		5.40		0.94						 

								Day Trip Visitors (DFW area)		4.37		3.72		0.07



								Total		15.70		13.73		1.50

												 





								VISITOR SPENDING 

								(Visitor spending in Goleta in billion dollars)

																								 		 

								Place of stay		2001		2002



								Irving Hotels & Motels		$3.53		$3.40		$0.14

								Private Homes in Irving		$0.76		$0.75		$0.01

								Day Trip Visitors (Outside DFW area)		$0.85		$0.72		$0.03

								Day Trip Visitors (DFW area)		$1.35		$1.04		$0.01



								Total		$6.51		$5.91		0.2004265

												 





								KEY VISITOR INDUSTRY STATISTICS, 2016/17











														GOLETA		SANTA BARBARA SOUTH COAST - INCLUDES GOLETA

														(A)		(B)		A/B



								Visitors to destination						1,504,411		$7,234,209		21%



								Total visitor spending in destination (thousands)						$200,426,469		$1,880,784,886		10.7%				 				$200,426,469,264.44

						 																				0.0000637556

						 		Taxes generated for City of Goleta						$12,778,318		$56,032,445		22.8%

																						 

								Jobs supported by Travel Industry						1,291		13,482		9.6%



								Visitor spending in destination on an average day						$549,114		$5,152,835



								Annual visitor spending per destination resident						$6,310.66		$9,553.53		 











COMPARISON

								A summary of the project’s key findings are presented following:

																				2016/17

								Visitors to Goleta (annually, in millions)												1.5

				    						Hotel, Motels and Inns (annually, in thousands)										418

				     						Private Homes/Other (annually, in thousands)										142				 

				     						Day-trip Visitors (annually, in thousands)										944.6

								Visitor Days Spent in Goleta (annually, in thousands)												2,303

								Average Daily Visitors to Goleta												6,310

								Direct Visitor Spending in Goleta (annually, in millions)												$200.4

								Direct Visitor Spending per Goleta Resident (annually)												$6,311

								Jobs Supported by the Visitor Industry												1,291

								Taxes Generated for Goleta (annually, in millions)												$12.8

								Taxes Generated (annually per Goleta household)												$1,134



								Spending				$200,426,469

								Population				142048						$56,032		$56,032,445.31

												$1,410.98						54340		$1,031.15

										POPULATION						 HOUSING UNITS

								County / City		Total		Household		Group Quarters		Total		Single Detached		Single Attached		Two to Four		Five Plus

								Santa Barbara County																		Mobile Homes		Occupied		Vacancy Rate		Persons per Household

								Buellton            		5,129		5,129		0		1,926		1,244		89		13		176						 

								Carpinteria         		13,943		13,924		19		5,604		2,197		423		670		1,466		404		1,820		5.5%		2.82

								Goleta		31,760		31,559		201		11,979		5,420		1,060		1,052		3,826		848		4,947		11.7%		2.82

								Santa Barbara       		93,063		91,436		1,627		38,509		18,061		3,408		5,579		11,071		621		11,267		5.9%		2.80

																										390		36,306		5.7%		2.52

								Balance Of County    		143,439		130,029		13,410		50,803		35,720		3,008		2,657		6,301						 

								Incorporated		307,224		301,245		5,979		106,775		56,084		7,483		12,447		25,824		3,117		46,607		8.3%		2.79

								 																		4,937		100,091		6.3%		3.01

								County Total		450,663		431,274		19,389		157,578		91,804		10,491		15,104		32,125						 

																										8,054		146,698		6.9%		2.94





Visitor Spending



										SBSC Hotel/Motel				V.F.R.s in SBSC				Day Trip Visitors				OTHER PLACE OF STAY				0.08



										 2016/17 Visitor (000s)		418		 2016/17 Visitor (000s)		77		 2016/17 Visitor (000s)		945		 2016/17 Visitor (000s)		65		1,504

						 				 Length of Stay		2.20		 Length of Stay		4.03		 Ave. Number of		 		 Length of Stay		2.0				 

																 		  Trips to Frisco		1.0		 		 

										 Visitor-Days (000s)		920		 Visitor-Days (000s)		308		 Visitor-Days (000s)		945		 Visitor-Days (000s)		130.4		2,303

																										2303126.49520614

										2016/17		Total		2016/17		Total		2016/17		Total		2016/17		Total		6309.9356033045

										$/Day		Annual		$/Day		Annual		$/Day		Annual		$/Day		Annual

										/Person		(1000s)		/Person		(1000s)		/Person		(1000s)		/Person		(1000s)

				SPENDING CATEGORIES

				Lodging						$104.81		$96,397		$4.08		$1,258		$0.00		$0.00		$68.36		$8,911.19		 

				Restaurants						$18.40		$16,923		$11.94		$3,683		$10.24		$9,673		$14.29		$1,863

				Retail						$17.13		$15,759		$18.91		$5,832		$11.68		$11,028		$15.67		$2,043

				Entertainment & Sightseeing						$5.07		$4,664		$4.77		$1,472		$6.50		$6,136		$7.88		$1,027		 

				Local Transportation						$2.49		$2,288		$2.61		$804		$2.45		$2,310		$2.95		$384

				Car Rental						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0.00						 

				Other						$0.00		$0		$0.00		$0		$0.00		$0		$0.00		$0

				Exhibitor/Assoc. Expends.						$0.00		$7,971.45		$0.00		$0.00		$0.00		$0.00		$0.00		$0.00

																												 

				TOTAL SPENDING						$147.90		$144,001		$42.31		$13,049		$30.86		$29,148		$109.14		$14,228		200,426





										TOTAL		$200,426,469				OVERLAP ANALYSIS - ADD TO DAY TRIP														 

												$549,113.61				SB Hotels		234,378		234.38



										PERCENT OF SPENDING HAPPENING IN GOLETA						SB VFR		124,399		124.40		 



										SANTA BARBARA COUNTY		1,235,267,047				SB other		29,047		29.05

										Buellton		39,532,796				48,669,286				387.82

										Carpinteria		32,355,998				43,032,185

										Goleta		131,196,360				192,790,367

										Guadalupe		3,852,751				6,584,377

										Lompoc		85,186,718				104,469,084

										Santa Barbara		390,187,437				486,064,871

										Santa Maria		338,917,210				445,140,461

										Solvang		22,841,289				28,951,074



																721,887,423		26.7%

																0



















																				 		 

														    HOTEL 		PER				   VFR    		PER				 DAY TRIP 		PER				  OTHER   		PER

														 ---------		PERSON				 ---------		PERSON				 ---------		PERSON				 ---------		PERSON

						 

						BASE		PER GROUP		PER DAY		 		529						117						1492						81

				 										100.0%						100.0%						100.0%						100.0%						 

						Lodging		$152.15		$39.74		$228,900.59		228.5		$104.81		$210,186.44		7.93		$4.08		$2,445.18		0.0		$0.00		$0.00		124.8		$68.36		$16,268.97

						Restaurants & Dining:		$144.73		$50.53		$217,732.44		123.8		$68.90		$113,854.40		86.88		$44.71		$26,795.53		63.5		$38.34		$59,953.16		131.4		$53.52		$17,129.35

						Wine Tasting Fees/Wine Tours: 		$10.15		$8.24		$15,269.96		10.3		$12.22		$9,466.92		13.41		$6.90		$4,134.57		1.5		$5.51		$1,407.74		2.0		$10.74		$260.72

						Wine (bottles purchased):		$15.05		$6.27		$22,642.18		15.0		$8.14		$13,820.82		13.63		$7.01		$4,202.65		1.8		$4.61		$1,711.68		22.3		$6.94		$2,907.04

						Shopping/Gifts/Souvenirs: 		$82.37		$31.80		$123,917.73		62.4		$32.87		$57,377.00		24.12		$40.79		$7,439.73		55.1		$28.64		$52,039.82		54.2		$26.43		$7,061.19

						Entertainment, Sightseeing & Activities:  		$41.14		$21.65		$61,887.45		28.3		$18.99		$25,994.60		55.14		$17.87		$17,005.10		15.1		$24.32		$14,292.55		35.3		$29.49		$4,595.20				 

						Local Transportation (rental/gas/bus/parking):		$22.68		$9.35		$34,123.33		23.1		$9.31		$21,234.29		13.78		$9.77		$4,249.89		7.3		$9.16		$6,877.11		13.5		$11.03		$1,762.04		 

						Spa/beauty/health club services or products:		$11.03		$2.55		$16,590.03		10.6		$4.46		$9,759.12		20.95		$2.56		$6,461.66		0.3		$1.22		$293.21		0.6		$0.61		$76.04

						Groceries/personal items:		$17.89		$6.36		$26,920.82		18.8		$6.46		$17,286.30		18.98		$13.54		$5,853.11		1.8		$3.73		$1,673.92		16.2		$13.95		$2,107.49

						TOTAL SPEND								520.78						254.80												400.18

								$479.30		$176.49																146.36		$115.54

						TOTAL SPEND PER PERSON										$266.16						$147.23												$221.08

								 		2.7																		1.30

																2.2						3.50												2.00



								2016/17 data >>>>>

										Hotel/Lodging		238.04		$104.81		7.93		$4.08		0.00		$0.00		131.25		$68.36

										Restaurants & Dining		156.47		$68.90		86.88		$44.71		66.34		$38.34		102.75		$53.52

										Wine Tasting Fees/Wine Tours		27.76		$12.22		13.41		$6.90		9.53		$5.51		20.61		$10.74

										Wine (Bottles purchased)		18.49		$8.14		13.63		$7.01		7.98		$4.61		13.33		$6.94

										Shopping (Gifts/Souvenirs)		29.90		$13.17		24.12		$12.41		19.31		$11.16		23.63		$12.31		 

										Shopping (Clothing/Jewelry)		44.75		$19.70		55.14		$28.37		30.25		$17.49		27.12		$14.12

										Entertainment (Cultural performances, concerts, etc.)		20.96		$9.23		13.78		$7.09		19.57		$11.31		20.35		$10.60

										Sightseeing & Activities		22.16		$9.76		20.95		$10.78		22.51		$13.01		36.27		$18.89		 

										Local Transportation (Car Rental/Gas/Bus/Parking)		21.15		$9.31		18.98		$9.77		15.84		$9.16		21.18		$11.03

										Spa/Beauty/Health Club Services or Products		10.14		$4.46		4.98		$2.56		2.11		$1.22		1.18		$0.61

										Groceries/Personal Items		14.67		$6.46		26.30		$13.54		6.46		$3.73		26.79		$13.95

																														 

												2.27				1.94				1.73				1.92



												604.49		266.16		286.08		147.23		199.89		115.54		424.47		221.08



								YEARLY CHANGE				16.1%		12.4%		37.6%		147.9%		36.6%		2.6%		6.1%		10.5%





						2008						    HOTEL 				   VFR    				 DAY TRIP 				  OTHER   

												 ---------				 ---------				 ---------				 ---------

																												 

												529		2.2		117		3.50		1492		1.30		81		2.00

												100.0%				100.0%				100.0%				100.0%

						Lodging						228.5		$103.88		2.5		$0.72		0.0		$0.00		124.8		$62.40

						Restaurants & Dining:						123.8		$56.27		82.2		$23.48		63.5		$48.82		131.4		$65.70

						Wine Tasting Fees/Wine Tours: 						10.3		$4.68		16.0		$4.56		1.5		$1.15		2.0		$1.00

						Wine (bottles purchased):						15.0		$6.83		9.0		$2.58		1.8		$1.39		22.3		$11.15

						Shopping/Gifts/Souvenirs: 						62.4		$28.36		51.9		$14.84		55.1		$42.38		54.2		$27.08

						Entertainment, Sightseeing & Activities:  						28.3		$12.85		15.3		$4.37		15.1		$11.64		35.3		$17.63

						Local Transportation (rental/gas/bus/parking):						23.1		$10.49		13.9		$3.98		7.3		$5.60		13.5		$6.76

						Spa/beauty/health club services or products:						10.6		$4.82		2.2		$0.63		0.3		$0.24		0.6		$0.29

						Groceries/personal items:						18.8		$8.54		14.8		$4.23		1.8		$1.36		16.2		$8.08

						TOTAL						$   520.78		$   236.72		$   207.90		$   59.40		$   146.36		$   112.58		$   400.18		$   200.09

												0.4%				24.1%				10.1%		 		4.8%

														$236.72				$59.40				$112.58				$200.09











						CALCULATION OF VISITOR SPENDING



														418				77				945				65

														920				308				945				130.4

														919736.928				308425.796774457				944603.429118086				130360.341313596



										TOTAL		PER		    HOTEL 		PER		   VFR    		PER		 DAY TRIP 		PER		  OTHER   		PER

												PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON		 ---------		PERSON



						BASE								529				117				1492				81

														100.0%				100.0%				100.0%				100.0%

						Lodging								228.5		$104.81		2.5		$4.08		0.0		$0.00		124.8		$68.36

						Restaurants & Dining:								123.8		$68.90		82.2		$44.71		63.5		$38.34		131.4		$53.52

						Wine Tasting Fees/Wine Tours: 								10.3		$12.22		16.0		$6.90		1.5		$5.51		2.0		$10.74

						Wine (bottles purchased):								15.0		$8.14		9.0		$7.01		1.8		$4.61		22.3		$6.94

						Shopping/Gifts/Souvenirs: 								62.4		$32.87		51.9		$40.79		55.1		$28.64		54.2		$26.43

						Entertainment, Sightseeing & Activities:  								28.3		$18.99		15.3		$17.87		15.1		$24.32		35.3		$29.49

						Local Transportation (rental/gas/bus/parking):								23.1		$9.31		13.9		$9.77		7.3		$9.16		13.5		$11.03

						Spa/beauty/health club services or products:								10.6		$4.46		2.2		$2.56		0.3		$1.22		0.6		$0.61

						Groceries/personal items:								18.8		$6.46		14.8		$13.54		1.8		$3.73		16.2		$13.95

						TOTAL SPEND								520.78				207.90				146.36				400.18



						TOTAL SPEND PER PERSON











																 



										Visitors (annual, in thousands)

										Hotel, motel or inn		418				Hotel, motel or inn		27.8%

										Private residence		77				Private residence		5.1%

										Day trip visitors		945				Day trip visitors		62.8%

										Other place of stay		65				Other place of stay		4.3%

										Total		1,504





















										Visitor Days (annual, in thousands)

										Hotel, motel or inn		920				Hotel, motel or inn		39.9%

										Private residence		308				Private residence		13.4%

										Day trip visitors		945				Day trip visitors		41.0%

										Other place of stay		130				Other place of stay		5.7%

										Total		2,303



































										Visitor Spending (annual, in thousands)

										Hotel, motel or inn		$144,001				Hotel, motel or inn		71.8%

										Private residence		$13,049				Private residence		6.5%

										Day trip visitors		$29,148				Day trip visitors		14.5%

										Other place of stay		$14,228				Other place of stay		7.1%

										Total		$200,426

























										 

										Group-meeting & Wedding-related Spending								Attendee Direct Spending		43.9%

										Attendee Direct Spending		$41,797,270						Sponsor & Exhibitor Spending		7.9%

										Sponsor & Exhibitor Spending		$7,486,646						Wedding-related Direct Spending		35.0%

										Wedding-related Direct Spending		$33,342,539						Wedding-related Spending in Hotels		13.2%

										Wedding-related Spending in Hotels		$12,608,341

										Total		$95,234,796





										2013/16		$66,827,183









																				Total

																INDUSTRY SEGMENT				Employment				Hotels		16.7%

																Hotels				2,253				Restaurants		53.0%

																Restaurants				7,150				Retail Stores		12.6%

																Retail Stores				1,699				Entertainment and Sightseeing		12.1%

																Entertainment and Sightseeing				1,631				Local Transportation		4.5%

																Local Transportation				613				Exhibition Services		1.0%

																Exhibition Services				137

																Total Visitor Industry				13,482









										Derived Governmental Revenues

										Generated by the Visitor Industry				Total Annual

														Direct Revenue

														in 2016/17 $1,000s								Hotel tax		41.2%

										HOTEL TAX												Property tax		23.2%

										  Hotel Tax Collected  by Government Entities				$23,097								Sales tax		35.6%

										PROPERTY TAX

										  Property Taxes Paid to City Governments				$12,995

										SALES TAX

										  Sales Tax Returned to City Governments				$19,941



										DIRECT REVENUES FROM VISITOR INDUSTRY				$56,032















										SPENDING CATEGORIES

										Lodging		$106,566.56

										Restaurants		$32,141.70

										Retail		$34,661.55

										Entertainment & Sightseeing		$13,299.05

										Local Transportation		$5,786.15

										Car Rental		$0.00

										Other		$0.00

										Exhibitor/Assoc. Expends.		$7,971.45

























																2,303



												 

												 		 								Visitors (1000s)		1,504				 

																						Spending		$200,426

												 										Per visitor		$133.23

																				   LIVES IN

																				    Yes    				$133.23

																				 ----------

																				0.0		 DFW AREA  

																				45.1		    No     

																				120.0		 ----------

																				20.4		3.7								   LIVES IN		 DFW AREA  

																				31.3		48.2		 						    Yes    		    No     

								2008												24.0		83.8								 ----------		 ----------

								Day		DFW				   						$   240.87		24.1

																				$   123.57		16.9								460		359

				Lodging				$0.00		$0.00												2.6								100.0%		100.0%

				Restaurants				$30.53		$33.04										1.9		$   179.30								0.0		4.8		0		3.4353741497

				Retail				$32.16		$45.37												$   125.51								45.1		65.8		23.735380117		46.9727891156

				Entertainment & Sightseeing				$16.05		$22.02										$0.00										120.0		172.0		63.1798245614		122.8571428571

				Local Transportation				$19.85		$22.17										$23.14		1.4								20.4		35.8		10.7456140351		25.5442176871

				Car Rental				$0.00		$0.00										$61.58										31.3		21.7		16.4583333333		15.5102040816

				Other				$7.29		$9.27										$10.47		$2.59								24.0		0.0		12.6535087719		0.0340136054

				Exhibitor/Assoc. Expends.				$0.00		$0.00										$16.04		$33.73

																				$12.33		$58.64								1.9		1.4

																						$16.88

								2013												  		$11.82

								Day		DFW										$0.00		$1.84

																				$21.67

				Lodging				$0.00		$68.36										$57.68

				Restaurants				$10.24		$14.29										$9.64

				Retail				$11.68		$15.67				 						$14.83

				Entertainment & Sightseeing				$6.50		$7.88										$0.00

				Local Transportation				$2.45		$2.95										$11.22

				Car Rental				$0.00		$0.00

				Other				$0.00		$0.00

				Exhibitor/Assoc. Expends.				$0.00		$0.00						$0.00

												combined		 		$7.45

								% change		% change		avg % change		2008		$11.81

				Lodging				0%		0%		0.0%		$0.00		$12.26

				Restaurants				-66%		-57%		-61.6%		$19.40		$1.53

				Retail				-64%		-65%		-64.6%		$33.35		$0.00

				Entertainment & Sightseeing				-60%		-64%		-61.9%		$32.17		$0.00

				Local Transportation				-88%		-87%		-87.2%		$11.96		$0.00

				Car Rental				0%		0%		0.0%		$0.00

				Other				-100%		-100%		-100.0%		$4.80

				Exhibitor/Assoc. Expends.				0%		0%		0.0%		$0.00



														$101.68





Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.27789099010183577	5.0893727862555485E-2	0.6278892400595999	4.3326041976008832E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.39934277596753537	0.13391613418387233	0.41013962154672706	5.6601468301865313E-2	



Hotel, motel or inn	Private residence	Day trip visitors	Other place of stay	0.71847456426660883	6.5107801090616632E-2	0.14542883814423743	7.0988796498537093E-2	



Attendee Direct Spending	Sponsor 	&	 Exhibitor Spending	Wedding-related Direct Spending	Wedding-related Spending in Hotels	0.43888654220553919	7.8612508531505906E-2	0.35010878798942568	0.13239216127352921	



Hotels	Restaurants	Retail Stores	Entertainment and Sightseeing	Local Transportation	Exhibition Services	0.16707000671904645	0.53029288526750773	0.12603583495170603	0.12096541403308117	4.549184720666697E-2	1.0144011821991561E-2	



Hotel tax	Property tax	Sales tax	0.41220258856331299	0.2319166031088358	0.35588080832785124	



Sheet1







						Visitor		Avg.		Visitor Days		Spending		Total

						Volume		Length of		Spent in Goleta		Per-person		Spending				 

				Place of Stay		(1000s)		Stay (Days)		(1000s)		Per-day		(1000s)

																				 

				Goleta hotels		418		2.2		920		$156.57		$144,001

				Private homes in Goleta (VFR)		77		4.0		308		$42.31		$13,049		 

				Other Goleta (AirBnB, Camping, etc.)		65		2.0		130		$109.14		$14,228						 

				Day trips to Goleta		945		1.0		945		$30.86		$29,148



				Total (All visitors)		1,504		1.5		2,303		$87.02		$200,426













Hotel Volume & Spending



				HOTEL SEGMENT ANNUAL TOTALS

								2016/17

												Citywide Hotel Room Capacity		5488

				Citywide Hotel Room Capacity				1,353				Average Annual Occupancy Rate (2012/13)		0.6807

				Average Annual Occupancy Rate (2007)				77.6%				Days in Year		365

				Days in Year				365				Total Occupied Room Nights		1363523.784

				Total Occupied Room Nights				383,224				Average Guests per Room		2.4

				Average Guests per Room				2.4				Total Visitor Nights/Days		3272457.0816

				Total Visitor Nights/Days				919,737				Average Length of Stay		2.2

				Average Length of Stay				2.2				Total Visitors Staying in SB South Coast Hotels		1487480.49163636

				Total Visitors Staying in SBSC Hotels				418,062



				Average # Rooms Occupied Daily				1,050

				Average Daily # Hotel Guests				2,520



				Average spending per-person, per-day 				$147.90

				Estimated total direct spending in SBSC				$136,029,865



				Sources: SB CVB, 2013 SBSC Hotel Guest Survey

				 

						$998,871,973		5521

						$244,798,946		1353		 

						24.5%		24.5%





Overlap analysis - Goleta

																										Non-Goleta

														% visiting Goleta				South Coast 				Goleta 				Segment volume						 

																		Volume				Volume

												SB Hotels		18.2%				1,705,852				418,062				1,287,789		18.2%				234,378



												SB VFR		42.5%				369,268				76,565				292,703		42.5%				124,399



												SB other		37.3%				143,054				65,180				77,874		37.3%				29,047

																																 

																		2,218,174				559,807						 

																										SB Hotels		234,378



												Day trip volume						5,016,036				944,603				SB VFR		124,399

												TOTAL						7,234,209				1,504,411

																										SB other		29,047

																		557





VFR DAY TRIP VOLUME



				 SB VFR Segment Totals						Day Trip Visitors						Other overnight



				Occupied Housing Units		11,267				Day trippers		548

				Percent hosting VFRs		70.3%				Hotel guests		410

				Average number of VFRs		9.6618712376				Ratio		1.34

				Average length of stay		4.0				 		 										 

										Day trippers		556,780				Number of visitors		65,180				1,116,587.44						Hotel, motel or inn		- 0

				Households hosting VFR		7,924				 		 						2.2										Private residence

				Total VFRs		76,565				 		 				Total visitor days		384,441										Day trip visitors

				VFR days		308,426				Other overnight location		42																Other place of stay		65,180.17

										Ratio of other to hotel		0.1024390244







				Spending per-person, per-day		$42				Spending per day		$31				Spending per day		$109				Hotel		0.182

																						VFR		0.425

				Total spending		$13,049,327				Total spending		$17,180,654				Total spending		$41,959,349				OTHER		0.373



				Sources: SB CVB, 2013 Frisco VFR Survey						Sources: SB CVB, 2013 Regional Survey						Sources: SB CVB, 2013 Regional Survey





				VFR Segment Totals		2102/13



										Day trippers		548

				Occupied Housing Units		$55,429.62				Hotel guests		410

				Percent hosting VFRs		0.582				Ratio		1.2833675565

				Average number of VFRs		10.20

				Average length of stay		4.8				Day trippers		5,016,035.60



				Households hosting VFR		32260.0393124886

				Total VFRs		$329,052.4				Other overnight location		42

				VFR days		1579451.52473944				Ratio of other to hotel		0.1024390244



				CALCULATION OF 2012 HOUSING UNITS

				Housing units 2010		42,306

				Housing units 2012		46,346

				Population 2012		128,176				 

				Population 2010		117,003				2.76563608





Convention expenditures



				Calculation of Annual Expenditures Related to								total hotel		131,236						38200

				Trade Shows and Group Meetings		2016/17						  Total Estimated Attendance		43,833		 				7500

														 						5800

				Total city-wide room nights		383,224

				Percent group meeting		7.3%								Association-type		Meetings w/Exhibitors

				Total citywide group meeting nights		27,975

				Length of stay		1.6						FCVB Meetings		20		5

				Attendees in SB Hotels		17,485						Total Meetings		20		5

				Spending per day		$147.90

				SB hotel attendee spending		$4,137,575						FCVB Room Nights* atten*length of stay		15,097		3,888

												Total Room nights		438,039		2,415				total meetings		763

				Day trip attendees		8,800														AVG SIZE		172

				Day trip spending		$147.90						FCVB Assoc/exhib meetings		20		5				TOTAL ATTENDANCE		131236

				Event length		1.0						% total FCB		100.00%		100.00%

				Total day trip attendee spending		$1,301,574						Total Assoc/exhib meetings		20		5

																		 

				Association or similar-type meetings (annual number)		24						FCVB assoc/exhib meetings attendance		15,097		3,888

				Association spending/event		$68,485.47						Ave attendance		755		778

				Total association spending		$1,662,188

												Total attendance		15,097		3,888

				Group meetings with exhibitors		21

				Total estimated attendance		5,800

				Exhibitor spending/attendee		$432.76

				Total exhibitor spending		$2,510,035.73

												Attendee Direct Spending		56.6%

				Total Association/Sponsor/Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		43.4%



				Grand total: Meeting & Conference Impact		$9,611,372

																$46,813

																$0

				Spend per meeting		46812.83

				1657

												CONFERENCE & MEETINGS EXPENDITURES								CONFERENCE & MEETINGS EXPENDITURES

				475,191								IN SB (2012/13)				 		 		IN SB (2012/13)



				0.7856								Attendee Direct Spending		$5,439,149						Attendee Direct Spending		$32,026,597

												Sponsor & Exhibitor Spending		$4,172,224						Sponsor & Exhibitor Spending		$8,823,418

												Wedding Direct Spending		$6,217,433						Wedding Direct Spending		$17,960,280

				475,135								Wedding spend in hotels		$   3,799,231						Wedding spend in hotels		$   8,016,887.38



				3,831.00								Grand total		$19,628,037						Grand total		$66,827,183

				61,525.86								2013/16		$66,827,183		-70.6%

				163,297.4																		-$47,199,146

																						-0.7062866352

				PKF GROUP		other

		ROOMS		1657		3,831.00

		OCCUPANCY		0.776		0.776

		DAYS		365		365

		NIGHTS		469,329		1,085,092

		% GROUP		0.27		0.044

		GROUP NIGHTS		126,718.74		47,744.07						174,462.81

												0.46





Wedding data

		Record ID		(Q18_1) 1. Property name: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_2) 1. Person completing survey: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_3) 1. Title: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_4) 1. Contact email: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q18_5) 1. Contact phone: [Question: Please complete the information below and then click the "Next Page" button to continue. ]		(Q5_1) 2. How many rooms did your property have available on an average day between July 1st 2016 – June 30th 2017? 		(Q25_1) 3. What was your property's gross revenue between July 1st 2016 – June 30th 2017? 		(Q4_1) 4. How many total employees does your property have? Please report the average number of staff positions (Full-time equivalent) you had between July 1st 2016 – June 30th 2017. 		(Q27_1) 5. What was your property's total payroll between July 1st 2016 – June 30th 2017?  		(Q2_1) 6. Occupancy: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q2_2) 6. ADR: [Question: What was your property's occupancy and average daily rate between July 1st 2016 – June 30th 2017? ]		(Q1_1) 7. Between July 1st 2016 – June 30th 2017, how many weddings (if any) were hosted at your property by persons who reside outside Santa Barbara County?		(Q6_1) 8. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by these wedding hosts for facility rental, catering and other wedding-related services? 		(Q14_1) 9. Between July 1st 2016 – June 30th 2017, how many conferences or other group meetings (if any) were held at your property and hosted by groups from outside Santa Barbara County? 		(Q7_1) 10. Between July 1st 2016 – June 30th 2017, how much in total was spent with you by the sponsors of these events at your property for facility rental, AV services, catering and all other conference/group meeting-related services? 		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude

		6.36402432520797E+17		West Beach Inn		Teresa		GM		tstiff@coasthotelsusa.com		8059634277		167		3174199		20		578549		77.8		243.78		0		0		0		0		Survey Link		0		9/5/17 14:20				9/5/17 14:29				9/5/17 14:29		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/52.0.2743.116 Safari/537.36 Edge/15.15063		72.215.167.8		72.215.167.8		https://survey.vovici.com/se/209A5BC420BFE73A08D4F4A3FC98BE6302										Desktop		Santa Barbara		California		93102		United States		34.4208		'-119.6982

		6.36403371674993E+17		Cheshire Cat Inn		Jack Greenwald		innkeeper		jack@cheshirecat,com		805-569-1610		18		1100000		12		386000		63		235		0				0				Survey Link		0		9/6/17 16:26				9/6/17 16:34				9/6/17 16:34		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.194.223.188		72.194.223.188		https://survey.vovici.com/se/209A5BC420BFE73A08D4F57EA68C833C72										Desktop		Santa Barbara		California		93111		United States		34.454		'-119.8005

		6.36407669009228E+17		Belmond El Encanto		Shaun O'Bryan		Resort Manager		shaun.obryan@belmond.com		(805) 331 4935		92		22150000		196		10633000		64.4		556		62		3713836		125		2500000		Survey Link		0		9/11/17 15:48		9/12/17 10:14						9/12/17 10:14		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.78.244.138		174.78.244.138		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96733A123CE0D										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36407673119884E+17		Ramada Santa Barbara		Tom Patton		GM		tpatton@sbramada.com		805-964-3511		126		5200000		25		1000000		73		155		0				0				Survey Link		0		9/11/17 15:55				9/11/17 16:08				9/11/17 16:08		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64; rv:55.0) Gecko/20100101 Firefox/55.0		174.78.247.250		174.78.247.250		https://survey.vovici.com/se/209A5BC420BFE73A08D4F96828A4C5AA7C										Desktop		Santa Barbara		California		93120		United States		34.4208		'-119.6982

		6.36408429988573E+17		The Eagle Inn		Paul Bullock		General Manager		paul@theeagleinn.com		805 965 3586		31		2306002		15		386450		80		212		0				0				Survey Link		0		9/12/17 12:56				9/12/17 13:04				9/12/17 13:04		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 10.0; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.171.253		72.215.171.253		https://survey.vovici.com/se/209A5BC420BFE73A08D4FA18618870FB0E										Desktop		Santa Barbara		California		93101		United States		34.4194		'-119.7072

		6.36413510588797E+17		The Fess Parker - A Doubletree by Hilton Resort		Beth Olson		DOSM		beth.olson@hilton.com		805-884-8502		360		28000000		appx 280 (varies based on season)		8900000		81		236		60		1447000		350		8200000		Survey Link		0		9/18/17 10:04		9/19/17 14:49						9/19/17 14:49		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; WOW64; Trident/7.0; rv:11.0) like Gecko		167.187.101.175		167.187.101.175		https://survey.vovici.com/se/209A5BC420BFE73A08D4FEB74CE793217E										Desktop		Beverly Hills		California		90210		United States		34.0995		'-118.4143

		6.36414339603291E+17		Brisas del Mar Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		31		2034649		17		500000		84.85		209.54		information not available				0				Survey Link		0		9/19/17 9:06				9/19/17 9:32				9/19/17 9:38		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF785204DC720A										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414359016728E+17		Inn by the Harbor		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		42		22850007		17		500000		87.04		169.72		0				0				Survey Link		0		9/19/17 9:38				9/19/17 9:40				9/19/17 9:40		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7CD72668AE0D										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36414360416728E+17		Lavender Inn		Gregory Broussard		General Manager		greg@sbhotels.com		8059662219		23		1388903		17		500000		84.34		192.82		0				0				Survey Link		0		9/19/17 9:40				9/19/17 9:42				9/19/17 9:42		98		en-US		4		0		12								Mozilla/5.0 (Windows NT 6.1; Win64; x64) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		72.215.166.71		72.215.166.71		https://survey.vovici.com/se/209A5BC420BFE73A08D4FF7D2A98B6AE75										Desktop		Santa Barbara		California		93110		United States		34.4386		'-119.7696

		6.36416138410947E+17		Hyatt Centric Santa Barbara		Digna David		DOSM		digna.david@hyatt.com		805-879-1340		200		22000000		65		800000		89		217		12		144000		240		4000000		Survey Link		0		9/21/17 11:04		9/21/17 14:54						9/21/17 14:54		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1) AppleWebKit/537.36 (KHTML, like Gecko) Chrome/60.0.3112.113 Safari/537.36		174.76.158.44		174.76.158.44		https://survey.vovici.com/se/209A5BC420BFE73A08D5011B234F73AC02										Desktop		Santa Barbara		California		93103		United States		34.4358		'-119.6828

		6.36419788638145E+17		Courtyard Santa Barbara Goleta		Amber Floyd		Area Sales Executive		amber.floyd@marriott.com		805-400-8948		115		10000000		33		300000		86		198		0				48		270000		Survey Link		0		9/25/17 16:27		9/25/17 16:32						9/25/17 16:32		100		en-US		5		0		12								Mozilla/5.0 (Windows NT 6.1; Trident/7.0; rv:11.0) like Gecko		208.87.235.180		208.87.235.180		https://survey.vovici.com/se/209A5BC420BFE73A08D5046D05CE4B4604										Desktop								United States		37.751		'-97.822

														1205

																120203760				24483999						134		5,304,836.00

												Payroll/grossrev				0.2036874637						SPEND PER WEDDING						39,588.33

																						Weddngs per room						0.1112033195

																						Total weddings						318.4863070539

										Hyatt Centric Santa Barbara 		195

										Kimpton Canary Hotel 		97																$   3,799,231.09

										Hotel Corque 		122

										Best Western Plus Pepper Tree Inn 		150

										Four Seasons Resort The Biltmore Santa Barbara 		207

										Rosewood Miramar Beach Montecito 		161										GOLETA ROOMS-WEDDING PROPERTIES						863

										Hotel Californian 		121

										Ramada Santa Barbara 		126										TOTAL GOLETA WEDDINGS						95.9684647303

										Best Western Plus Encina Inn & Suites 		122

										Ritz-Carlton Bacara, Santa Barbara 		358										TOTAL WEDDING SPENDING						$   3,799,231.09



												1659



http://www.cvent.com/rfp/santa-barbara-hotels/hyatt-centric-santa-barbara/venue-eb9a5cf7a11f4f258d5e8a2b52bae490.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ritz-carlton-bacara-santa-barbara/venue-83890fa7092f4a93a758fafb13b58063.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/kimpton-canary-hotel/venue-337e9d917ee0494c84dabc675107e355.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-corque/venue-2018c4456e504538a214a70f1aa58c93.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-pepper-tree-inn/venue-0c13a357fffb4550906f75758b16d1f4.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/four-seasons-resort-the-biltmore-santa-barbara/venue-b8f319161e4d4de1a12bde7409616c25.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/rosewood-miramar-beach-montecito/venue-eb5122852b49415883f09bae20fddb5d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/hotel-californian/venue-bd0e16be76ec4a6493da3449560d2ad3.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/ramada-santa-barbara/venue-ea6deefbf8f94b4f86b75cdea0afaa4d.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfilehttp://www.cvent.com/rfp/santa-barbara-hotels/best-western-plus-encina-inn-suites/venue-d66ca18bb6af46138342213165deeceb.aspx?tab=overview&section=DestinationGuide&subsection=DestinationProfile

2017 MP Survey

		Record ID		(Q15_1) 1. Company, Organization or Meeting name: 		(Q1_1) 2. Please indicate the length of your event by number of days. Please exclude any set-up/tear down time, as well as any pre- and post-meetings if they were not part of your published event schedule.		(Q2_1) 3. Please indicate the number of hotel rooms used on the peak night of the event:		(Q3_1) 4. Please indicate the total number of hotel room nights used for the event:		(Q8_1) 5. Attendees (Only include those registered attendees who actually attended the event. Please exclude companions, exhibitors, speakers, media, and other types of attendees): [Question: Please indicate the actual number of event attendees by each type.]		(Q8_2) 5. Exhibitors (Only include exhibiting persons that actually attended the event for the purpose of staffing or assisting those staffing exhibits. Please exclude persons who are employed by your organization/the event sponsor): [Question: Please indicate the actual number of event attendees by each type.]		(Q8_3) 5. Other Attendees (i.e., media, speakers, companions, other guests): [Question: Please indicate the actual number of event attendees by each type.]		(Q9_1) 6. Total number of exhibiting companies (including those sharing exhibit space): [Question: Please indicate the number of exhibiting companies at the event. ]		(Q9_2) 6. Number of exhibiting organizations sharing exhibit space from the above total: [Question: Please indicate the number of exhibiting companies at the event. ]				(Q10_1) 7. Food and beverage, catering and staffing expenses for all event-sponsored functions, including functions for staff and other event personnel: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_2) 7. Primary event space/facility usage rental fees: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_3) 7. Secondary event space/meeting room usage rental fees: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_4) 7. Equipment rental and leasing fees (i.e., A/V equipment, projectors, computer hardware, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_5) 7. Technology service fees (i.e., Internet connectivity, voice/data communications, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_6) 7. Fees for services hired in the Santa Barbara South Coast (i.e., transportation companies, A/V companies, security, decorators, production companies, photographers, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_7) 7. Total lodging costs for all event staff (including all room-related expenses): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_8) 7. Total other food and beverage costs for all staff (including tips and tax): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_9) 7. Advertising and promotional expenditures in the Santa Barbara South Coast (i.e., signage, event-related advertising, sponsorships, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_10) 7. Local transportation costs (i.e., taxis, parking, car rental, public transit, local tolls, fuel, etc.): [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q10_11) 7. Other expenditures in the Santa Barbara South Coast not included above: [Question: How much did your organization spend on each of the following while in the Santa Barbara South Coast?  Please only include spending for goods & services in the Santa Barbara South Coast (and exclude any spending outside the Santa Barbara South Coast).  Please enter “0” for any spending category which did not apply.]		(Q17_1) 8. First Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_2) 8. Last Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_3) 8. Title: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_4) 8. Company Name: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		(Q17_5) 8. Email Address: [Question: Thank you very much for completing this questionnaire. In appreciation of your time, we will send you a $10 Amazon e-giftcard. Note this information will only be used for giftcard fulfillment purposes and will not be shared with any third-parties. Please enter the following: ]		Email		Phone number		Campaign Name		Campaign Type		Started		Completed		Branched Out		Over Quota		Last Modified		Invitation Status		Campaign Status		Culture		Last Page		Response Source		Source Type		Task ID		Occurrence		Key 1		Key 2		Key 3		Referring URL		Web Browser's User Agent		Respondent's IP Address		Respondent's Hostname		Initial Invitation Sent Date		Initial Invitation Status		First Reminder Sent Date		First Reminder Status		Second Reminder Sent Date		Second Reminder Status		Third Reminder Sent Date		Third Reminder Status		Fourth Reminder Sent Date		Fourth Reminder Status		Thank You Sent Date		Thank You Status		Last Access Date		Message		ParticipantURL		Browser Family		Browser Version		Operating System Family		Operating System Name		Device Type		City		State/Province		ZIP/Postal Code		Country		Latitude		Longitude
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wedding

								Calculation of Annual Expenditures Related to

								Trade Shows and Group Meetings		2012



								Total city-wide visitor days		383,224		308,426		556779.951842576		384,441

								Percent wedding		4.0%		0.054		0.009		0.037

								Total citywide wedding days		15,329		16,655		5,011		14,224		 		 





								Spending per day		$147.90		$   120.67		$30.86		$   125.56

								SB hotel attendee spending		$2,267,164		$2,009,702		$154,626		$1,785,941				 

										total						$6,217,433

																				 





Model Table 2

		Table 2

										Total

								S.I.C.		Spending		Percent

		SPENDING CATEGORIES						Codes		($1,000s)		of Total



		Lodging						701		$106,567		41.0%

		Restaurants						581		$32,142		12.4%

		Retail						53,56,59		$34,662		13.4%

		Entertainment & Sightseeing						 79,783		$13,299		5.1%

		Local Transportation						41,47, 554, 75		$5,786		2.2%

		Car Rental						554,75		$0		0.0%

		Other								$0		0.0%

		Exhibitor/Assoc. Expends.						792,17		$7,971		3.1%



		TOTAL SPENDING								$   259,622		77.2%





		Source:  Frisco Convention & Visitor Bureau



		SPENDING WITH LOCAL BUSINESSES								$   59,196



										$72,953







		TOTAL SUPP SPEND				59195604.6227331





Model Table 3



				Table 3

				ANALYSIS OF HOTEL SPENDING: 2012/13



				Spending on Rooms						$106,567



				Total Industry Revenue						$106,567



								   Hotel Industry

								Operating		Visitor

								Ratios		Impacts

				Payroll				20.4%		$21,706

				Other Expenses				79.6%		$84,860



				Total Expenses				100%		$106,567





				EMPLOYMENT IMPACTS: HOTELS



										Industry

										Average

				HOTEL INDUSTRY						or Total						 



				Annual Payroll Income 2,3						$37,885



				Jobs Supported						573





				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index



				 





Model Table 4

				Table 4

				ANALYSIS OF RESTAURANT SPENDING:2008



				Spending on Food & Beverage						$32,142

				  Less: Tips @				15.0%		($4,192)

				  Less: Sales Tax @				8.3%		($2,130)



				Total Industry Revenue						$25,819



								Restaurant Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				29.8%		$7,694

				All Other 				70.2%		$18,125



				Total Expenses				100.0%		$25,819

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS: RESTAURANTS



										Industry

										Average

				RESTAURANT INDUSTRY						or Total



				Annual Payroll Income 2,3,4						$17,836



				Jobs Supported						431



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index









Model Table 5

				Table 5

				ANALYSIS OF RETAIL SPENDING: 2013



				Gross Retail Spending						$34,662

				  Less: Sales Tax						($2,642)



				Total Industry Revenue						$32,020



								   Retail Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll				10.7%		$3,434

				All Other 				89.3%		$28,586



				Total Expenses				100.0%		$32,020

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  RETAIL



										Industry

										Average

				RETAIL INDUSTRY						or Total



				Annual Payroll Income 2,3						$33,943



				Jobs Supported						101



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 6

				Table 6

				ANALYSIS Of SPENDING FOR 

				  ENTERTAINMENT AND SIGHTSEEING: 2013



				Gross Spending on 

				  Entertainment 

				  and Sightseeing						$13,299

								Entertainment Industry

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				34.0%		$4,522

				All Other 				66.0%		$8,777



				Total Expenses				100.0%		$13,299

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division



				EMPLOYMENT IMPACTS:  ENTERTAINMENT

				AND SIGHTSEEING



										Industry

										Average

				ENTERTAINMENT/SIGHTSEEING						or Total



				Annual Payroll Income 2,3						$47,593



				Jobs Supported						95



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 8

				Table 8

				ANALYSIS OF SPENDING FOR CONVENTION

				  AND TRADE SHOW EXPOSITIONS: 2013





				Exhibitor and 

				  Association Expenditures						$7,971

								Exposition Industry

								Operating		Visitor						0.2036874637

								Ratios 1		Impacts						0.298

																0.10725

				Payroll				23.3%		$1,856						0.34

				All Other				76.7%		$6,116						0.215

																0.2327874927

				Total Expenses				100.0%		$7,971

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				EMPLOYMENT IMPACTS: EXHIBITOR

				AND ASSOCIATION EXPENDITURES



										Industry

										Average

				EXPOSITION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,203



				Jobs Supported						54



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





Model Table 9



				Table 9

				TOTAL VISITOR GENERATED 

				EMPLOYMENT IN ALL INDUSTRIES:2016/17





										Total

				INDUSTRY SEGMENT						Employment



				Hotels						573

				Restaurants						431

				Retail Stores						101

				Entertainment and Sightseeing						95

				Local Transportation						36

				Exhibition Services						54

				      

				Total Visitor Industry						1,291



				 



				 







































Model Table 11



				Table 11

				FRISCO CITY REVENUES

				PAID DIRECTLY BY VISITOR INDUSTRIES: 2008

														Total Annual

														Direct Revenue

				MAJOR REVENUE SOURCES										in 2012 $1,000s

				HOTEL TAX																						sept		2046516

				  Visitor Spending on Lodging								$106,567				 												1934642

				      Tax Rate								12.0%						8,615,207										1410243

				      Factor for Non-Taxable Room Sales								48.4%																1265019

				  Hotel Tax Collected by the City										$8,615														1267853

				PROPERTY TAX														27328571.35										1317517

				  Property Taxes Paid to the City 										$2,137				5690.2135855556										1661111

				SALES TAX																								2004412

				  Visitor Spending (including tax)																								1867695

				    Retail								$34,662				 												2182468

				    Restaurants (less 15% tips)								$32,142																2850348

				    Entertainment & Sightseeing								$13,299						$12,994,854.38										2744803

				    Misc other								$124,569

																												22,552,627.00

				      Tax Rate (net to City)								1.00%

				  Sales Tax Returned to the City										$2,026				$12,778,317.50						Goleta property tax				$   2,136,664.07

																		$200,426,469

				  DIRECT CITY REVENUES FROM VISITOR INDUSTRY										$12,778				6.38%



				 



										TOTAL		2013/14		$45,092



														($32,314)

														-71.66%





						NON ROOM HOTEL SPENDING						$51,615.58





Model Table 7

				Table 7

				ANALYSIS OF SPENDING FOR

				  LOCAL TRANSPORTATION: 2013

				Local Transportation						$5,786

				Car Rentals						$0



				Total Industry Revenue						$5,786

								Transp. Industries

								Operating		Visitor

								Ratios 1		Impacts



				Payroll 				21.5%		$1,244				 

				All Other 				78.5%		$4,542



				Total Expenses				100.0%		$5,786

				1  U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division





				EMPLOYMENT IMPACTS: TRANSPORTATION



										Industry

										Average

				TRANSPORTATION INDUSTRY						or Total



				Annual Payroll Income 2,3						$34,551



				Jobs Supported						36



				 

				1 U.S. Census Bureau, Economic Census, Dallas-Plano-Irving Metropolitan Division

				2 U.S. Census Bureau, County Business Patterns.

				3 Inflated to 2012 using the Employment Cost Index





taxes





ANALYSIS OF PAYROLL

		Appendix Table 1				 

		ANALYSIS OF AVERAGE PAYROLL PER JOB BY INDUSTRY CATEGORY

		Dallas County

						2015 County Business Patterns 1

								Payroll ($1,000s)

		NAICS Industry Code		Industry Code Description		Number of Employees for week including March 12		1st Quarter		Annual		Total Establishments				2009 Payroll / Employee / Year		2016 Payroll / Employee / Year 2		 				<link rel="stylesheet" type="text/css" href="/stylesheets/bls_noscript.css">

																								2013		1.6		1.9		2.1		2.4		8		2

				Hotel																				2014		2.1		2		2.3		2.4		8.8		2.2

		7211		Traveler Accommodation		21,380				$628,488		148				$29,396		$37,885						2015		2.5		2.4		2.2		2.3		9.4		2.35

																								2016		2.5		2.7		2.6		2.6		10.4		2.6

				Food and Beverage																 				2017		2.9		3						5.9		1.475

		722		Food Services and Drinking Places		15,791				$218,536		881				$13,839		$17,836		 



				Retail

		443		Electronics and Appliance Stores		1,358				$37,862		181				$27,881		$29,809

		445		Food and Beverage Stores		7,717				$179,034		661				$23,200		$24,804

		447		Gasoline Stations		995				$17,164		119				$17,250		$18,443

		448		Clothing and Clothing Accessories Stores		9,171				$215,818		754				$23,533		$25,160

		451		Sporting Goods, Hobby, Book, and Music Stores		2,765				$49,303		230				$17,831		$19,064

		452		General Merchandise Stores		2,997				$84,097		37				$28,060		$30,001

		453		Miscellaneous Store Retailers		3,945				$95,606		651				$24,235		$25,910

						28,948				$678,884						$23,452		$25,073

				OR USE THE RETAIL TOTAL

		44		Retail Trade		18,665				491,577		1,518						$33,943																 

		447		LESS:  Gasoline Stations (incl. in Transportation)								 

				Retail Category



				Entertainment & Sightseeing

		71		Entertainment & Sightseeing Category		13,347		 		492,881		674				$36,928		$47,593



				Transportation

				Transportation Category		2,944		 		78,926		229						$34,551



				Car Rental

		532111		Passenger car rental		2,559		19,065		74,963		91				$29,294		$37,754



				Convention/Event Services

		53221		Traveler Accommodation		21,380				$628,488		148

				Transportation Category		2,944		 		78,926		229

		 		Food Services and Drinking Places		15,791				$218,536		881								 

		72		Entertainment & Sightseeing Category		13,347		 		492,881		674								 

				Convention/Event Services Category 2		53,462				1,418,831		1,932				$26,539		$34,203



		1  U.S. Census Bureau, 2005 County Business Patterns, Santa Barbara County

		2  U.S. Bureau of Labor Statistics, Employment Cost Index.
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County business patterns

		Geographic area name		2012 NAICS code		Meaning of 2012 NAICS code		Year		Number of establishments		Paid employees for pay period including March 12 (number)		First-quarter payroll ($1,000)		Annual payroll ($1,000)



		Santa Barbara County, California		0		Total for all sectors		2015		11,455		146,504		1,752,857		7,277,533				49,674.64				 

		Santa Barbara County, California		11		Agriculture, forestry, fishing and hunting		2015		64		665		5,954		31,370				47,172.93

		Santa Barbara County, California		21		Mining, quarrying, and oil and gas extraction		2015		38		809		18,694		68,303				84,428.92

		Santa Barbara County, California		22		Utilities		2015		15		278		7,534		28,949				104,133.09

		Santa Barbara County, California		23		Construction		2015		1,092		7,180		84,984		381,134				53,082.73

		Santa Barbara County, California		31-33		Manufacturing		2015		478		14,223		254,593		1,029,569				72,387.61

		Santa Barbara County, California		42		Wholesale trade		2015		430		5,966		118,264		488,465				81,874.79

		Santa Barbara County, California		44-45		Retail trade		2015		1,511		20,336		138,862		577,468				28,396.34

		Santa Barbara County, California		48-49		Transportation and warehousing		2015		214		3,210		31,123		137,843				42,941.74

		Santa Barbara County, California		51		Information		2015		223		6,341		146,776		565,387				89,163.70

		Santa Barbara County, California		52		Finance and insurance		2015		622		4,268		112,284		411,562				96,429.71

		Santa Barbara County, California		53		Real estate and rental and leasing		2015		690		2,993		28,046		129,285				43,195.79

		Santa Barbara County, California		54		Professional, scientific, and technical services		2015		1,369		9,630		171,873		731,198				75,929.18

		Santa Barbara County, California		55		Management of companies and enterprises		2015		59		2,712		76,720		307,304				113,312.68

		Santa Barbara County, California		56		Administrative and support and waste management and remediation services		2015		658		8,090		59,072		257,322				31,807.42

		Santa Barbara County, California		61		Educational services		2015		198		4,113		33,030		135,790				33,014.83

		Santa Barbara County, California		62		Health care and social assistance		2015		1,404		22,182		269,829		1,168,989				52,699.89

		Santa Barbara County, California		71		Arts, entertainment, and recreation		2015		244		2,873		18,645		85,948				29,915.77

		Santa Barbara County, California		72		Accommodation and food services		2015		1,145		24,190		130,194		545,897				22,567.05

		Santa Barbara County, California		81		Other services (except public administration)		2015		955		6,372		45,843		193,863				30,424.20

		Santa Barbara County, California		99		Industries not classified		2015		46		73		537		1,887				25,849.32



https://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmkhttps://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?src=bkmk

ANALYSIS OF PAYROLL 2

		Appendix Table 2				(Note:  this is a new table)

		ANALYSIS OF PAYROLL AS A PERCENT OF GROSS SALES BY INDUSTRY CATEGORY

		Dallas-Plano-Irving, TX Metropolitan Division

						2002 Economic Census 1

								 ($1,000s)

		NAICS Industry Code		Industry Code Description		Total Establishments		Sales		Annual Payroll		Portion of Gross Sales Going to Payroll



				Hotel

		7211		Traveler Accommodation		526		$1,362,306		$385,779		28.3%



				Food and Beverage

		722		Food Services and Drinking Places		5,785		$4,993,193		$1,478,478		29.6%



				Retail

		44		Retail Trade		12,157		$41,952,551		$4,160,398

		447		LESS:  Gasoline Stations (incl. in Transportation)		1,335		$3,909,812		$154,928

				Retail Category		13,492		$45,862,363		$4,315,326		9.4%



				Entertainment & Sightseeing

		71		Arts, Entertainment & Recreation		955		$1,515,865		$584,504		38.6%



				Transportation

		81293		Parking Lots and Garages		265		$238,391		$48,357

		481		Air Transportation		65		$227,764		$44,858

		485		Transit and Ground Passenger Transportation		121		$143		$39,451

		488		Support Activities for Transportation		365		$1,451,795		$360,477

		5321		Automotive Equipment Rental and Leasing		222		$899,042		$113,620

				Transportation Category		1,038		$2,817,135		$606,763		21.5%



				Car Rental

		532111		Passenger car rental		88		$386,876		$71,803		18.6%



				Convention/Event Services

		53221		Consumer electronics & appliances rental		78		96,800		25,160

				Transportation category		1,038		$2,817,135		$606,763

		7223		Special food services (catering, etc)		351		346,926		86,772

		72		Accomodations & food service		6,351		6,375,254		1,868,510

				Convention/Event Services Category 2		7,818		9,636,115		2,587,205		26.8%

												 



		1  U.S. Census Bureau, 2002 Economic Census, Dallas-Plano-Irving, TX Metropolitan Division


		2  Composite of four categories: Consumer electronics & appliances rental, Transportation category, Special food services (catering, etc), Accomodations & food service

		The Economic Census profiles American business every 5 years, from the national to the local level. 

		2007 Economic Census forms will be sent to 5 million businesses in December 2007, asking for information about business activity during calendar 2007. The forms will be due back February 12, 2008. Results will be published during 2009 and 2010.
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Why Tourism Matters to Goleta

• The benefits of tourism include tax dollars that support 
essential city services and employment opportunities for local 
residents.

• But tourism also enhances and sustains the quality of life that 
local residents enjoy—and perhaps even take for granted.

• Tourism supports Goleta businesses like restaurants, 
attractions, festivals, and services that could not survive based 
on local customers alone.
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• Primary mission is to enhance the economies of the City of 
Santa Barbara, South Coast communities and Santa Barbara 
County areas through tourism marketing that increases
business revenue, tax revenue and creates jobs.

• Visit Santa Barbara (VSB) is committed to promoting and 
elevating Santa Barbara’s position as a world-class 
destination for leisure and business travel. VSB further serves 
to ensure tourism continues to contribute on a large scale, 
thereby enhancing the quality of life for all who live, work 
and play here.

About Visit Santa Barbara
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Why Destination Marketing Matters

• Organizations like Visit Santa Barbara and the Goleta Valley 
Chamber act as economic development engines. Destination 
marketing is a highly competitive landscape. Contrary to popular 
belief, tourism doesn’t just happen. 

• Working together to leverage opportunities and create economies 
of scale through our regional marketing partnership makes us 
more competitive in this global landscape.

• We market the region to attract visitors of all kinds — not just 
leisure travelers. Meetings, conferences, weddings, events and film 
and television productions are also part of our purview.

• And there is a significant economic trickle-down benefit from 
destination marketing that goes well beyond the traditional idea of 
what constitutes as the tourism sector. 19



The South Coast Tourism Business Improvement District

• The South Coast Tourism Business Improvement Board (TBID) is 
one of the key ways in which our regional partnership helps us 
compete in the global marketplace.

• The Santa Barbara South Coast is among more than 100 California 
communities that have a Tourism Business Improvement District—
known as a TBID.

• TBIDs establish self-assessed hotel fees and 
the assessment is passed onto the consumer.

20



How Our TBID is Managed

• The TBID is a benefit assessment—not an actual tax—so, by 
law, the funds must be used for specific marketing purposes.

• We have a TBID Committee made up of hotel 
representatives that help plan and oversee how the TBID 
marketing dollars are invested every year.

• Several Goleta hoteliers serve on that committee.

21



TBID Collections

• The Goleta Chamber receives $160,000 every year from the 
South Coast TBID collections to use for their own marketing 
efforts—an amount that has historically been matched by the 
City of Goleta to fund the marketing infrastructure.

• That tourism infrastructure is essential to creating the payoff 
of the marketing investment.

• Goleta benefits from Visit Santa Barbara’s ongoing 
destination marketing activity program funded by the 
South Coast TBID as well as our organization’s other 
funding sources.

22



The Power of Partnership
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Coming Soon: SB County Pop-Up Travel Boutique 

Experiential Santa Barbara County travel boutique encouraging visitors 
to experience the destination through interactive art installations

Partnering with Goleta, Santa Ynez Valley, Buellton, 
Solvang and Santa Maria

24



Coming Soon: SB County Pop-Up Travel Boutique 

Nov. 1 – 4, 2018
LOCATION: AMERICANA AT BRAND
• Dedicated areas within the space to promote each area/region 

through interactive installations
• Campaign landing page featuring “Instagrammable Moments” hotel 

packages (25+ packages)
• Travel concierge available at activation for instant bookings
• Nov. 1 Press event/launch party for Press/Influencers
• Supported by paid media, social media and PR

Americana at Brand gets an average 
of 16 million visitors per year 25



Closing
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